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The Merchant’s Duty Is Plain 


at issue in the Regulations under the Classi- 

fied system, issued through the War Industries 
by the War Service Committees of manufacturers, 
wholesalers and retailers. No merchant in reading 
this week’s ““Recorder’’ can have occasion to say that 
he misunderstands the Regulations. The “Recorder” 
has gone still further and amplified and analyzed the 
retail selling prices and the cost prices, NET, for the 
merchant’s business information. 

We have termed the whole system of Regulation— 
the A, B, C, plan and put it up to the merchant as his 
duty to see to it that it goes through as is. It is the 
best plan for the industry under war-time pressure. 
It is the plan of representative men in each branch of 
the trade who have labored for four months in its 
perfecting. 

The energetic stand of the retail merchants and the 
co-operation of the other branches at Atlantic City 
last week bridged the gap between $5.50 and $6.00 
and between $8.50 and $9.00, permitting selling prices 
within these zones, which would have otherwise been 
blank. 

We have emphasized A, B, C, the merchant’s duty, 
through this book for another reason. A swarm of 
well-meaning individuals have been writing to Wash- 
ington criticising the entire plan and yet during the 


Tt * week marks the final clean-up of all points 


four months of preparation, no tangible criticisms were 
offered by these self-same individuals. Actually 
they are on a par with the old Maine preacher who 
traveled a circuit of country churches, explaining that 
he could go the Supreme Being one better in building 
the human being on the internal plan of a worm’s di- 
gestive organism instead of the present complicated 
and wonderful physique with all its faults. 

Then, too, we have termed it A, B, C, because the 
merchants of this country have to learn the A, B, C’s 
of a new business plan that is going to change them 
from shopkeepers to real merchants by the simple 
expediency of forcing them to learn that “profits are 
figured on the selling price and not the cost.” 

The idea—A, B, C—is likewise well-founded from 
the fact that the entire shoe output of this country, 
but for a very minor percentage, will be sold in the A, 
B, C classification. The D and X additions are to 
clear up technicalities. 

It is our candid opinion that the industry of this 
country will be benefited as a whole by the plan. It 
is not altogether perfect, and it is our hope that when 
revisions are made hereafter that a little wider pub- 
licity will be granted to all the features under contem- 
plation, so as to make a more universal acceptance 
of the Regulations. 

There has been altogether’too much gossip without 





Any shoe in stock, on order, or in transit is saleable andprofitable 


so hold fast 
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knowledge of facts, too many cancellations because 
of ignorance of facts, and too little realization that the 
trade papers of this country can serve as the debating 
ground and forum of a craft which stands fourth in 
importance in the United States and which represents 
a spirit of War Service decidedly refreshing to Wash- 
ington, because the members of the craft placed them- 
selves under voluntary restrictions and obligations 
and now stand ready to carry them through. 

This, then, is to tell Mr. Baruch, Mr. Stout and their 
associates that the shoe industry accepts the responsi- 
bility and will continue to serve with honor to itself 
and the public which it serves. 


NEW RULINGS HELPFUL TO MOST 
MERCHANTS 


OMMUNICATIONS from all over the country 
indicate that retail merchants generally have no 
clear conception of the meaning of the regulations 
recently issued by the War Industries Board, as they 
pertain to retail shoe merchandising. 

Every merchant should carefully read and re-read 
pages 22 to 27 of October 5 issue of the “‘Recorder.” 
They should pay particular attention to paragraphs 
two and three on page 25 in this issue, since these deal 
directly with the profit that a merchant is not only 
allowed to make but is expected to make. 

Many merchants seem to think there will be no pos- 
sible way of complying with the Government regu- 
lations and at the same time receive a just return for 
their labor and capital invested. Such, however, is 
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not the case. There never was a time when the effi- 
cient, honest, concientious merchant was in better 
position to reap a just return for his efforts than is 
possible under the new rulings. 

It is indeed a time when it behooves every man to 
keep his feet on the ground and to think rationally. 

There is nothing whatsoever in the regulations that 
can or should be interpreted to mean doing business 
without profit—selling goods at cost or less—or so 
conducting business that it will not show a legitimate, 
honestly earned net profit. The Government recog- 
nizes that the retail merchant is entitled to a profit— 
a just compensation for capital and labor involved— 
and that he must still make that profit if the prosper- 
ity of the country is to continue. 

The reason the War Industries Board accepted the 
plan of the War Service Board (which, by the way, is 
composed of representative retail merchants, recom- 
mended by the National Shoe Retailers’ Association; 
representative shoe manufacturers, recommended by 
the National Shoe Manufacturers’ Association and 
representative shoe wholesalers, recommended by the 
National Shoe Wholesalers’ Association) which based 
the merchants selling system on a ““Normal percentage 
of profit,” was because there was such a variation of 
cost of doing business in different sections of the coun- 
try and even different stores in the same section; wide 
differences in transportation charges and even variance 
in the rising and fluctuating costs in every store. 

They are, therefore, virtually leaving it up to the 
conscience and sense of fairness of each individual 
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is in line. 


October 15th. 





PLEDGES AND WINDOW CARDS 


Here we have it—final and approved method — Distribution is to be made through the 
Council of National Defense; each local body of the Council is to send in a list of the retail - 
shoe merchants and stores selling shoes in each local district. Then the War Industries Board, 
Boot and Shoe Section, is to send to the local council enough pledges and window cards for 
direct distribution to every merchant of shoes. When the pledges are signed and turned in 
to Washington the original list is to be checked up to see that every seller of shoes to the public 


Therefore, every merchant should bide his time until he receives his pledge card and win- 
dow placard; meanwhile living up to the spirit of his pledge which was nationally operative 
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merchant to know his cost of doing business and regu- 
late his rate of mark-up in accordance therewith, pro- 
viding it is within the class ranges. 

While the pledge which every retail merchant must 
sign if he continues in business says, ““Cost plus trans- 
portation plus a normal percentage of profit,” it has 


been the custom of most good merchants to figure their — 


profits from the selling end and this is perfectly right, 
logical and should be continued. In another column 
of this issue will be found the new scale and prices at 
which merchants will buy shoes in different grades. 

It should be borne in mind in this connection that 
‘the Government will have, through the Council of 
‘National Defence with representatives in every city, 
town and hamlet, a check on each individual merchant 
and in reality, if necessary, have through these indi- 
viduals a set of witnesses who will report their testi- 
mony to the main court of last appeal at Washington. 
Simply a report that a certain merchant has been 
guilty of overcharging a customer—of profiteering— 
will not, of course be construed as conclusive evidence, 
but it will open up an investigation, where it will 
probably be necessary for the merchant to produce 
evidence showing his costs of doing business. 

Another question, which seems to be bothering a 
great many retail merchants, is relative to when the 
new regulations are to go into effect. They are effec- 
tive now in so far as figuring profits are concerned. 

The shoes, however, now on the shelves of the retail 
merchant, or in the hands of the wholesaler, cannot bear 
the serial number of the manufacturer or the class 
letter, nor will any shoes coming to the retail mer- 
chant bear these stamps unless they have been cut 
since October 15. 

The honesty of the merchant and competition will 
undoubtedly keep all prices within a range that is not 
only “‘normal”’ but reasonable. Value determines sales. 

When it is all summed up, about all the average shoe 
merchant will have to do to keep within the regula- 
tions and keep out of trouble, after he has pledged and 
planned his course, will be to just go on doing business 
as he has always been doing it—give the customer all 
he can for the money in quality shoes, in fitting feet 
properly and the best service of which he is capable 
of rendering to his customers, his community and his 
’ Government. 
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A QUICK METHOD OF CLASSIFING COSTS 


AND SELLING PRICES 


Men’s and Women’s Shoes 


Class A. Retail $9.09 to $12.00 
Cost $5.85 Net and upwards 


Class B. Retail $6.00 to $8.95 
Cost $4.00 to $5.84 Net 


Class C. Retail $3.00 to $5.95 
Cost under $4.00 Net 


Class D. Retail less than $3.00 


Boys’ Shoes 


Class A. Retail $6.50 to $8.00 
Cost $4.35 Net and upwards 


Class B. Retail $4.50 to $6.45 
Cost $3.15 to $4.34 


Class C. Retail $2.50 to $4.45 
Cost under $3.15 Net 


Class D. Retail less than $2.50 


Misses’ and Youths’ 


Class A. Retail $6.50 to $7.00 
Cost $4.35 Net and upwards 


Class B. Retail $4.50 to $6.45 
Cost $3.15 to $4.34 Net 


Class C. Retail $2.50 to $4.45 
Cost under $3.15 Net 


Class D. Retail less than $2.50 


Children’s and Little Gent’s 


Class A. Retail $5.00 to $6.00 
Cost $3.35 Net and upwards 


Class B. Retail $3.00 to $4.95 
Cost $2.10 to $3.34 Net 


Class C. Retail $2.00 to $2.95 
Cost under $2.10 Net 


Class D. Retail under $2.00 


Infants’, sizes 5 to 8 


Class A. Retail $4.00 to $5.00 
Cost $2.65 Net and upwards 
Class B. Retail $2.50 to $3.95 
Cost $1.75 to $2.64 Net 
Class C. Retail $1.75 to $2.45 
Cost under $1.75 Net 
Class D. Retail under $1.75 


Babies’, sizes 0 to 6 


Class A. Retail $2.50 to $3.50 
Cost $1.65 Net and upwerds 
Class B. Retail $1.75 to $2.45 
Cost $1.25 to $1.64 Net 
Class C. Retail $.75 to $1.70 
Cost under $1.25 Net 
Class D. Retail under $.75 , 
4 ’ 


Special Class X—Special manufacture under permit 


for essential footwear 
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President Wilson’s Office and the White House 


Final Prices at Retail 


(Special to the “* Recorder’’) 


Washington, November 1.—Final crystallization of the 
Class system of shoe regulation has been completed this 
week after the strenuous session at Atlantic City, and the 
excellent work in Washington of Chief C. F. C. Stout, Jr., 
J. Franklin McElwain, Frank R. Briggs and members of the 
Boot and Shoe Bureau—Irwin M. Krohn, C. D. Hamilton 
and C. K. Chisholm. Monday and Tuesday was spent in 
revising and closing up the gaps between Classes B and A 
from $8.50 to $8.95 and between Classes C and B from $5.50 
to $5.95—a most excellent accomplishment, inasmuch as it 
permits the merchant buying and selling at better values and 
profits. The establishment of a new Class D was in the 
nature of opening up a field of economic prices on such 
footwear as felt slippers and cheap specialty lines. 

The accomplishment of the workers is best viewed by a 
complete study of the Retailer’s Pledge, shown on the opposite 
page. Study it thoroughly, especially noting the better 
phraseology of the rank of classes and prices, no mention 
being made of such things as Class C.—‘‘The line embraces 
service shoes and semi-dress shoes.”” Class B.—‘‘This line 
embraces stylish and serviceable shoes of the best type for 
business or dress. Class A.—‘“‘This line embraces shoes of 
the finer materials and superior shoemaking.” All these 
definitions are thrown away, as well they should be. 

The rebuilding of these grades permits the retail shoe 
merchant to sell more shoes at more profitable figures, be- 
cause of the elimination of the blind zones within which no 
prices could be placed. 

There will in all probability be a development towards the 
merchandising of shoes at prices such as $5.90, $8.90, $5.75, 
$8.75 and the like because of the new sets of Class figures. 


War Industry Buildings 


Note in particular under No. 5—Individual Pledge of 
Shoe Retailers—‘‘To have all our sales of footwear not 
classified fall within the price limitations at as early a date as 
possible and not later than June 1, 1919. 

Note also paragraph No. 8, which is new—‘‘We agree to 
so word our statements and advertisements as to avoid mis- 
leading the public as to the proper interpretation of the 
intent of the shoe regulations.” 

Next in importance to the final approval of the new Class 
figures (and by the way, it cost the manufacturers $7,000 in 
cancellation of printing to extend the price borders to the 
new marks, as per desires of retail shoe merchants) is the 
method of distribution of pledges and window cards. 

Here we have it—final and approved method:—Distribu- 
tion is to be made through the Council of National Defense; 
each local body of the Council is to send in a list of the 
retail shoe merchants and stores selling shoes in each local 
district. Then the War Industries Board, Boot and Shoe 
Section, is to send to the local council enough pledges and 
window cards for direct distribution to every merchant of 
shoes. When the pledges are signed and turned in to Wash- 
ington the original list is to be checked up to see that every 
seller of shoes to the public is in line. 

Therefore, every merchant should bide his time until he 
receives his pledge card and window placard; meanwhile 
living up to the spirit of his pledge which was nationally 
operative October 15th. 

A special meeting of the War Service Committee—execu- 
tives of the manufacturers, wholesalers and retailers—was 
held on: Wednesday at the Biltmore, New York, participated 
in by J. Franklin McElwain, representing the shoe manu- 
facturers; L..M. Taylor, representing the shoe wholesalers 
and A. H. Geuting, representing the retail shoe merchants, all 
three having it in charge to notify their several’ associations 
and trade groups of the final plans above covered. 
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Individual Pledge of Shoe 
Retailers 


(Final form passed by War Industries Board, October 29, 1918) 
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I (we), in the spirit of loyalty and patriotic service to our Government in meeting all of the exigencies of the war, as 
applied to its prosecution, and service of the people, do pledge ourselves: 
1. To carry and sell to the public at all times during the war only such footwear of a standard character as will suit 


the needs and demands of the people. 
2. Such footwear to be sold at prices that will prove economical and safeguard them against eshervagnenes dur- 


ing the period of the war. 
3. Prices shall be based upon cost, plus transportation charges, plus a normal percentage of profit. 
4. These will fall into four general classes and include footwear for all purposes. 


CLASS A Infants’ (sizes 5-8), $2.50 or as near this price as 


Men’s and Women’s boots, $9.00 or as near this possible, but not to exceed sees $3.95 
price as possible, but not to exceed. . : $12.00 Babies’ (sizes 0-6), $1.75 or as near this price as 
Men’s and Women’s low shoes, $9. 00 « or as near possible, but not to exceed 2.45 
this price as possible, but not to exceed 11.00 CLASS C 
Boys’ (sizes 2144-514), $6.50 or as near this price : : ea 
as possible, but not to exceed 8.00 Men’s and Women’s, $3.00 or as near this price as 
Misses’ (sizes 11-2), $6.50 or as near this price as possible, but mot to exceed Poh iSet $5.96 
possible, but not to exceed 00 Boys (sizes 214-514), $2.50 or as near this price as 
Youths’ (sizes 12-2), $6.50 or as near this price as possible, but not to exceed gS oak 
possible, but not to exceed 009 Misses’ (sizes 11-2), $2.50 or as near this price as 
Little Gents’ (sizes 9-13), $5.00 or as near this possible, but not to exceed aes 
price as possible, but not to exceed. . : .00 Youths (sizes 12-2), $2.50 or as near this price as 
Childs’ (sizes 8-11), $5.00 or as near this price as Possible, but not to exceed ? 
possible, but not to exceed 00 Little Gents’ (sizes 9-13), $2.00 or as near this 
Infants’ (sizes 5-8), $4.00 or as near this price as — as possible, but not to exceed aly 
possible, but not to exceed 00 Childs’ (sizes 8-11), $2.00 or as near this price as 
Babies’ (sizes 0—6), $2.50 or as near this price as possible, but not to exceed eae 
possible, but not to exceed 50 Infants’ (sizes 5-8), $1.75 or as near this price as 
possible, but not to exceed 
CLASS B Babies’ (sizes 0-6), $0.75 or as near this price as 
possible, but not to exceed 


ee ee ee ee ee ee 


Men’s and Women’s, $6.00 or as near this price as 
possible, but not to exceed 95. 

Boys’ (sizes 2144-514), $4.50 or as near this price CLASS D 
as possible, but not to exceed 6.45 This class represents all footwear selling at less than 


Youths’ (sizes 12-2), $4.50 or as near this price as minimum retail prices in Class C. 
possible, but not to exceed 6.45 Class X.—This class is created to provide special man- 

Misses’ (sizes 11-2), $4.50 or as near this price as ufacturing permit by the War Industries Board for the 
possible, but not to exceed 6.45 following essential footwear: 

Little Gents’ (sizes 9-13), $3.00 or as near this (a) Officers’ footwear. 
price as possible, but not to exceed....... 4.95 (b) High-top lumberman’s boots. 

Childs’ (sizes 8-11), $3.00 or as near this pelos 4 as (c) Such custom boots as require special lasts and 
possible, but not to exceed 4.95 special measurements for each individual purchaser. 


ae en ae IE 
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5. In order to follow out the spirit of this undertaking, we further agree to market our present stocks at prices 
that shall be based upon cost, plus a normal percentage of profit, and to have all our sales of footwear not classified 
fall within the price limitations at as early a date as possible and not later than June 1, 1919. 

6. For the period of the war we pledge ourselves to eliminate the sale of all low shoes at a higher retail price than 
$11 and all boots at a higher retail price than $12. 

7. We agree to carry in our store, prominently displayed, a placard to be issued by the War Industries Board, 
which will clearly state that I (we) have entered into this agreement, and which will exhibit on its face a replica of 
the above stated classes and prices. 

8. We agree to so word our statements and advertisements, so as to avoid misleading the public as to the proper 


interpretation of the intent of the shoe recommendations. 


Le 
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The Net Cost Prices for Classified Shoes 


Important Figures for Every Buyer to Study 


merchant is to base his purchases to be within the 

classes A, B,C and D. These are the most significant 
figures of all for between the net cost figures and the author- 
ized selling prices lies the gross profit of the merchant. 


I ‘poteser decision on prices of shoes at which the retail 


These prices are NET and represent the work of com- 
mittees of manufacturers, wholesalers and retailers, working 
in conjunction to arrive at four buying price ranges to give a 
normal percentage of profit in the various grades. All prices 
are figured on a NET basis. 
































x x x x x 
CLASS B 
CLASS A Men’s and Women’s—at $4.00 CLASS C 
Men’s and Women’s—at $5.85 per pair, and not more than Men’s and Women’s—at less 
per pair or more. Seog, Se a a Youths’— than mbes per pair. 
Boys’, Misses’ and Youths’— at $3.15 per pair, and not Boys’, Misses’ and Youths’— 
at $4.35 per pair or more. more than $4.34 per pair. at less than $3.15 per pair. 
Little Gent’s, Children’s sizes, Little Gent’s, Children’s, sizes Little Gents’, Children’s, sizes 
8-1l—at $3.35 per pair or 8-11—at $2.10 per pair, and 8-11—at less than $2.10 per 
not more than $3.34 per pair. 
— Infants’, sizes 5-8—at $1.75 per . 
Infants’, sizes 5-8—at $2.65 pair, and not more than Infants’, sizes 5-8—at less than 
per pair or more. $2.64 per pair. $1.75 per pair. 
Babies’, sizes 0-6—at $1.65 Babies’, sizes 0-6—at $1.25 Babies’, sizes 0-6—at less than 
per pair or more. _Per pair, and not more than $1.25 per pair. 
$1.64 per pair. 
% zs 2 x & x 





Class D=All shoes retailing at less than $2.50. 


Class X=Special manufactures by permit of War Industries Board. 


All prices are figured on a NET basis. 


By NET prices is meant the price after all discounts have been deducted. 





How Shoes Will Be Stamped 


So Public Can Know Grades and Maker 


Two styles and forms of marking the classified shoes to 
identify their maker and their class within the price spreads 
are approved by the War Industries Board. These provide 
for a lining stamp, as follows: : 

No. 1—In letters and numbers to be not less than 3-16 of 
an inch in height, as for example: 


3-16-in. High Serial Class 
. 1000 Cc 
No. 2—Inasmuch as many factory numbering machines 
would not permit of marking such as No. 1 in one operation, 
the War Industries Board has allowed another style and form, 


the letters and figures to be not less than 1-8 inch in height: 


1-8-in. High Class C 
1000 
By this latter method, the word “Serial” is eliminated, but 
full identification is given to both Class and Factory Number. 
This will be the types of markings to be found in the 
Classified shoes, which will serve the public as a means of 
identifying both Class and Factory Number. 


Public Auction Sale of Leather 
Alien Property Custodian to Sell Enemy Leathers 


Boston, Oct. 30:—Two lots of finished leather amounting 
to 433,719 pounds will be sold by A. Mitchell Palmer, Alien 
Property Custodian, during the month of November. 

One lot consisting of 46 bales and 16 bundles of heavy sole 
leather, weighing 18,908 pounds will be disposed of at a 
public auction at the Quincy Market Cold Storage Ware- 
house, Albany Terminal Stores, Kneeland Street, Boston, at 
2 o’clock, November 13th. 

The other consignment, 1036 bales, estimated weight 
414,811 pounds, will be sold at the New York Dock Stores, 
Store 141 (Union Stores) foot of Irving Street, Brooklyn, 
N. Y., at 10 o’clock, November 15th. 

The leather held at Boston was the property of Cairo & 
Jellinck, Austrian exporters and was shipped by them to 
Wadleigh & Co., Boston, Mass., for sale in this country. 
The latter firm discontinued business, and the leather was 
turned over to Davies, Turner & Co., Boston, who placed it 
in storage and reported as its enemy ownership to Mr. 
Palmer. Arrangements have been made for prospective 


(Continued on page 30) 





The high moral principle of an industry necessitates quick 
acceptance of A, B, C plan 
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To Merchants Who Figu 
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re Discount 


Profits 


How to Have Your Shoes Billed by the Factory to Permit Your Bookkeeping 
System to Take Accustomed Discounts and to Get Shoes 
Within the Net Grades 


(A Guidance to Merchants—Not Official) 


HE problem of prices on regulated shoes at the minimum 
z net prices in each class is one that is confusing many re- 
tail shoe merchants. The discount system has long been 
a practice in our trade and to figure shoes on a net price basis 
carries with it some readjustment of store systems. The 
simplest plan is of course to have the shoes billed at the 
factory at the net price—the same being paid by the merchant 
on the cash basis (usually determined as ten days after 
receipt or, thirty days from invoice date, or the 10th of the 
month, following date of invoice). 

If this could be made standard then the following system 
of discount prices need not be used. Then, too, if the merchant 
should fail to pay his bills promptly on net cash basis he 
should be charged interest for the time between delivery date 
and final payment. This is taking the net cost price system 
at its face value and putting it into its truest application. 


The Habit of Discount Figuring 


However, if your store has been in the habit of figuring 
the discounts as a book profit—(and mind you, the net figure 
is the only one upon which to figure selling price in the 
store)—then the following table of prices should prove 
valuable. 

The manufacturers are required to classify their shoes on 
a basis of net prices. 

The table herewith shows minimum cost price, before 
discount is deducted for Classes A, B and C of the Govern- 
ment price regulations. These prices shown are the lowest 
list prices for each class at various terms of discount. It 
is not possible to make them absolutely accurate to the cent 
to achieve the net classified cost price. When the discount 
shown at the top of the column is deducted, the net price 
will equal the lowest price for that class. Use column under 
discount at which the shoes are purchased. We simply 
give Classes A and B for Classes C and D are bought at less 
prices than Class B and can be figured accordingly. 


Class A—Shoes bought at the following prices or more: 
Net 1% 2% 3% 4% 5% 6% 


ME do oe ocd 5.85 5.91 5.97 6.03 6.10 6.16 6.22 
MN si5.5 640s 4.35 4.39 4.44 4.48 4.53 4.58 4.63 
Children’s........ 3.35 3.38 3.42 3.45 3.49 3.53 3.56 
eer 2.65 2.68 2.70 2.73 2.76 2.79 2.82 
NN Bis 05 os: 1.35 1.36 1.38 1.39 1.41 1.42 1.44 


Class B—Shoes bought at the following prices and up, 
but less than Class A: 


Net 1% 2% 3% 4% 5% 6% 


OE ne secs 4.00 4.04 4.08 4.12 4.17 4.21 4.25 
WENOOG 65.655, serie 3.15 3.18 3.21 3.25 3.28 3.32 3.35 
Children’s........ 2.10 2.12 2.14 2.16 2.19 2.21 2.23 
Infants’.......... 1.75 1.77 1.79 1.80 1.82 1.84 1.86 
Babies’.......... 1.25 1.26 1.28 1.29 1.30 1.32 1.33 


Method of determining billed price: Take Grade A, 
ladies’ shoe $5.85 net and you desire price on bill to be with 
6% discount—then $5.85 equals 94% of billed price, making 
100% equal $6.22. In discounting therefore your billed 
price $6.22 less 6% equals $5.85 and your discount is 37 
cents, which becomes your discount (book) profit. 





Allied Purchasing Committee 
To Pool Leather of orld and Allocate Its Use 
(Special to “‘ Recorder’’) 


Washington, Oct. 30.—B. M. Baruch, chairman of the War 
Industries Board has confirmed reports that the Allied Pur- 
chasing Committee for hides and skins would be located in 
this country. Mr. Baruch announced that in furtherance of 
economic and industrial centralization in handling inter- 
national commodities the Hide Executive Committee to 
control all hide purchases, has been projected. If formed, 
and it is reasonably certain it will be, the Executive Com- 
mittee will sit in Washington. Included on the Committee 
will be representatives of all of the Allies and probably Japan. 
The complete plans have not been formulated. They are 
being worked out now. C. F. C. Stout will work with the 
Executive Committee. Mr. Baruch made it plain that the 
Committee is to function only for the period of the war. 
Steps will be taken in connection with the pooling agreement, 
which has not been completed, to insure an adequate supply 
for American importers. Under the pooling arrangement 
each of the Allied countries will contract for itself, it being 
the function of the Committée to allocate the supply. 

C..F. C. Stout has issued this statement: “Except for the 
request from London that we discontinue buying in India, 
there is no reason why our tanners and importers may not 
operate within maximum prices on all raw stock in other 
countries. Nor, is there any reason why they may not meet. 
competition on hides and skins which are not being used in 
America for Government purposes, but tanners and im- 
porters should remember that they are taking chances on 
the availability of ship tonnage and also chances on what 
action as regards prices, may be taken by the Allied Executive 
Committee which is now being formed.” 





The responsibility of the entire trade is back of the new Regu- 


lations 
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Four Floors Cut Off Fyfe Building 


Company Voluntarily Agrees to Save War Materials 


Detroit, Oct. 28.—To save material and labor four floors 
of the new R. H. Fyfe & Co. building, at Adams Avenue west 
and Woodward Avenue, will remain uncompleted until after 
the war, R. H. Fyfe, head of the firm, informed Guy W. Ellis, 
secretary of the Wayne County War Board, today. 

The company’s action was entirely voluntary and was com- 
plimented by Mr. Ellis. The War Board is completing a sur- 


. 








Ge. J. Valter Drake, 
Chairmen Wayne voumty War soara. 
Dear Stm- 
In view Of the steps taken by the Goverment to curtail building 
#0 as to Givert leber, materials, tramsportetion and fuel to the carrying cut 
of the war progress, we have decided to defer the finishing of four floors of 
the new building we are now erecting on oodward and Adams Avenues unti? 









after the war. . 
We believe thht we ahall de adie te comtuct our Dubiness to the 
Satisfaction of our customers om the remaining floors uitil the close of 
the war when lebdor.and materiale will not be wanted by the dovernnent. 

4nd while the construction ef this building was projected add lessees term 
inated some four years ago and while many of the contracts were entered 

inte defore the war and every piece ef steel which is now in the Dullding 





has deen in Detroit over a year, it is cur desire and intention by thie 
action to give the greatest possible assistance in speedily bringing adouy 
© lasting and permanent peace. 

Very truly yours 

Re H. Fyfe & Company 











vey to eliminate unnecessary construction. The action taken 
by the Fyfe people will prove a great aid to a proper under- 
standing of the curtailments ordered, Mr. Ellis said. 

“It is a patriotic step and will undoubtedly cause some 
financial loss to the Fyfe company, for it is true that the steel 
for construction of the complete building is made up and paid 
for,’’ Mr. Ellis said. “But it sets an excellent example.” 

The Fyfe Company will utilize the other six floors of their 
new building as soon as they are completed. 





Shortening Store Hours to Save Fuel 
Green Bay, Wisconsin, Merchants Take Action 


In compliance with the urgent appeal of the National Fuel 
Administration, the Merchants’ Club of Green Bay, Wiscon- 
sin, which is composed of the leading dry goods, men’s cloth- 
jing, boots and shoes and ready-to-wear-merchants of that 
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city, are putting into effect a store schedule, working to this 
end. 

Beginning November 1, and to be effective during the con- 
tinuance of the war, all stores will open at 9 A. M., and close 
at 6 P. M., except on Saturday, when the closing hour will 
be 9.30 P. M. These merchants have calculated that in this 
way, sufficient fuel will be saved to eliminate the necessity 
of fuel-less Mondays which were so precipitously forced upon 
the mercantile interests of the country during January and 
February of this year. 

Through the local papers, the Bay City merchants have 
made it plain to the consuming public that this action was 
taken strictly in a spirit of patriotism and are asking them in 
the same spirit to make the new plan of closing as easy for 
the business men as possible by eliminating all demands for 
infraction of the new rule. 


Noonday Store Closing 


Throughout the country, many plans have been suggested 
for the conservation of fuel in response to this appeal from the 
Fuel Administration. In Boston, for instance, it has been 
proposed to close all stores for one hour at noon and while 
the merchants have signified their willingness to comply with 
this plan, if such is deemed feasible, there is a very strong 
inclination to believe that such a plan would not accomplish 
the ends sought, as a fuel-saving measure, it having been 
pointed that no fuel would thus be saved for heating purposes 
and while some light would be saved it would come just at 
the hour when the least possible electric current was being 
consumed. It would seem therefore, that the plan of these 
Wisconsin merchants to cut off an hour when both fuel and 
light would be saved is the more feasible arrangement, and 
hence is worthy of the consideration of merchants throughout 
the land. 

There is indeed apparent need for some plan that will lessen 
consumption of coal. This problem must be dealt with and 
the sooner a plan is worked out that will meet the approval 
of the National Fuel Administration the better it will be for 
all concerned, in order to prevent the return of heatless 
Mondays and the attendant disruption of business that is 
still fresh in the minds of manufacturers and retailers through- 
out the land. 





Scenic Effect Promenade and Stage 
Setting for Boston Style Show 


Boston, Nov. 1. The designing of the promenade and stage 
setting of the Boston Shoe Style Show to be held in Symphony 
Hall, January 6, 7, 8 and 9, will be under the direct charge 
of Anton Maurice of New York City. Mr. Maurice, who is 
one of the foremost of America’s scenic artists, is already work- 
ing on his sketches for this forthcoming event. 

In keeping with the general idea of the artistic will be 
the gowns and footwear worn by the models on the prom- 
enade. 

During the afternoon sessions, which will be open to the 
public, gray, field mouse and other shoes now outside of the 
regulations, will be shown on the models and it will be im- 
pressed upon the minds of the audience that it is patriotic 
as well as proper to buy and wear these shades. 








The resourceful merchant will sell grays profitably and release 
tied-up capital on higher priced shoes 
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Prettier Shoes Never Were Greated for American Women 





Tell the Public Gray Shoes Are Exclusive 


No More of These Finer Shoes After Present Stocks Are Sold 


status of gray shoes in the United States, not so much 
‘-igpecause of Government Regulations, as because of 
misleading newspaper accounts, which through error ema- 
nated from Washington. The mischief done, the thoughts 
of the trade are directed to the placing before the American 
public of the proper viewpoint from which to regard the 
gray footwear situation. 


‘ke most significant development of the day is the 


Common Sense Should Rule 


Here is the proper angle from which to view the stocks of 
gray shoes you have on hand, those on order, in process of 
manufacture and those in transit. First— Keep them; 
Second—Use common sense—and Third, Sell them, at regu- 
lar prices. These shoes are not classified shoes in any sense 
of the word and what is more they are shoes of exclusive 
character and of superior quality. You will not be able to 
duplicate them during the period of the war. The thing to do 
is to urge the public to make early selections of gray shoes, 
because of their distinctive beauty, their exclusiveness and 
their excellent value. 

We can but quote in example an ad by Strawbridge & 
Clothier, Philadelphia: ‘The ruling of the War Industries 
Board that no shoes may hereafter be made to sell above a 
certain price does not affect stocks of finer shoes now on 
hand. In fact, it is the desire of the Government that all 
such shoes be disposed of at a nominal profit as soon as 
possible. But no order for these exclusive high-grade shoes 
can be accepted by nianufacturers now and after our present 
lines have been sold out, no such fine and beautiful shoes will 


be obtainable—no more Louis XV heel boots and no-more 
beautiful combinations of colored leathers—the highest 
achievement of shoemaking art in lines that can no longer 
be produced.”’ 

It is such frank talk as this as will make gray shoes salable 
and profitable as soon as the first flurry of misrepresentation 
is corrected by judicious advertising. 

As a guide to the situation in Boston, Harold B. McNeil 
president of Thayer McNeil Company, Boston, says— 


GRAYS SELLING STRONGLY 
No Cause for Worry—Don’t Get Panicky 


“‘We are not at all worried over the gray shoe situation. 
Never before did we have a window that has been attracting 
so much attention as our present one featuring gray shoes— 
never did we have a window that has turned so many people 
into our store and sold so many shoes as our present one fea- 
turing gray shoes and combination grays. We are worried 
only from the fact that we cannot get the shoes fast enough ~ 
to sell at $18 the pair. 

““A retail shoe merchant is simply throwing good profits 
away if he marks gray shoes down at the present time. If 
the merchants all over the country will use their heads and 
not get panicky, they will make their usual profits, instead 
of sacrificing profits needlessly, as many are doing by marking 
down their shoes.” 

A call of one of the ‘‘Recorder”-anen on a Chicago retail 
shoe merchant revealed the fact that he could not get enough 
grays to supply the demand. This merchant stated: 
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“I find that customers are educated to believe what the 
retail merchant tells them. Never were they in such a plastic 
mood. If the retail shoe merchant has brains enough to see 
it, this is his grand opportunity.. The public is waiting to be 
instructed verbally and through advertising as to the situ- 


ation.” 
A CROSS-COUNTRY MIRROR 


Of the Gray Shoe Situation of Today 


Telegraphic reports show the way the wind is blowing on 
this subject that is uppermost in the minds of manufacturers, 
wholesaler and retail merchants throughout the land. 


A merchant in Bushe, Col., says that dark grays are selling 
best of all. 

A Denver merchant says not quite as freely as formerly. 

A large St. Louis retailer says, “Going slow, but we are 
pushing them,” while a prominent merchant of St. Joseph, 
Mo., says, “‘Field mouse and gray selling freely.” 

A prominent Milwaukee merchant says, “Gray selling 
freely at regular prices.” 

‘A Bloomington, IIl., merchant tells the story in one word, 
“Dead.” 

‘Another from Quincy, IIl., says, ‘Just fair.” 

An Altona, IIl.,.merchant said, “Selling well now and mak- 
ing an effort to push them.” While a Chicago merchant 
says, “Grays are a ‘good bet.’ ” 

A prominent Indiana merchant says, “Grays are good. 
Women are buying extra pairs for next Summer.” 

A Terra Haute, Indiana, merchant says, ‘Grays are ‘Good 
as ever.” ””’ . 

From Sioux City, Iowa, “Fairly good sellers.” 

A Davenport merchant says, “Selling freely.” 

A Toledo, Ohio, merchant says the same as before, ‘“‘No 
change.” 

A Portsmouth, Ohio, merchant says, “Grays are good.” 

One of the big merchants of Toledo, “‘All colors selling well.” 

A merchant in Brighton, Colorado, says, “I can sell any- 
thing I can get—grays or pinks, for—by gad—lI’m a sales- 
man.” 

A Racine, Wis., shoe merchant writes us, ‘‘Not as well as we 
would like. Last week, we sold thirty pairs of browns to 
eighteen mouse and grays, and we have plenty of mouse and 
grays left.” 

In Dalias, Texas, a merchant writes, ‘‘Our gray shoes are 
selling strongly at $18, $16 and $14, in high shoes; and at $12, 
$13 and $14, in low cuts. At a quarter past five the other 
evening, one of our salesmen sold his eighth pair of gray $16 
boots.” 





PUBLIC AUCTION SALE OF LEATHER 


(Concluded from page 26 
purchasers to inspect this leather at the warehouse on Novem- 
ber 11 and 12 between the hours of 9 A. M. and 5 P. M. 

The leather held at Brooklyn was owned by Kansallis, 
Osake Panki and Kontre & Kousmanen, banking concerns of 
Finland. It was purchased from leather dealers in Boston 
by the Mechanics & Metals National Bank of New York, 
which concern reported it in due course to the Alien Property 
Custodian. 
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English Stores Want Our Shoes 


Regret Shortage of 260,000 Pairs 


London, Oct. 15.—Serious complaints among British im- 
porters of American boots and shoes are reported ‘by the 
American Chamber of Commerce in London. 

Arrangements were made between the War Trade Board 
of the United States and the British Government by which. all 
boots and shoes manufactured or in the process of manufac- 
ture solely for the British market before February 23, 1917, 
were to be allowed export from the United States and import 
to Great Britain. This matter had been in the hands of the 
American Chamber of Commerce in London for a number of 
months and a full list of importers claiming such boots and 
shoes, together with statutory declarations in support of 
claims, had been prepared. The War Trade Board 
in the United States, however, prepared a list of its 
own based on information received from manufacturers. 
The fact that this list contained 260,000 pairs less than the 
American Chamber’s list indicates that some American man- 
ufacturers may have neglected to make full returns, or pos- 
sibly did not know where their agents intended to sell the 
boots and shoes supplied. However this may be, the British 
firms that had hoped to import the 260,000 pairs are seriously 
upset because they have been omitted, and it has been re- 
ported that many of them are inclined to assign unconipli- 
mentary reasons in éxplanation of the situation. 

This case is merely an example of the ease with which bus- 
iness relations can be disturbed due to the extreme rapidity 
with which unfounded rumors spread. 





Major Kenneth Marlatt of the 
Canadian Army 


Addresses Boston Shoe Trades Club 


Boston, Oct. 30—The noon-day speaker at the Boston Shoe 
Trades Club today was Major Kenneth Dean Marlatt, who 
is now leaving Boston after finishing up a successful recruit- 
ing mission for the British and Canadian armies. Major 
Marlatt was born in Oakville, Ont., November 20, 1888, 
He is, by occupation, a leather manufacturer, being a member 
of Marlatt & Armstrong Co., Oakville, Ont., and an official 
of the Magnetawan Tanning & Electric Co., Ltd., of Burke's 
Falls, Ont. Prior to the war he was serving as lieutenant in 
the Ninth Missisauga Horse Canadian Militia. At the out- 
break of the war, as lieutenant, he joined the Fourth Canadian 
Mounted Rifles and sailed for England. From England he 
went to France and took an active part in the battles along 
the Somme Front and at Arras. Returing to Canada, with 
the rank of captain, on three months’ leave in March, 1917, 
he was attached to the British and Canadian Recruiting 
Mission, under Colonel Dennis, in June of that year, and in 
October was placed in charge of the Boston depot. of the 
mission. 

In his talk Major Marlatt made it very clear that before 
one thinks of peace or talks peace, or countenances peace 
that he should keep constantly in mind the things that have 
gone on before; should remember that Germany was intent 
upon world domination in all that it implies to social, political 
and business interests. 








The Merchants Duty 


Every local retail association should hold an early meeting 
‘explaining clearly all Regulations” 
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Popular Shoe Traveler Victim of 
Influenza 


Clyde C. Foltz, who for a number of years has repre- 
sented the F. Mayer Boot and Shoe Company of Milwaukee, 


Wisconsin, in south 
eastern Nebraska,died 
at his home in Omaha 
October 16. Just 
a week previous to 
his death he came 
home from his regular 
trip feeling badly. In- 
fluenza and pneumo- 
nia developed which 
resulted in his 
death. 

He leaves a wife and 
daughter five years 
old. 

Mr. Foltz was 
pleasant and agree- 
able and through his 
sincerity and un- 
swerving honesty had 
won and held the 
confidence and respect 
of the merchants 
whom he served. 

To these merchant 
friends as well as to 
the firm with which he was connected his untimely death 
is a great shock. 





CLYDE C. FOLTZ 


Milwaukee Representative of F. 
Mayer Boot & Shoe Co. 





Telegraphic News From Washington 
(Special to the “‘ Recorder’) 


Washington, Nov. 1:—It is reported here that the Italian 
Government wishes to purchase 2,500,000 pairs of shoes in 
this country, as well as some leather. Nothing official can 
be obtained, but it is understood that negotiations are under 
way. 


It is understood that Army Officials have definitely decided 
that in the future all Army shoes be purchased in this country. 


The Shoe Branch of the Army is to purchase soon 115,000 
pairs of officers’ boots for overseas service, 35,000 pairs of 
officers’ leggins and 10,000 pairs of officers’ slippers. No 
date set or specifications out yet. 


There is a possibility that C. L. Webster of C. L. Webster 
& Co., of Chicago, will succeed L. Jackson of Boston, who has 
been very ill as assistant to Mr. Howe in the hide division of 
the War Industries Board. 


It is understood that the Tanners’ Council is preparing 
recommendations for the trade in connection with Govern- 
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_Colonel Murphy is probably the 


ment contracts. These recommendations include clauses 
which are designed to protect the tanners in case of sudden 
peace and in case the Government sees fit to cancel large 
outstanding contracts. 


It is understood definitely that the Army Quartermaster’s 
Department has cancelled contracts with England for 
2,000,000 pairs of Army Shoes. 


Washington, D. C. Nov. 1.—The following additional 


awards made by the Shoe Branch of the Quartermaster’s | 8 


Department for Army field. shoes:—Farmington Shoe Co., 
30,000 pairs; Endicott, Johnson Co., 17,000 pairs; E. E. 
Taylor Co., 50,000 pairs.» 


A cablegram received today stated that Henry Boyd has 
sailed for America. Mr; Boyd has been investigating the 
sole leather situation abroad. 


There is a possibility that the Navy shoe awards will be 
held up pending settlement of leather prices. However, 
contracts may be let with the understanding that allowances 
be made the Government if prices are lowered. 





Shoe Manufacturer Hero 
Lieutenant-Colonel at Twenty-five 


Lieutenant-Colonel, John D. Murphy, former head of the 
J. D. Murphy Shoe Company, manufacturers of men’s and 
boys’ shoes, Natick, Mass., has 
distinguished himself for bravery 
on the other side. 

At the age of 25, Lieutenant- 


youngest officer in that rank in 
the United States Army. 

He graduated from Norwich 
University as the honor man in 
1915, and that Summer was 
made a Lieutenant in the old 
Ninth. In 1916, he went to the 
Mexican border with the old 
Ninth and while there was made 
Captain of the Machine Gun 
Company. As Captain of the 
Machine Gun Company of the 
10lst Infantry, comprising the 
old Fifth and Ninth Regiments, 
he went to France and later was 
made Major of the 102d Ma- UT.COL. JOHN D. MU RPHY 
chine Gun Battalion. 

His father, Major Daniel J. Murphy of Natick, has recently 
received a cablegram, telling of his ‘son’s promotion as Lieu- 
tenant-Colonel and his citation by General Edwards a few 
months ago for bravery in action. 

That he is loved by-his men was told in a recent letter writ- 
ten by a soldier to a relative in this country. A brilliant 
leader and organizer, he is inthe front ranks of “Fighting Sons 


of Fighting Fathers.” 








s 


Frankness to the public demands a campaign of publicity urging: 
**It is patriotic to buy present stocks of shoes”’ 
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In Tribute to Captain A. T. Lincoln 


Resolutions Passed by St. Louis Trade 


St. Louis. —The shoe and leather trade last week took formal 


action on the recent death in action imFrance of Captain 
Atwell T. Lincoln, of 
the 354th Infantry, 
who was a partner in 
the firm of Lincoln & 
Lincoln, of St. Louis, 
shoe store findings 
wholesalers. At a 
meeting held for the 
purpose, a committee 
prepared and _ the 
trade adopted the res- 
olutions given below 
as a tribute to Cap- 
tain Lincoln: 


WHEREAS, in the 
untimely death of 
Captain Atwell T. 
Lincoln, dead on the 
field of honor in 
France, the leather 
trade of St. Louis suf- 
fers a distinct loss of 
a valued member; 


CAPT. ATWELL T. LINCOLN AND WHEREAS, 
Killed in Action in France as a member of 
the trade and a man 
he endeared himself to a wide circle of business and per- 
sonal friends who greatly regret his untimely taking 
away, while in the prime of life and manhood; 

AND WHEREAS, he was among the first in the St. 
Louis leather trade to tender his services to his country 
and leave his business and family ties to go forth to do 
battle in the cause of human liberty; 

THEREFORE BE IT RESOLVED, by the members 
of the St. Louis leather trade in meeting assembled that 
some fitting expression of the esteem in which he was 
held by them be made public in the form of resolutions 
of condolence and respect to his memory; 

AND BE IT FURTHER RESOLVED, that it is the 
sentiment of the St. Louis leather trade that in the death 
of Captain Lincoln it has lost a valued member and its 
members a valued friend and one who through all his 
years of connection with the trade has enjoyed the respect 
and esteem of his fellows; 

AND BE IT FURTHER RESOLVED, that a copy of 
these resolutions be sent to his brother, his immediate 
family and published in the leading papers in the trade. 
In the words of the Poet: 

“‘We cannot say, we will not say, 
That he is Dead—He’s just Away.” 


Death of Charles B. Packard 


Charles Benjamin Packard, a lifetime resident of Brockton, 
and associated with the Avon Sole Company, died at his 
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home in Brockton the past week in his 61st year. For 25 
years he was a leather salesman and a part of that time was 
a member of the firm of Walker & Packard of this city. In 
recent years he was a salesman for the Avon Sole Company. 
“Charlie” Packard had a host of friends throughout the shoe 
trade. He was a member of many fraternal organizations 
and had served the city as a member of the Common 
Council, also as a State Representative. 


Death of John V. Finn 


Shoe Manufacturer-Salesman Passes Away 

Sad news to scores of men in all branches of the shoe 
trade is the death of John V. Finn of C. S. Marshall Company, 
shoe manufacturers of Brockton. Mr. Finn passed away 
October 29th at Scranton, Pa., after a week’s illness of 
pneumonia, at the age of 35. During the past summer he 
had suffered a nervous breakdown from overwork, but had 
recovered his health 
to such a degree as 
to warrant his mak- 
ing his regular trip 
for the concern. Un- 
doubtedly, he over- 
estimated his strength 
and when attacked 
by the disease his 
resistance was insuf- 
ficient to overcome 
a fatal termination. 
His wife, who ac- 
companied him on 
his trip, was with 
him when he passed 
away, as was also 
his sister, Miss Mary 
K. Finn of C. S&S. 
Marshall Company. 





A Remarkable 
Record of 
Salesmanship 


“Jack” Finn, as 


he was_ familiarly 
known, was one of the most successful traveling shoe sales- 


men in the United States. His customers included leading 
retail shoe merchants in the principal cities of the Eastern 
and Middle States, among whom he was highly esteemed. 
His record of personally selling, in the past year, three- 
quarters of a million dollars’ worth of men’s shoes to retail 
stores has been seldom equalled in shoe trade history. A 
polished gentleman as well as a high-grade business man, 
his personality made friends and kept them, with the result 
of an ever-increasing number of customers and the continued 
good-will of all. There was no limit to his ambition or his 
effort, as proved by his remarkable business achievements. 
Mr. Finn leaves a widow, also two sisters: Miss Mary K. 
Finn and Mrs .Albert F. Doyle; also a brother, Phillip P. 
Finn, all of Brockton. The body was brought to Brockton 
for funeral and interment. 





If the trade wants cost price stamped on bottom of shoe then > 
ignore Regulations—otherwise co-operate 
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Washington News 


Navy Shoes with Fibre Soles. 


Bids Opened on Various Classes 


Washington,—October 25.—The following are the manu- 
facturers who today filed proposals with the Bureau of Sup- 
plies and Accounts to furnish the Navy with 200,000 pairs of 
shoes, high, black, Blucher style, with fibre soles under va- 
rious types of manufacture: : 

Brown Shoe Company, $5.02; Hurley Shoe Company, $5.90; 
Marion Shoe Company, $5.645; E. T. Wright Company, 
$5.085; Preston B. Keith Company, $5.37; Ogden Shoe Com- 
pany, $5.0042; Rosenwasser Bros., $5.50; F. M. Hoyt Shoe 
Company, $5.685; Burley & Stevens, $5.30. 

For the finished shoe with fibre soles and a heel made with 
a leather base and a fibre or rubber top: 

Brown Shoe Company, $5.68 and $5.76; Hurley Shoe Com- 
pany, $6.52; E. T. Wright Company, $5.63 and $5.77; Preston 
B. Keith Company, $6.02; Ogden Shoe Company, $6.542; 
F. M. Hoyt Shoe Company, $6.315; Burley & Stevens, $5.91. 

For the finished shoe, the Government to furnish the fibre 
sole and a fibre or rubber heel as a top on a leather base: 

Brown Shoe Company, $5.15; Hurley Shoe Company, 
$5.96; E. T. Wright Company, $5.17; Preston B. Keith Com- 
pany, $5.44; Ogden Shoe Company, $5.1742; F. M. Hoyt & 
Company, $5.755; Burley & Stevens, $5.42. 

For the finished shoe with fibre soles and leather heels: 

Brown Shoe Company, St. Louis, $5.85 and $5.90 per pair; 
Hurley Shoe Company, Rockland, Mass., $6.60; E. T. Wright 
Company, Rockland, Mass., $5.81 and $5.92; Preston B. 
Keith Company, Brockton, Mass., $6.10; Ogden Shoe Com- 
pany, Milwaukee, Wis., $5.7842; O’Donneil Shoe Company, 
St. Paul, Minn.; $6.47; F. M. Hoyt Shoe Company, Man- 
chester, N. H., $6.38875; Burley & Stevens, Inc., Newbury- 
port, Mass., $6.00. ; 

For the finished shoe, the Government to furnish the fibre 
sole: 

Brown Shoe Company, $5.45; Hurley Shoe Company, 
$6.20; E. T. Wright Company, $5.47; Preston B. Keith Com- 
pany, $5.71; Ogden Shoe Company, $5.3842; F. M. Hoyt 
Shoe Company, $5.98875; Burley and Stevens, $5.66. 

For the finished shoe with fibre soles and fibre or rubber 
heel: 

Brown Shoe Company, $5.545 and $5.67; Hurley Shoe 
Company, $6.50; Marion Shoe Company, Marion, Ind., 
$6.2775; E. T. Wright Company, $5.585 and $5.715; Preston 
B. Keith Company, $5.96; Ogden Shoe Company, $5.5842; 
O’ Donnell Shoe Company, $6.28; F. M. Hoyt Shoe Company, 
$6.285; Burley & Stevens, $5.80. 





News from Quartermaster 
Department 
1,000,000 Pairs of Officers’ Dress Boots Wanted 


Washington, October 31.—The Quartermaster Depart- 
ment is in the market for one million pairs of officers’ dress 
boots for immediate delivery for the purpose of securing these 
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boots, P. D. Sheppard of the Shoes, Leather and Rubber 
Goods Branch is leaving Washington for Eastern factory 
points to place orders. 

The Department is also in the market for 10,000 pairs of 
men’s house slippers, opera type, also desired immediately. 


Contracts Placed on Army Shoes 


Contracts have been placed with Endicott, Johnson Co., 
for 17,000 pairs and with the Farmington Shoe Mfg. Co., 
Dover, N. H., for 30,000 pairs of Army shoes under Specifica- 
tion 1351. 

Price Fixing Committee Agreement 


The Price Fixing Committee announces agreement entered 
into with representatives of the tanners that present prices 
on sole and belting leather shall remain in effect until Decem- 
ber 8. 

War Industries Board Recommendations 


The War Industries Board has recommended that the Navy 
Department discontinue rejecting skins because of fat wrin- 
kles and veins. This action was taken in order to secure a 
sufficient supply of gun metal, calf and veal. 

The Board has also recommended that in producing 200,000 
pairs of fibre-soled shoes on which contracts are soon to be let, 
skins of 20 foot maximum be accepted for uppers. Present 
maximum is 15 feet, but it is understood that the department 
is now accepting skins ‘of slightly larger size. 





U. S. Army Shoe the Best 


Report from Overseas Shows Our Pre-eminence as 
Shoe Builders 


“The present shoe furnished the United States Army is 
considered the best shoe worn by any of the allied armies. 
Nothing but the best leather is permitted in the shoe. Each 
of the soles is cut from the bend portion of the hide. Every 
tannage must be approved and each sole must be inspected. 
The upper leather sides are trimmed before going to the 
shoemaker, and the open spone parts are cut off by the 
tanner so that there is no temptation for the shoemaker to 
put them in the shoe. All upper leather tannages must be 
approved and each piece is inspected. The welt shoe has 
been abandoned and the soles are sewed, nailed, and screwed. 


American Shoe Al 


“All of the investigation: which have been conducted by 
our couriers to France and by our special representative to 
England agree that the English shoe, which was better than 
the United States shoe in the beginning, now falls far short of 
it in quality. The criticism of the English on our shoe is 
that it is unnecessarily good and that we could use inner 
soles made of shoulder leather, with which, however, the 
American Shoe Board does not agree. 


British Shoe Uncomfortable 


“The couriers and representatives sent abroad state that 
the American soldiers want and insist on having the American 
shoe. Soldiers returning to hospitals in England all declare 
thet the British shoe is uncomfortable and that they. will 
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The square deal will win—fairness to public and honest compe- 
tition in A, B, C grades 
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not wear them provided they can get the American make. 
‘There are reasons for this, principally in the type of last and 
pattern. While American shoes cost a little more than the 
British shoe, the value is in the shoe—in its comfort and 
durability. 

**Rating”’ of Shoes_ 

“At the beginning of the war the rating of shoes as to value 
for service stood as follows: First, German; second, English; 
third, French; fourth, American. The rating now of shoes 
is as follows: First, American; second, English; third, 
French. (German unknown.)” 


Reclamation Work 


The inauguration of the reclamation work, under which 
shoes are being repaired and reissued, is greatly reducing the 
maintenance figures. “‘We expect every pair of shoes to be 
repaired and in addition to that we expect shoes that are 
worn out to be rebuilt and returned through reclamation. It 
has been estimated that it costs $1.10 to reclaim a pair of 
shoes; it is estimated also that a reclaimed pair of shoes has 
75 per cent of the life of a new pair.” 

Fitting Important 

That the fitting of shoes is recognized as an important 
feature is evidenced by the fact that $732,000 is asked for 
this work. This money will be expended in wedging up 
soles, building up arches or heels, and in other ways altering 
the shoes to fit the individual. 





Deficiency Appropriation for Purchase 


of Rubber Knee Boots 


Washington, D. C.—A deficiency appropriation of $1,- 
223,600 has been asked by the Quartermaster Department 
for the purchase of rubber knee boots to June 30, next. It is 
estimated that this amount will purchase 266,000 which, in 
addition to the 268,000, now on hand, will make a total of 
534,000, all of which are to be distributed in this country. 

Recent hearings on this and other appropriations by a 
sub-committee of the House developed that while rubber 
knee boots were originally intended to be used overseas, it 
was found that the water would go in over the top and that 
now only hip boots are being used. 

Officials of the department asserted that the complaints 
which have been made regarding raincoats did not apply 
to rubber boots and that they are proving perfectly satis- 
factory. 

Appropriation for Overseas Hip Boots 

At the same time, an appropriation of $34,614,720 has been 
asked for the purchase of hip boots for overseas service. 
These boots are to cost about $7.07 per pair, against an aver- 
age of $1.60 for the knee boots. 


Industrial Furloughs 


Washington, D. C., Oct. 21—It is understood that in- 
dustrial furloughs will not be granted for registrants by 
whom or on whose behalf no claim for deferred classification 
has been made. If a necessary employee has not claimed 
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exemption and the local Board denies the privilege of making 
such supplemental claim, it is understood that the case should 
be presented to the Industrial Adviser attached to the 
District Board. 

If a necessary employee is not exempted by local or district 
Board and is ordered to go to camp the manufacturer may 
take the matter up with the Division of the War Industries 
Board which handles his commodity, asking first for a blank 
form for ‘‘application for return of enlisted man in highly 
skilled class of labor to necessary industry.”’ Industrial 
Advisers to District Exemption Boards have been appointed 
for the purpose of preserving industrial and military efficiency. 
It has been noted that the local Boards have no industrial 
advisers. 





The Long-Overdue Account and 
Discount Lifting 


In these days when efficient business methods are required 
to meet the war conditions under which business must be 
done, a notice sent out by one of the specialty wholesale 
houses along with their monthly statements is worth repro- 
duction, since it shows a source of loss experienced for which 
there is no good business reason. The notice reads: 

‘In analyzing our accounts we learn the difference in errors, 
the amount of discounts taken on bills past due, discounts 
taken on net bills not subject to discount, and interest charges 
on money we borrow from the bank to carry our customer’s 
accounts which are not paid when due, averages about $25 
per week or $1300 a year. 

“This of course is not figured in our profit and it becomes 
necessary in order to avoid this extra expense for us to make 
no exception where payments are not made in accordance 
with our terms to return all checks that are incorrect 

“‘We believe that right thinking business men will not be 
offended when we return checks which are not as they should 
be and think they will agree with us that no business can be 
successfully managed if any old terms are accepted. 

‘‘We thank you for past favors and earnestly solicit busi- 
ness on the following terms: Net 30 days, 2 per cent off 10 
days or 2 per cent if bills of a month are paid on or-before 
the 10th of the following month. Jobs are absolutely net 30 
days, no discount. We will not fill orders when unpaid 
bills are over 60 days. 





Getting Squared Away on Back 
Orders 


Many shoe factories within the past few months have found 
it necessary to explain to their customers the reason for slow 
deliveries. 

Not only has transportation difficulty in getting certain 
materials and shortage of help been big factors in bringing 
about this condition, but the change of department heads 
has in many factories contributed quite materially toward 
this end. 

The F. C. Pingree Sons Co. of Detroit, Mich., is an example 
of the latter conditions. This factory, however, is fast over- 
coming the difficulty and seeing daylight in shipments. 





A diligent merchant will find the regulations a stepping stone 


The Merchant's Du 





to success through cleaner business on a cleaner stock 
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Telling the Public 


The Truth on Prices and Styles 


(Special to the “‘ Recorder’’) 

Memphis, Tenn., October 27.—Reuben Stiefel, president 
of the Memphis Retail Shoe Dealers’ Association, and buyer 
for J. Goldsmith & Sons, has issued this statement relative 
to the shoe situation which has been reproduced in the News- 
Scimiter: 

“In view of the fact that the public has been misinformed 
regarding Government shoe regulations, it is the desire of the 
Memphis Retail Shoe Dealers’ Association to give the true 
facts and set the people right. 

“To begin with when the War Industries Board wished to 
regulate shoe prices, the committees to work out the proposi- 
tion were composed of some of the leading manufacturers, 
wholesalers and retailers of shoes in this country, each for- 
getting personal interests, doing patriotic duty by working 
out a plan to regulate shoe selling that would meet the ap- 
proval of the War Industries Board. They did this, and to 
our knowledge, there has not been a dissenting voice among 
the retail shoe men of the United States, but, on the other 
hand, every retail shoe man in this country has approved the 
regulations. 

“The highest priced high shoe for men 
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A Cash Basis Needed 


This is the heading of a bulletin recently issued by the 
Atlanta Merchants’ and Manufacturers’ Association, signed 
by H. T. Moore, Secretary, announcing a Convention of the 
merchants of the Southeastern States. 

The bulletin continues: 

‘‘Who can estimate what might be conserved in capital if 
we could eliminate the total insolvencies of the country for a 
few years? 

“To abolish by public sentiment the obsolete credit system 
will release millions of dollars now in cold storage. 

“The money value of our farm products for 1918 can and 
should finance the making of the diversified crops of 1919. 

“The general storekeeper doing a credit business has 
suffered in the past from—‘The customer too good to dun 
who pays when he will’; ‘The needy customer who pays 
when he can.’ 

“The coal industry has illustrated nationally that it is pos- 
sible to get on on a cash basis. 

“The manufacturers and wholesalers of the whole country 
have been compelled as a war necessity to shorten their 
terms. Should not the retail merchant follow suit? It is 
believed that out of this convention may come wisdom to 
point the way.” 





and women will be $12 a pair, and the 
highest priced low shoe or pump will be 
$1l a pair. Do not think for one second 
that you will be able to purchase the 
same grade shoes that are being sold today 
for $14, $15, $18 or $20—that is not the 
case. You will get a $12 shoe for $12, 
and no more. 

“The people should not be led to believe 
that they can soon be able to purchase for 
$12 the same quality and workmanship 
that they are now buying for $15 to $20. 
It is an impossibility, commercially and 
mechanically. The $15 to $20 shoes will 
vanish from the market. They will not 
be obtainable. 

“Bernard M. Baruch, chairman of the 
War Industries Board, authorizes the 
following to be sent to the retail shoe trade 
of the United States of America: 

“*Through the patriotic co-operation 
of the entire boot and shoe industry par- 
ticipated in by the tanner, the manufac- 
turer, the jobber and the: retailer, the 
chairman of the War Industries Board is 
able to announce, that an agreement has 
been reached whereby the public cost of 
shoes will be stabilized ‘within the range 
of prices calculated to give a satisfactory 
quality on a reasonable profit.’ 

“‘So as above stated, these shoe regula- 
tions do not go into effect until June 1, 


ROSENTHAL’S LIBERTY LOAN WINDOW 
A Red Cross Canteen at the Front was the subject of the Fourth Liberty Loan 


1919, thus givi h i . ’ . . ‘ i 
: wee See re enainige plenty & window of Rosenthal’s, Inc., San Francisco, es shown in this photograph. This 
time to regulate their stocks with the exhibit drew large numbers to the store and rolled up many big subscriptions to 


least possible loss.” 


the “Fighting Fourth.” 





The retail industry’s integrity demands successful application 
of Class A, B, C Plan 
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\. TWO MONTHS OF CHRISTMAS SALES | 
; Gifts of Patriotic and Practical Utility | 


T behooves every retail merchant in every line of mer- 
chandise to keep constantly before the buying public the 
necessity of early Christmas shopping and the legitimate 

reasons therefore. Also emphasize the fact that the Council 
of National Defence requests early Christmas shopping. In 
Christmas shopping observe six important rules: 1. Be 
patriotic. 2. Avoid crowds. 3. Avoid discomfort. 4. Avoid 
fatigue. 5. Avoid disappointment. 6. Avoid dissatisfac- 
tion. AND—THEREBY— HELP WIN THE WAi. 

It is not the intention of the Government to eliminate 
Christmas giving but to spread the purchasing season over 
several weeks instead of crowding it all in to the very limited 
time that has heretofore been the custom. True some lines 
of merchandise that have, in times past, contributed largely 
to Christmas purchases are very scarce and not of the best in 
selection and in quality; toys, and various novelties come in 
this class; but this only makes more room for the lines that 
are procurable and worth while. 


Special Footwear Sales 


This makes a better chance for the retail shoe merchant to 
get in on the Christmas game than in normal times. By 
putting strong emphasis on these points in every advertise- 
ment and by keeping the attention of the public centered on 
the patriotic duty involved upon it and by arranging special 
lines of shoes, house slippers, childrens soft soles, etc., early 
and in attractive display many extra sales can undoubtedly 
be made to people who have been in the habit of buying other 
lines of merchandise for holiday gifts. 


is a real business getting program for you, and go after it 
accordingly. 

Your Easter sales are the greatest of the year, aren't they? 
Why shouldn’t your Christmas sales be their rival? 

Come now, confess it! Your Christmas sales do not equal 
your Easter sales, because you do not put the same punch into 
your Christmas sales campaign as you put into your Easter 
trade. 

Really, your Christmas sales should be greater than your 
Easter sales. At Christmas time people need boots and shoes, 
and other footwear, and its appurtenances, more than they do 
at Easter time. A score and more articles, like rubbers and 
arctics and holiday slippers and bed shoes, that you could not 
possibly sell at Easter time are among the best sellers at 
Christmas time. 


Practical Gifts for Christmas 


Besides, millions of people will buy shoes, or slippers, or 
rubbers, or other seasonable articles, and give them as a 
token of the season, which is more than they will do at Easter 
time. 

Certainly, more goods there are to sell at Christmas time, 
and more poeple there are to buy them. 

So if you would really live up to the title of merchant, you 
must develop the sales of your Christmas goods. You are 
favored this year with Government approval and aid, for the 
Government urges people to buy only useful goods, and to 
buy them early. 

Certainly, shoes are among the most 





Then also, will the rush and crush with 
its attendant unsatisfactory results be 
avoided. Better fitting; better selection 








useful of goods, and it is well to buy 
them early. So, by featuring your shoes 
early for the Christmas trade, you are aid- 








and better distribution of sales over the 
entire stock rather than breaking up of a 
few lines will result. 


MAKE CHRISTMAS SALES RIVAL 
EASTER SALES 


There’s a Chance for It This Year, 
and Patriotism as Well as Profits 
Urges Shoe Men to Make the 
Most of It 


Make it a real Christmas drive. It’s 
your great opportunity. 


WAR. 


IN CHRISTMAS SHOPPING— 
OBSERVE SIX IMPORTANT 
RULES 


. Be Patriotic. 

. Avoid Crowds. 

. Avoid Discomfort. 

. Avoid Fatigue. 

5. Avoid Disappointment. 
6. Avoid Dissatisfaction. come. 


And Thereby HELP WIN THE 


ing the Government, which patriotic ideal 
should stir you to your best efforts. 

Doubtless, Mr. Merchant, you would 
like some definite and detailed program 
for selling your shoes early for the Christ- 
mas trade. 

Preach shoes for Christmas gifts, and 
preach the advice to do your Christ- 
mas shopping early, and results must 


Take up the campaign, not as a make- 
shift of these war times, but with a de- 
termination to -put something over 





Get rid of the notion that this Christ- 
mas shopping program is a makeshift of 


ie 


the war. 





for all time, so that in succeeding years 
your Christmas sales will be big, rival- 
ling, if not surpassing, your Easter sales, 








Settle down to a determination that it 


Tell the Public These Facts NOW 


which are the biggest of the year. 





Integrity and honor mean more today—therefore, co-operate 


with Class A, B, C plan 
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News of the N. S. R. A. Convention 


Advance Work of the Alert Committees 


St. Louis, November 1. 

oo work of preparing for the exhibition at the 

convention of the National Shoe Retailers’ Conven- 

tion in St. Louis in January next, which is under the 
direction of Charles E. Williams, chairman of the Exhibit 
Booths and Hotels Committee, is taking on considerable 
activity as it becomes evident to those manufacturers and 
wholesalers who have not yet taken space that there is de- 
creasing opportunity to obtain desirable space for their 
displays. 

Three Whole Floors Given Up To Exhibit 


At the headquarters hotel, the first three floors above the 
lobby will be used for exhibition purposes exclusively and no 
sleeping quarters will be available on 
any of these floors, either separately or 
in conjunction with the exhibits. This 
gives a complete control of the exhi- 
bition obtainable in no other way. The 
general plans to which the exhibitors will 
be expected to conform will make the 
displays most completely representative 
of the manufacturing and wholesale 
power of the country and thus render 
the exhibition more than ever in the 
past unequalled to the exhibitors from 
the advertising standpoint. 


Special Entertainments Arranged 
for Ladies 


The arrangements which are being 
made for the entertainment of the 
ladies who may come with the delegates, 
members and others attending the con- 
vention are progressing rapidly, and the 
reception committee which is headed by 
Mrs. Joseph J. Sensenbrenner, wife of 
the general chairman of the convention, 
is already .at work upon its scheme of 
operations. 

The entertainment committee will work in conjunction 
with the ladies’ committee as well as upon the program for 
the entertainment of the convention membership itself and 
there is every prospect of exceptional enjoyment on the part 
of those visiting St. Louis at that time. It is the especial 
hope of the committees and officers in charge of the prelim- 
inary work that those coming to the convention will make 
it a point to bring their wives and daughters with them, for 
they will be well taken care of while the masculine members 
of the affair are engaged in the business which brings them 
here. 

The executive committee, which is composed of the chair- 
men of the various committees engaged in the local work and 
which is presided over by General Chairman J. J. Sensen- 


CHARLES E. WILLIAMS 


Who wants to. get every possible ex- 
hibitor to sign up early 


brenner is holding luncheon meetings every Tuesday and is’ 
disposing in this way of considerable business in connection 
with the convention. A session is also held momthly on the 
night of the monthly dinner of the local association and be- 
tween these meetings the preliminary work of the convention 
is being handled promptly. 


Exhibitors At Convention: 


Some of the exhibitors who have already contracted. for 
space at the convention are included in the following list:-- 

United States Rubber Company, New York City; Wizard 
Foot Appliance Company, St. Louis; Endicott, Johnson, & 
Company, Endicott, N. Y.; S. Srauh & Company, New York 
City; Armstrong Cork Company, Pittsburgh; Plant Bros. & 
Company, Manchester, N: H.; Hunt- 
ington Shoe & Leather Co., Huntington, 
Ind.; Flexible Shoe Mfg. Co., Chicago; 
Hylo Novelty Mfg. Company, Jefferson 
City, Mo; Thompson-Smith Shoe Com- 
pany, St. Paul, Minn.; Rice & Hutchins, 
Boston; Miami Chemical Company, 
Cincinnati; Upham Brothers, Stough- 
ton, Mass.; R. E. McDonald Company, 
Boston; Levie Shoe Company, Chicago; 
American Shoe Polish Company, Chi- 
cago; Johnson, Stephens, Shinkle, St. 
Louis; Nunn, Bush and Weldon Shoe 
Company, Milwaukee; Charles Meis 
Shoe Company, Cincinnati; Boyd-Welsh 
Shoe Co., St. Louis; Converse Shoe 
Company, Chicago; Copeland-Ryder 
Shoe Company, Jefferson, Wisconsin; 
Tober-Saifer Shoe Co., St. Louis; Davies 
Shoe Mfg. Co., Racine, Wisconsin; 
Stylo Shoe Co., St. Louis; F. Levy Shoe 
Co., St. Louis; A. Palan Shoe Co., St. 
Louis; Commonwealth Shoe & Leather 
Co., Boston; Edwin C. Burt Company, 
Brooklyn; Goodyear Tire & Rubber 
Company, Akron, O.; Scholl Mfg. Com- 
pany, Chicago; Williams-Kneeland Shoe 
Company, South Braintree, Mass.; McElwain, Morse & 
Rogers, New York City; A. S. Kreider Company, St. Louis. 


St. Louis Manufacturers and Jobbers 


Brown Shoe Company, Hamilton-Brown Shoe Co., Vin- 
sonhaler Shoe Co., Roberts-Johnson-Rand, Peters Shoe Com- 
pany, Friedman-Shelby, Lund-Mauldin Company, Dittmann 
Boot & Shoe Co., Johansen Bros. Shoe Co., McElroy-Sloan 
Shoe Co., Pedigo-Weber Shoe Co., Samuels Shoe Company. 





Luxuries as usual means a victorious Germany. Save 
—save. 





To miss fire on New Regulations is to draw more trouble later 
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William E. Stibbs Dead 


William E. Stubbs, nationally known 


shoe salesman, passed away at Pitts- 
burgh, Pa., Saturday, October 19. 


THE LATE WILLIAM E. STIBBS 


For the past seventeen years Mr. Stibbs 
had been identified with the Thomas 
G. Plant Company of Boston, becoming 
head salesman and later a stockholder 
in the Company. Widely known and 
honored, the news of his death, which 
followed a very brief illness, came as a 
shock to his friends and associates. Mr. 
Stibbs had been on his territory about 
six weeks. 

By this sudden termination of a suc- 
cessful career the shoe world loses one 
who has been a leader in his line of 
activity. 

F.A. Guinivan, manager of the Queen 
Quality Boot Shop, Pittsburgh, who 
was with Mr. Stibbs at the time of his 
death, immediately arranged for the 


Travelin 


return of the body to Springfield, Mass., 
where funeral services were conducted 
at the home, 31 Westford Avenue, on 
Tuesday, October 22, by the Officers of 
Springfield Commandery, Knights 
Templar. 

Members of his firm and business asso- 
ciates attended in a body, as well as a 
delegation from the Springfield Lodge 
of Elks. The bearers were Arthur G. 
Quimby, William E. Jordan, Charles O. 
West, John L. Southwick, Lawrence 
Compton and William E. Merry. Burial 
was at Oak Grove Cemetery. 


Mr. Stibbs was known from coast ° 


to coast, having spent his entire business 
life in the shoe field. Born at Preakness, 
N. J., March 4, 1860, he received his 
education in the public schools and 
entered Union College, a Quaker school 
at Union Springs, N. Y., graduating in 
1880. His first business experience was 
in Poughkeepsie, N. Y., where he was 
employed by E. D. Gildersleeve in his 
shoe store. Mr. Gildersleeve feels that 
he had a good deal to do with the success 
which Mr. Stibbs has made of his life 
and takes a great deal of pride in calling 
attention to him as one of the boys whom 
he brought up. 

Going to Springfield, Mass., to visit 
his brother, he entered the employ of 
McIntosh & Company, shoe wholesalers, 
and remained with them until 1905, 
when he joined the staff of the Thomas 
G. Plant Company of Boston, later 
becoming a stockholder in the Company. 

On May 8, 1888, he married Minnie 
Louise Flagg of Springfield. 

The deceased was a member of the 
Springfield Lodge of Masons, Morning 
Star Chapter, Springfield Commandery, 
and Mecca Temple Mystic Shrine of 
New York, and also held membership 
in the Springfield Lodge of Elks, and 
various social and business organiza- 


e Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 
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tions, including the Boston Athletic 
Association and the Boston Shoe Trades 
Club. 

He is survived by his widow; one son, 
Franklyn, a superintendent of Fred T. 
Ley Company; two daughters, Marion, 
a teacher at the Springfield High School 
of Commerce, and Dorothy, at the 
Abbot Academy, Andover, Mass.; and 
two brothers, George H. Stibbs of 
Springfield, Mass., and Harry L. Stibbs 
of Poughkeepsie, N. Y. 


Death of C. E. Kirk 


C. E. Kirk, manager and _treas- 
urer of the A. J. Bates’ Chicago Co., 


THE LATE C. E. KIRK 


328 W. Monroe Street, a subsidiary of 
the A. J. Bates Co. of Webster,{Mass., 
died Sunday, October 13, at the Grant 
Hospital in Chicago after an illness of 





Integrity and honor mean more today—therefore, co-operate 
with Class A, B, C plan. 
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six days. Mr. Kirk was forty years old 
and Chicago has been his home for the 
past five years, previous to which time 
he lived in Toledo, Ohio. He was 
associated with A. J. Bates’ Chicago 
Co. since August, 1915, as general 
manager and treasurer. Mr. Kirk was 
very prominent in the trade and was a 
very active member of the Hamilton 
Club. 
Death of Rubber Salesman 


Charles B. Reynolds of Boston, a 
popular and successful salesman on the 
staff of the Converse Rubber Shoe 
eCompany, passed away October 14, 
at Bangor, Me., from pneumonia. Mr. 
Reynolds was one of the most efficient 
members of the Converse Rubber Shoe 
Company’s sales force, having formerly 
traveled for it in Pennsylvania and 
later being transferred to Maine, with 
headquarters at Bangor. He first en- 
gaged in the rubber shoe business as a 
salesman for the Banigan Rubber 
Company, and had “made good”’ in all 
of his business undertakings. His 
genial nature endeared him to everyone 
with whom he came in contact. Mr. 
Reynolds leaves a wife and infant 
daughter. 


Roster of Nathaniel Fisher & Co.’s 
Salesmen 

The following salesmen are now out 
in their respective territories: Charles 
W. Reynolds, John J. Grim, Charles H. 
Young, A. B. Casey, Robert J. Craig, 
J. C. Shotthafer, A. T. Small, New 
York; Harold E. Maxon, Long Island; 
W. N. Delanoy, New York and Ohio; 
F. F. Messner, Staten Island; P. F. 
Brophy and Henry W. Antheil, New 
Jersey; Edward A. Gray, E. H. Molly, 
W. L. Matter, W. F. Garrett, N. Y. 
Yocom, Pennsylvania; George Storck, 
Connecticut; N. C. Booker, Virginia 
and North Carolina; Paul B. Johnson, 
Florida and Georgia; Jacob Rumpf, 
George H. Nickerson, Edward M. Kelso, 
Edward L. Bunn, George W. Menschine, 
A. L. Brown, Joseph F. Roser, P. J. 
Lynch, and H. E. Crotty, Greater New 
York and Nearby Territory. 


Leo Gordon Reports to Home Office 


Leo Gordon of the A. H. Ginzberg- 
Gordon Co. has just returned from an 
extended trip extending from Minne- 
apolis to San Antonio and back by way 
of New Orleans and the south: In point 
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of sales the trip was a very successful 
one and after a short visit to the Home 
office he anticipates starting out again. 


Change of Line and Territory 


R. E. Eberly, who has for a number 
of years covered the trade in New Jer- 
sey, Pennsylvania and Ohio in the in- 
terests of the Geo. E. Keith Co. has 
made a change with this present season 
and in future will cover New Jersey, 
Delaware, Maryland, District of Colum- 
bia, Virginia, West Virginia with the 
line of J. & P. Cousins Co. of Brooklyn. 
This territory has previously been 
covered by L. J. Heim, whois now in the 
manufacturing business, as a member 
of the firm of Heim & Full, Inc. While 





Mr. Eberly makes a change from a 
man’s to a woman’s shoe line he is in 
no sense unfamiliar with the newer 
branch because of his familiarity with 
the women’s line of the Geo. E. Keith 
Co. 


Fiftieth Anniversary Banquet 


Harry Burk, Southern representative 
of McElwain, Hutchinson & Winch Co., 
Boston, tendered to his friends a ban- 
quet at Nay’s Restaurant, Spanish 
Foot, suburb of New Orleans, in cele- 
bration of his fiftieth birthday—Octo- 
ber 9, 1918. A. H. Seaward acted as 
master of ceremonies and presented to 
“Harry” a gold-headed umbrella—a 
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gift from his friends present at the 
banquet. Mr. Burk responded, most 
gracefully to the presentation speech. 
A birthday cake with fifty lighted can- 
dles decorated the table. The cake was 
covered with “green” sugar, icing, 
typical of “Harry’s’” nationality. <A 
Jazz Band entertained the guests. All 
spent an enjoyable evening. Those 
present were—William Oldenburg, Al- 
bert Samuel, Leon Samuel, J. Spiro, 
Chas. Schexnayder, L. E. Miller, Geo. 
Bachaus, F. Russo, C. E. Crasson, 
H. N. Gastrock, Perry Wagner, A. 
Lasseigne, J. B. F. Baudry, A. H. 
Seaward, Osmond Green, D. Chiquelin, 
W. A. Cosby, C. W. Row, G. W. Ory, 
Eph Rosemberg, Geo. Lupo, O. J. 
Mire, Lubin Mire, and Chas. Thi- 
bodeaux. 


ROSTER OF SALESMEN 


Of Converse Rubber Shoe Co., Out 
of New York 

The following is a list of the salesmen 
traveling from the New York Office of 
the Converse Rubber Shoe Company 
and their respective territories. One of 
the former salesman of this house, M. A- 
Perkins is now in the service and his 
place is taken by E. S. Walls, traveling 
Delaware and Maryland. 

C. C. Alexander, New Jersey and 
Philadelphia; George Ramsey, Jersey 
City, Bayonne, Union Hill, Hoboken 
and East Side of New York City; A. E. 
Gauss, Maryland, Virginia, West Vir- 
ginia, and District of Columbus; W. B. 
Stiles, Newark, N. J., and vicinity and 
New York State; Leon Kreideweis, 
Brooklyn and Long Island; J. E. Wood- 
ward, Pennsylvania; Irving Berkow, 
West Side of New York City and Bronx 
C. Koch, Paterson, Passaic and Staten 
Island; A. R. Brillion, New York State; 
E. S. Walls, Delaware and Maryland. 


ROSTER OF SALESMEN 
Of Milton J. Meyer & Co., Inc. 


A list of the salesmen and territories 
covered for this house is, as follows: 
Chas. M. Pilzer, East Side of New York; 
Charles C. Fredenberg, West Side, and 
Bronx; Harry M. Pilzer, Brooklyn; M. 
A. Schwartz, Connecticut; Louis 
Glazer, New Jersey; H. G. Smith, 
Western Pennsylvania; William Wein- 
stock, Scranton section of Pennsylvania; 
J. Miller, New York State; Jasinto 
Vazquez, Havana, Cuba. 








Remember you are not buying letters “A, B, C,”’ but quality. 
The letter only determines the Classification. 
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OTHERWISE, 
ELSEWHERE 


VERY shce dealer has the experience. It’s easy to 

fit the average foot. It’s another proposition to fit the 

foot which varies from the average. It can be done; it is 

done by the dealer who has Regal’s A. B. C. shown on 

the opposite page. This shoe is a combination shoe, built 

for the foot which is narrow at the instep, medium at the 
waist and fairly full at the ball. 


If you have Regal’s A. B. C. you are sure of selling the man, 
who OTHERWISE would have to go ELSEWHERE. 


Regal Shoe Company 
268 Summer Street 
BOSTON 
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Stock No. 2051 
Glazed Kangaroo W. Q. Blucher; Same Top; 13 Single Sole; 9-8 
inch Straight Heel; Eyelets and Hooks. 


A, 714 to 10 C, 51% to 101% 
B,7 to 1014 - D5 told% 


A eombination of special measurements for the foot which varies from 
the average. 
Style Price Telegraph-Order 


2051 $6.65 Code word 
RICHARD 


Our Salesmen are on the road with the Full Regal Line for Spring. 


Regal Shoe Company 


268 Summer Street 
BOSTON 
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Rubber Footwear On 
Overseas Service 


Ae the call for foot protection against wet and cold, 
rubber footwear has enlisted for overseas service. 

In damp dug-outs, in water-logged trenches, men at the front are 
keeping fit by wearing arctics and rubber boots. 

Supplying troops abroad means a shortage for home use. Incon- 
venience to outdoor workers may result, but surely none will begrudge 
serving the fighting man first. 

Our customers, we are confident, will cheerfully bear with this situa- 
tion. We regret our inability at present to meet every demand for 
“U.S. Protected” footwear. 

We will have a limited supply and expect to be able to give all cus- 
tomers some goods. 


United States Rubber Company 


‘New York 
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RUBBER BOOTS FOR THE 
SOLDIERS 


Demands For Our Boys Nearly 
Monopolize the Boot-Making 
Rooms 


The rubber footwear situation is 
about the same this week as it was at 
last report. The long postponement of 
wet, cold storms this Fall has favored 
the entire trade, inasmuch as it has 
held back the sudden insistent demand 
which frequently comes weeks before 
this date. That it can be held off much 
longer is practically unbelievable. Mean- 
while the manufacturers are pushing 
production to the utmost with all the 
force which is not engaged on boots for 
the Army and overshoes for the Navy. 

It has been found that short boots 
ordered by the Government are un- 
suitable for the soldiers at the front, 
though they are sufficient protection for 
those in the cantonments in this coun- 
try. There are on hand in the Quarter- 
masters Department 268,000 pairs of 
boots, which will be augmented to 
double that number before the new year. 
Meanwhile orders will be given out for 
hip boots for overseas service at an 
estimated cost of $34,614,720, while 
the estimated requirements for the 
soldiers here will call for an expenditure 
of $1,223,600 in the next few months. 
Such a demand on the rubber footwear 
makers will surely monopolize all the 
boot-making ability of the men in the 
factories, and leave little or none to 
work on civilian orders for boots. 


TENNIS PRODUCTION PUSHED 


Early Deliveries Being Prepared For 
in Some Factories 


The tennis outlook is for a larger 
distribution next season than ever be- 





The Rubb er Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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fore, although the number of styles is 
likely to be somewhat curtailed. All 
manufacturers are using their utmost 
available forces to produce as large out- 
puts as possible, and to ship as early as 
their customers will accept the goods. 


- CRUDE RUBBER MARKET 


Dull and Uninteresting, with Re- 
strictions Continued 


The crude rubber market is very 


quiet, with prices quoted more or less’ 


nominal in the absence of actual 
transactions. There is very little free 
rubber in the market, and the rules im- 
posed tend to restrict transactions 
within very narrow limits. Some busi- 
ness is doing against allocations, manu- 
facturers who can use more South 
American and Central rubbers trading 
a portion of their allocated Asiatic 
rubber for such varieties. Advices from 
the Far East are that while the market 
is steady, business is reduced to a min- 
imum, owing to the absence of de- 
mand from America, and diminished 
call for export to England. 


Maxi- Current 
mum Quota- 
Prices tions 

Upper fine para 

Island fine para 

Upriver coarse para 

Islands coarse para 

Caucho ball upper... ... 

Caucho ball lower 


First latex pale crepe 

Brown crepe 

Smoked sheet 

Mexicans and Centrals.. . 

Guayule wet 

Guayule washed and 
dried...... 
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Scrap Rubber 

There is a little improvement shown 
in the scrap rubber market, though the 
situation is still far from satisfactory. 
Reclaimers are reported to have been 
somewhat more liberal buyers, though 
they manifest no great desire to buy 
beyond immediate current require- 
ments. While there is no heavy change 
in any quotations which would interest 
shoe merchants, collectors are insisting 
on better offers for their stocks in hand, 
and prices are firmer. Boots and shoes 
are quoted $7.80 to $8.00 per hundred 
in Boston; $7.75 to $7.90 in New York; 
$7.65 to $7.80 in Philadelphia and $7.40 
to $7.60 in Chicago. 

For trimmed arctics, Boston's quota- 
tions are $6.30 to $6.60; New York, 
$6.25 to $6.50; Philadelphia, $6.15 to 
$6.40 and Chicago, $6.00 to $6.40. 

Untrimmed arctics bring $5.00 to 
$5.50 in Boston and New York and , 
$5.00 to $5.25 in Philadelphia. 

These are prices received by collec- 
tors who must, of course buy below 
those figures, to pay expenses and profit. 


Prices Considered 


E. M. Cohen, president of the Louis- 
ville Retail Shoe Association; Charles 
Siersdorfer, and other members of the 
organization have been busy for several 
days in efforts to get the local retailers 
together on prices for rubbers, it being 
alleged that rubber etocks are too scars 
this year for careless selling. 


Agreement on Hours 


The retail department stores of St. 
Louis have agreed upon the hours of 
9 A. M. to 5 P. M. for the Winter period 
and may shorten the time still further as 
a conservation means in aid of the war. 





Regulations are being daily classified. Do business on_a basis 
of common sense 
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THAN OTHER GOOD SOLES 


GEORGE C. VAUGHAN 


Tanneries at Peabody, Massachusetts 
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News in Shoe Markets 
and Merchandising, 
ments in America’s Shoe Centers 
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Rochester 


Educational Advertising Campaign 


It seems that the Rochester public in 
general has grown considerably agitated 
over false rumors that are afloat as a 
result of indefinite and rather compli- 
cated articles that: had recently been 
published in the local newspapers in 
reference to the Government’s fixed 
maximum and minimum retail prices of 
shoes. Some people are under the 
impression that it will be possible to 
purchase for $12 the same quality and 
workmanship that at present is found 
in the shoe that retails for $20. Of 
course, this is absurd, and in order to 
educate the public along these lines, 
the Rochester Retailers Shoe Dealers’ 
Association will conduct an advertising 
campaign through the local press. This 


will, consist of at least one instructive . 


article each week until the entire ground 
is covered. This idea is considered by 
the dealers as very beneficial to both 
retailer and the customers. 


Soft Sole Factories Busy 

In spite of shortage of labor and gen- 
eral conditions, Geo. J. Wilson has 
practically doubled-his daily output of 
infants’ soft sole shoes during the last 
few weeks. However, he is still so 
far behind that at present he is working 
on orders taken last June and with it 
all he boasts of not one single cancella- 
tion in two years. Similar conditions 
prevail at many other infants’ shoe 
factories. F.S. Elam Shoe Co. is only 
putting out 60 per cent of the normal 
production, while Adler, Martin & Katz 
Shoe Co. claims to be 3 or 4 months in 
arrears with their orders. Mr. Venner 
of J. A. Schreier Co. is accepting or- 
ders for no sooner than March 1919, 
delivery. 


Similar Conditions—Misses’ and 
Ladies’ 

The manufacturers of misses’ and 
ladies’ shoes have not escaped the above 
predicament, either. They are all re- 
ceiving more orders than they will ever 
be able to fill, and several have been 
obliged to recall their salesmen from the 
road as their complete capacity was 
sold in almost half the time that is 
usually estimated for a season’s selling 
trip. For instance, C. M. Bailey, who 
covers Chicago, Kansas City and Penn- 
sylvania for Wright, Peters & Co., 
returned in 5 weeks instead of the 
usual 8. 

Big Rubber Sales 

On account of the rainy Fall weather, 
the sale of rubbers at the stores has been 
enormous. The retailers report a great 
scarcity and consequently the prices in 
the shops for plain black rubbers vary 
from $.79 to $1.10. 


Fire—Estimated Damage $2,500 


An overheated stove is believed to 
have caused the fire in the top floor of 
the 4-story building at 304 Franklin 
Street last week. Before the fire had 
been extinguished, damage estimated at 
more than $2,500 had been incurred. 
But for prompt discovery a disastrous 
fire might have resulted. The Gar 
Shoe Co. occupies the entire upper floor 
of the structure, and the stove stood 
near a work bench, under which was a 
quantity of leather findings and mate- 
rials. 

This concern which now manufac- 
tures infants’ soft sole shoes, had 
recently contemplated making welt 
shoes only and had applied to the War 
Industries Board for permission. They 
are now awaiting a reply and before 


resuming operations may make a com- 
plete change in its business. 


Red Cross Linen Shower 


The Rochester Chapter of the Red 
Cross is conducting a campaign for 
linen to be used in the French Hospitals. 
The call was responded to most gen- 
erously by the employees of Joy, Clark 
& Nier who gave a linen shower during 
lunch hour one noon this week. The 
list of gifts included sheets, pillow cases, 
towels and handkerchiefs. Miss Jos- 
ephine Gierinot made a brief address 
which was followed by singing of ‘‘The 
Star Spangled Banner” by the girls of 
the fitting room. Bennie Weston, of 
No. 4 School representing a Red Cross 
nurse, assisted in receiving the parcels. 


Attractive Window Exhibit 


One of the Main Street windows of 
the McCurdy Robinson Co. is drawing 
great crowds this week. The attraction 
is a very interesting collection of ancient 
footwear, representing the styles of the 
most remote countries of the world. 
This wonderful exhibit has been loaned 
to the store by Karl M. Stone of K. M. 
Stone Importing Co. of New York City, 
which deals in footwear specialties and 
to whom the Rochester store gives a 
quantity of business each year. (This 
shoe collection was photographed on 
page 34.0f October 12th issue of “Boot 
and Shoe Recorder.”’) 


Baggage Trouble 

One of the western representatives of 
a local concern advises that he is having 
considerable trouble with his baggage. 
The freight trains in Idaho and Mon- 
tana are loaded with coffins of influenza 
victims and it is impossible to take on 
any extra luggage, consequently he is 
suffering great inconvenience and is 
unable to keep appointments as pre- 
viously arranged. 





Keep the faith by living up to your Industrial Pledge 
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P. J. Harney Shoe Co. 


Factory, Lynn, Mass 
Boston Office 
183 Essex Street 








Tober-Saifer Shoe Co. 
Creators of Novelty Shoes 


Oxford 


s and 


Pumps 


In Stock Ready to Ship 
Also Nifty Boots in All Lead- 


ing Shades 


Write for Samples 





1312 Washington Av., St. Louis, Mo. 





The House of Service 
Novelty Footwear 


IN STOCK 


In Narrow 


Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 








Gos 


Women’s McKay and Welt Shoes, Stylixh 
at all times and valucs that stand alone 


at their prices. 


Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 212 Essex St. 








WOMENS SHOE SPECIALTIES 
1508 WASHINGTON AVE. 


St. Lo 


uis, Mo. 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 


Large 
Variety 


in 
Stock 
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Lane Brothers Co. acienn® ave. Boston 








W. C. Cushman 


WOMEN’S WELT AND 


& Co. 


McKA) 


SPECIALTY SHOES 


ON THE FLOOR—READY 


403 Albany Bld., 


New York Office. Duane S 


TO SHIP 
Boston 
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Shoe Upper Machine Patent 
A patent was issued on September 
17th for a machine for making shoe 
uppers to Arthur W. Brice and Irving 
E. Booth, both of Rochester, and the 
latter manager of Booth Bros. Co., 
manufacturers of shoe machinery. 


Rochester Notes 


Clinton J. Clark of C. P. Ford & Co. 


wrote in from Texas for his overcoat. 


Nov. 2, 1918 


Evidently Mr. Clark has been accorded 
a rather cold reception, although his 
orders are “‘the best ever.”’ 


Oliver DeRitter of E. P. Reed & Co. 
attended the Convention in Atlantic 
City of the Retailers, Wholesalers and 
Manufacturers throughout the country. 


W. C. Goodger of Peerless Shoe Co. 
is sojourning in the Adirondack Moun- 
tains on a short vacation. 


Philadelphia 


General Retail Conditions 


The conditions in the retail trade 
which contributed to a lesser volume of 
business during the preceding week were 
responsible for an equally diminished 
volume during the week just passed. 
Chiefest of these causes is the influenza 
epidemic which while waning apparently 
during the past week was still sufficient 
to disturb the ordinary routine of living 
and act as a deterring force in keeping 
people off the street and out of the 
stores: As a result, the retail trade 
generally reported business as somewhat 
quiet and that October, usually one of 
the best selling months in the Fall 
season, is likely to make a poor showing 
this year. While poor business is never 
a desirable condition, the retail trade 
feel that the present reduced selling 
activity will mean a longer and. more 
active selling season during the months 
of November and December. 


Wide Range of Choice 


In the general -demand in the retail 
stores at the present time there seems 
to be a rather wide range of choice; 
black and brown boots will probably 
lead in volume of sales but there is also 
a very strong call for grays and for 
combinations of black with gray top 
and brown with fawn top. It is under- 
stood, of course, that no more shoes of 
this sort can be made but there is a good 
stock on hand or in process of manu- 
facture so that for the present season, 
or at least the first part of it, the effect 
of the War Board’s regulations will not 
be pronounced. 


In the Retail Field 


What with general war conditions, 
the Liberty Loan drive, the misunder- 
standing of the public as to recent price 


a> 


fixing on shoes and the influenza epi- 
demic, the life of the retail shoe man in 
Philadelphia, like that of the policeman 
in the Pirates of Penzance “is not a 
happy one.”’ All of these things con- 
tributed to a considerable extent last 
week toward diminishing the volume of 
day-to-day business in the retail stores. 
Perhaps the most serious of these prob- 
lems has been that of correcting the 
false impression in the minds of the 
people generally, that $15 and $20, 
shoes can be bought now for $12. 


Correcting Erroneous Press 
Statements 


The misleading Associated Press Dis- 
patch, printed under a Washington 
date-line, assuming all shoes would be 
reduced to meet the fixed price scale, 
has evidently been very generally read 
because the retail trade is frequently 
called upon to explain that while the 
classified shoes will soon be on the mar- 
ket that they will be shoes of good value 
for the price asked for them but will 
emphatically not be the higher price 
shoes now being offered for sale and 
which will be continued for sale so long 
as they are in stock. 


Fair Volume of Business 


Timidity on the question of going 
about and actual illness has kept many 
shoppers away from the stores during 
the past week for which the influenza 
epidemic is responsible. This, however, 
is of course a temporary condition and 
will be made up as the epidemic wanes. 
Notwithstanding all these difficulties, 
however, the showing of business in the 
retail field is not entirely a negative one 
but a very fair volume of business is 
being done, conditions being taken into 
consideration. 





If it is not Classes A, B, C, it 
will be cost-price-on-the-sole. 








Nov. 2, 1918 


Stores Well Stocked 


All of the retail stores are quite well 
supplied with merchandise for which 
they are having a call and are in a 
position to offer a very wide and striking 
variety of styles. 


Women’s Favorites 


The call in the stores in women’s 
lines is strong for browns and black and 
also for gray and combination effects. 
While no new supply to this latter may 
be expected there is a sufficient stock 
on hand to take reasonably good care 
of present demand and that which may 
be reasonably expected for at least the 
first part of the Fall and Winter season. 


Demand for “Sturdy”? Shoes 


Will Geuting of the Geuting Shoe 
Shop, in commenting upon business as 
his store finds it in the central business 
district, said that October was likely 
to make a very indifferent showing. 
With theatres closed, with no possibili- 
ties of entertainment or attraction down- 
town, and with the epidemic, tending, 
not only to keep customers at home, but 
also seriously crippling their own store 
force, the sales opportunities were very 
much limited. ‘This is a temporary 
condition and he said they were looking 
forward to making all of it up during 
the months of November and December. 
In the meantime, they have an oppor- 
tunity to catch up on wanted merchan- 
dise. One of the effects of the influenza 
epidemic, he said, was an increased 
demand for sturdy shoes of a heavier 
type than would normally be sold. 
The necessity for keeping the feet warm 
and dry during this critical period is 
responsible for this demand. 


In the Manufacturing Field 


The difficulties of the shoe manu- 
facturer, great enough under ordinary 
circumstances with a multitude of 
orders and a limited amount of help 
are multiplied considerably by the 
influenza epidemic and which has still 
further depleted the working force of 
the various factories. One manu- 
facturer of women’s shoes, said in speak- 
ing of conditions as they found them 
last week, that there is no trouble what- 
ever to sell shoes. The principal 
difficulties are to get out those shoes for 
which orders are already on file and to 
diplomatically decline to add new 
business for the present season. Their 
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factory, he said is making as much 
progress as possible on present season’s 
goods and their customers are quite 
content to take these when they can 
get them. Of course no effort is being 
made to secure duplicate orders for 
the present season because no place 
can be made for these in the factory 
run. ; 
Buying Active 


Buying for the ceming Spring is very 
active. .The range of materials is 
limited by the War Regulations but 
manufacturers are finding in addition to 
the desired brown and black stocks they 
are receiving a great many orders for 
white linen and Sea Island duck low 
cuts. Their orders would indicate that 
the trade is most desirous of getting 
pumps and oxfords and are somewhat 
diffident about placing orders for Colo- 
nials on account of the prohibition of 
metal ornaments. They are also find- 
ing a considerable call for boots for the 
early Spring season. 


Cloth Situation 


Walter A. Lippincott of the W. A. 
Lippincott Co. discussing the cloth situa- 
tion from the standpoint of the sales end 
of that business, said that just now it is 
more or less at a standstill until all 
doubt is removed as to just what shade 
of brown will be finally accepted and 
also until the volume of business in 
cloth-top shoes may be more truly esti- 
mated. This of course applies to the 
dark shade and to black. Regarding 
white cloth, he said they are looking 
forward to a very heavy demand when 
manufacturers get fully started on their 
Spring run. 


Spring Orders Very Heavy 

The factory of Ziegler Bros. reports a 
goodly amount of business coming in 
for the Spring season. The trade they 
find is buying about equally of black 
and brown stock and the bulk of the 
orders received show a heavy call for 
their “‘Priscilla’” pump, which is a 
Colonial type. They are also finding 
oxfords represented in their orders but 
not to as great an extent as the pump 
type. In the factory, work is being 
done largely upon goods for the present 
season’s delivery. They are making as 
much progress as they can expect but 
owing to shortage of help, which is 
greater than ever, because of absence 
due to illness, this progress is not as 
great as they would like. 
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Novelty 
Washington Ave, Shoes 








FOOTWEAR THAT APPEALS 
TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 


IDEAL VOGUE SHOE CO. 


MIAVERHILL, MASS. 
Boston Office, 207 Essex St., Room 218 











WOMEN’S FINE SHOES IN STOCK 


173 SUMMER STREET 
BOSTON, MASS. 














MONITOR SHOE CO. 
66-68 Reade St. . 
New York, - - N.Y 
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SHOES 











SOFT SOLES 
A Wonderful Line for the Whole- 
saler All leather 3.25 “4 
Canvas. ..2.75 
Alsoa line of Laaier 
jes and ‘eolore. | 
Sinaia kt 
NU BARBY SHOE CO., East Lynn, Mass. 
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for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
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HenryKleine& Co. 


Chicago 
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HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 
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Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 








MAKERS OF MEDIUM PRICE 
‘McKAYS and WELTS 
Specialty of Flexible Welts 

Factory WARD HILL, MASS. 


Z\ Men’s Welts 


== UNBRANDED UNION MADE 


IN STOCK 
DIAMOND SHOE CO. 


Factory 











~“KNIPE BROS. 





Salesroom 
Anne Mark Brackton New York, N. ¥. 
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Military Goods in Demand 


There is a very active demand at the 
present time for military goods, such as 
leggings and puttees, according to the 
experience of the Findings and Shoe 
Store Supply House of Laing, Harrar 
and Chamberlin. They are also experi- 
encing a demand for general findings 
lines. The difficulties in getting stock 
constitute the greatest problem at the 
present time. Entbargos have been 
declared from time to time by the trans- 
portation companies, both into and out 
of Philadelphia, a condition for which 
the influenza has been largely respon- 
sible. This has materially held up 
shipments of those goods that would 
otherwise be available and it has made 
it impossible to plan very far ahead on 
handling business. As a matter of fact, 
Mr. Laing of that house said, they are 
more or less confined to a basis of day- 
to-day work and have but little chance 
to plan ahead. 


Working on Immediate Goods 


The factory of J. R. Newton & Co. 
whose output is confined to high-grade 
women’s shoes is still engaged entirely 
on work for the present’ Fall season. 
Delays due to the various causes which 
are holding up business generally are 
felt, Mr. Newton said, and unless an 
improvement comes along they will not 
be able to cut all of the work they have 
ahead this season. All that can be done 
under the circumstances, therefore, is to 
divide up the goods that can be com- 
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pleted, so that all customers will get at 
least some of their lines. 

The trade is anxious to get pretty 
nearly anything it can, he said, but the 
factory is concentrating as much as pos- 
sible on all fancy lines because the trade 
wants these goods and the time during 
which they may be put into process of 
manufacture is becoming yery short. 
All of the stocks, however, that are in 
those lines eliminated but which are on 
order are already cut. 


Shipping Goods Promptly 
Although now running short on some 
numbers they are still able to make 
rather good shipments from stock, one 
of the people of Weimer, Wright & 
Watkins said a few days ago, and they 
expect to continue to do so through the 
entire season. The factory department 
is being operated to the extent of its 
capacity in order to accomplish this 
although the capacity in question is 
somewhat reduced by a long sick list. 
In addition to business for the present 
season, they are now taking up the work 
of making Spring goods and consider- 
able stock is now going through the cut- 
ting room. It will be some time yet 
before these get in process of manufac- 
ture. 
Sold Ahead 

Geo. Grieb of the Grieb Mfg. Co. 
reports that they are now practically 
sold in the factory for delivery up to 
Easter and present sales can only be 
made from those stock lines they now 
have. 


Cincinnati — 


Influenza Still Effect On Business 

Conditions due to the epidemic of 
influenza have made it very hard for 
Cincinnati shoe merchants to keep busi- 
ness going at anything like a normal 
rate for the last two weeks, as there have 
been many difficulties for them to face. 
For one thing, demand has slowed down 
considerakly, on account of the “‘safety 
first’’ tactics of the public in staying at 
home, instead of coming to the business 
district to buy shoes; and, for another, 
the retailers have had their troubles due 
to illness among their own help. The 
epidemic kas probably reached its crest 
in Cincinnati, and there is hope that the 
worst has been passed; but, at the same 
time, the number of cases is still large, 


and the danger of further spread of the 
influenza is still present so that people 
will have the same good reason to stay 
at home for at least a week or two longer. 
The dealers are therefore resigned to 
the continuance of present conditions 
for that length of time. They feel. how- 
ever, that business will-then resume the 
strong tone which was noted all through 
September and this month, up to the 
time when the influenza became. serious, 
and that the remainder of the Fall and 
Winter will be good. 

The factories are feeling the influenza 
even more seriously than the retailers, 
as far as the help question is concerned. 
The manufacturers have been hard hit 
by the shortage of labor for, at least a 
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year, and they are therefore in no posi- 
tion to meet easily the loss of scores of 
their workers temporarily on account of 
influenza. There is not a factory in 
the Cincinnati district which has not 
been running short handed on account 
of sickness lately, and although none 
of them has been compelled to close 
on this account, as others have been 
in some shoe, centers, production has 
certainly been slowed down a great 
deal. 


Influenza Scare Retards 
Business 


The spread of the influenza has not 
been as bad in Cincinnati as in a good 
many other cities, but it has been 


severe enough to cause the Board of . 


Health to extend the measures already 
taken to stop the disease. It was at 
first believed that by the end of last 
week the worst would be over, but this 
did not prove to be the case, as the 
influenza has to run its course, and has 
not yet been stamped out. The shoe 
dealers, as well as other merchants, 
have felt the effect of the restrictions 
on meetings, as this has resulted in 
fewer people being in the business 
district, and many shoppers. have also 
stayed at home in order to avoid danger 
of infection. This has resulted in 
reducing the volume of business for the 
past week or ten days much below 
what might otherwise have been ex- 
pected, and there seems to be no prob- 
ability of a change for the better until 
the epidemic has passed on. 


Factory Output Lessened by Epi- 
demic 


The local factories are being affected 
more than was at first the case by the 
spread of influenza, and some of the 
manufacturers are severely handicapped 
by sickness among their workers, still 
further reducing the already limited 
output. No single factory ‘reports a 
large number of cases, but nearly every 
factory has enough cases among em- 
ployees to be noticeable in the opera- 
tions of getting out shoes, and the total 
number ill from influenza and similar 
causes just now is no doubt quite 
large. 

Coming at this time, with every effort 
being made by the manufacturers to 
finish up Fali and Winter orders and 
concentrate on the big volume of Spring 
business booked, this additional trouble 
is disheartening. 
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Liberty Loan Quota Oversubscribed 


The close of the Liberty Loan Cam- 
paign in Cincinnati, with a large over- 
subscription of the quota assigned to 
the city, found the shoe trade with a 
fine record of participation, both in 
subscription to the bonds and in works 
on the teams which covered the city 
and the suburbs seeking *subscriptions. 
The loan was helped along, also, by 
means of patriotic advertising paid for 
by leading business houses, several big 
shoe and leather concerns being in the 
number. The list of shoe factories and 
stores which subscribed liberally to the 
bonds would include practically all in 
the city, and in nearly all cases em- 
ployees also bought bonds to the limit 
of their ability. 


Rushed Construction of Nitrate 
Plant Creates Labor Shortage 


The plans of the Government for 
giving more war work to plants in Cin- 
cinnati, and the need for hurrying up 
construction work on the big nitrate 
plant which is being built near the city, 
are threatening further trouble about 
the labor supply to shoe factories and 
retail stores. The shortage of labor at 
the nitrate plant, where three thousand 
men are needed to hurry construction, 
led Government authorities to insist on 
what amounted to conscription of labor 
for this purpose, as other means failed. 
The city council is also thinking of 
passing an ordinance based on the draft 
regulations, requiring all able-bodied 
men to work at least 36 hours a week. 
As employees of retail stores have been 
classified as non-essential, it is more 
than likely that should more labor be 
required some of the stores will lose 
men, which they can ill afford to do. 


Retail Merchants Not 
Panic Stricken 


Up to this time Cincinnati retailers 
are showing no signs of taking the steps 
which have been taken in some cities by 
prominent shoe merchants, and an- 
nouncing that they will adopt at once, 
maximum prices of twelve dollars. On 
the contrary, the opinion of Cincinnati 
dealers, as far as can be learned, is that 
it would be bad business to sacrifice 
high-grade merchandise already on 
their shelves, and bought at prices 
making higher prices than twelve dol- 
lars necessary. They also believe that 


the War Industries Board in its public 
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announcement has made it plain that 
the public may buy shoes at higher 
prices than twelve dollars up to June 1, 
and that buying such shoes is a patriotic 
aid in using goods already made. There- 
fore, they see no reason why they should 
go beyond the wishes of the Board by 
trying to reduce all merchandise to the 
twelve-dollar level now. F 


Retail Merchants’ Meeting Post- 
poned 

Regular meetings of the Retail Shoe 
Dealers’ Association of the Chamber of 
Commerce will be postponed until the 
influenza epidemic is over, as the Board 
of Health of Cincinnati has vetoed all 
public gatherings of any sort in order 
to prevent the spread of the disease. A 
large number of matters calling for 
discussion and action is piling up in the 
meantime, and when meetings can be 
resumed there will probably be a num- 
ber of sessions. 

One of the Regal windows is now 
devoted regularly to the new line of 
women’s goods, in popular colors and 
at prices which are in line with those of 
other dealers for the same kind of mer- 
chandise. A plan being followed by 
Manager Giesting to take advantage of 
the Regal national advertising is the 
display of the advertising used in popu- 
lar magazines in the window. 


John Shillito Now Ensign 


Stewart Shillito, president of the 
John Shillito Company, has been in- 
formed that his son, John Shillito, has 
been commissioned an ensign in the 
Navy. Young Shillito has been in the 
Navy since January, enlisting as a 
seaman, and he was later sent to an 
officers’ training school, where his train- 
ing in pleasure yachting on the Atlantic 
Coast enabled him to win his com- 
mission. 

A letter to W. A. Julian, president of 
the Julian & Kokenge Co., from Cor- 
poral John Eichenlaub, a former. em- 
ployee,’ acknowledges Mr. Julian’s gen- 
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erosity in providing employees with 
stamps to forward mail to the soldiers 
overseas, and the corporal tells espe- 
cially of the pleasure with which the 
soldiers receive newspapers from home, 
no matter how old. 


J. P. Orr In Important Welfare 
Work 


J. P. Orr, of the Pottez Shoe Co., has 
been appointed as a member of a com- 
mittee on housing conditions for Cin- 
cinnati. The committee is now mak- 
ing a survey of housing conditions in 
the city, in co-operation with the War 
Department, to find out how many 
war workers can be taken care of, as 
plans are being made to place large war 
orders in Cincinnati if the necessary . 
workers can be housed. 


Advertising Agent Among Victims 


J. J. Behr, advertising agent of the 
Julian & Kokenge Co., has been ill for 
a week or so with influenza, but his case 
fortunately was not serious, and he is 
expected to be out shortly. 


This Manager Not Complaining 


lf it had not been for the prevalence 
of influenza the month of October would 
have been one of the best he has had 
at the McAlpin Company’s store, Man- 
ager John Kipp believes. Even with 
this to reduce business, his department 
has been doing well in seasonable 
models, and especially in footwear for 
nurses, which is one of bis specialties. 


Shoes—Sheriff—Schott 


Sheriff George Schott, the popular 
Vine Street shoe man, has been busier 
than usual lately with arrangements for 
the coming election and with the pre- 
liminary registration. Business at the 
Schott store has not suffered, however, 
as there has been little let-up in the 
demand, and such popular men’s goods 
as cordovan and tan shoes have been 
moving rapidly at good prices. 


Lynn 


With Re-Doubled Care Shall Shoes 
Be Made 


Lynn manufacturers accept the Gov- 
ernment regulations in their final form, 
and undertake to meet them with super- 


ability. For example is this instance at 
the factory of Allen, Foster & Bridgeo: 


“We are undertaking to meet and to 
surpass the Government regulations,” 
said Frederick Allen, ‘and we are 
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re-doubling the care with which we 
make shoes. With re-doubled care we 
select our leathers, both sole and upper, 
and likewise do we direct our manufac- 
turing, from the cutting, through the 
fitting, lasting, stitching and finishing 
of our shoes. 

‘“‘We do it as a service to the Govern- 
ment, as well as to our customers. Our 
shoes are worth twice as much as before 
the war, and we believe they give twice 
as much satisfaction to the people who 
buy and wear them. Certainly they 
look twice as good, and are twice as 
durable, and they are more than twice 
as comfortable, for they are the most 
flexible smooth-soled McKays that ever 
were made, and that provides for foot 
comfort, you know. 

“Quantity we have in plenty, for our 
output is well sold ahead,” concluded 
Mr. Allen. ‘Quality we endeavor to 
maintain at the highest, feeling it our 
duty to do so, to the utmost during war 
times, for shoes that fit better, feel 
better, and wear better certainly add 
to the activities and well being of people, 
as well as conserve leather.” 


Watson’s Best Sellers Are Two 
Brown Oxfords 


At the factory of the Watson Shoe 
Co., Mr. Blake had just returned from 
the shoe trade conference at Atlantic 
City, when the “Recorder’”’ correspon- 
dent called, and Mr. Stetson led the 
way to the sample room, to there dis- 
cuss the new regulations. 

“Our answer to it is this,” said Mr. 
Stetson, ‘‘as he picked three shoes from 
the sample rack. “Here are the two 
best sellers in our line,’’ he continued. 
“They are oxfords of the five eyelet 
patterns, long, narrow recede toes, and 
334-inch vamps, a flat bottom last, one 
with a mannish heel, 10-8 high, and the 
other with a military heel 14-8 high. 
Perfectly plain shoes are they, except 
for the fine perforations that make the 
imitation straight tips. And pretty 
nice shoes they are, for the shoemaking 
in them is mighty good. 

“These two best selling types of 
shoes are made chiefly of the standard 
dark brown shade of Russia calf leather. 
Also, they are made of dark brown kid, 
and black kid and calf leather. But 
the dark brown Russia calf is the best 
sellers with us. 

“We have a third shoe, with a high 
heel, of the Louis style, which is the 
third best seller. We are making these 
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on orders booked, and of materials on 
hand. Some changes are coming on 
Louis heels, and we may see a quarter 
breasted Louis, or even a straight 
breasted Louis, but I doubt if the latter 
style will sell, Pumps we make, but 
they are not wanted as are oxfords. 
Our Winter boot run is coming to: an 
end. We will make boots, as well as 
oxfords, for Spring and Summer. After 
Christmas, we will start a special drive 
on white shoes, particularly of fine white 
fabrics.” 


The Spirit of Co-operation Is the 
Means to Victory 


Albert M. Creighton, home from the 
conference of shoe men at Atlantic City, 
speaks of the splendid spirit of co-opera- 
tion manifested by the representatives 
of leading shoe firms of the country, and 


expresses the faith that the means to ~ 


victory in the war is through co-opera- 
tion of shoe men with the Government, 
and the means to victory in the shoe 
trade is through co-operation of shoe 
men with each other. 


White Oxfords Are Coming in Kiely 
Lines 


‘White buck shoes we are making,” 
said T. J. Kiely, the white buck special- 
ist, “and strictly conservation shoes they 
are, economically made, and made for 
service, too. Just now we are making 
boots mostly, and only a few oxfords 
are going through. But we have orders 
for oxfords in plenty, and we will begin 
to make them with the new year. It 
looks to us as if 1919 would bring the 
greatest sales of white buck shoes the 
shoe trade ever has known. 


Car Load Lots 


Some talk there is of shipping shoes 
from Lynn in car load lots, manufac- 
turers clubbing their shipments, in 
order to get as rapid and as economical 
deliveries to western points as they can. 
Because of the new Regulations, the 
cost of shipping shoes to distant points 
becomes of new importance. It is up 
to the Chamber of Commerce. 


War Work Now 


James Phelan & Sons have more than 
1,000 employees, of whom more than 
900 are women. This firm formerly 
made shoes. Now it is operating four 
factories, and is producing war goods, 
of fabrics, and no shoes. 
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Joins South Shore Firm 


A. H. Atherton, of Lynn, has joined 
the L. A. Crossett Shoe Co., North 
Abington, Mass. 


**Gas Shovels”’ 


A. E. Little & Co. are making some 
“gas shovels” or trench fans, as they 
are called by the Government. They 
are used for getting poison gas out of 
trenches. 


Substitute for Cement 


The Government is taking large 
quantities of crude rubber and naphtha, 
such as is commonly used in making 
rubber cement, so a Lynn firm has 
originated a substitute for rubber ce- 
ment, which is being used in certain 
parts of the process of making shoes. 


Making Men’s Slippers 


Timson Shoe Co., Lynn, is making 
men’s slippers, and Timson Bros., of 
Boston, are selling them. The demand 
for them is larger than is the supply. 


Close To Orders 


“‘We keep close up to our orders,” 
remarked the sales manager for a Lynn 
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firm, ‘and our production is rarely sold 
more than a month ahead. This enables 
us to keep close to the markets. We be- 
lieve we can say that we have the con- 
fidence of our customers, and will 
have their heartiest co-operation in 
handling future business.” 


Keeps Cows and Makes Vulcan 
Soles 

I. H. Sawyer, president of Vulcan 
Fibre Sole Co., of Boston, has added to 
his herd of fine Holsteins, at Valley 
Brooke farm, Boxford, near Lynn, a 
prize cow, Oakhurst Mercedes Spofford, 
2nd., with a record of 83 pounds of 
milk a day, and a heifer, Veeman Hen- 
gerveld Vale Pansy. 

The price paid for these two head of 
cattle would stock a small shoe store. 
It isn’t every man who can raise cattle 
and at the same time sell fibre soles. 


Offers To Finance Lynn’s Shoe 
School 

Since the city government of Lynn is 
slow in making the appropriation of 
$10,000 that is necessary for the starting 
of Lynn’s shoe school, Arthur W. Pink- 
ham, president of the trustees of the 
school, has offered to loan the needed 
$10,000. 


New York City 


Temporary Sluggishness—<Activity 
Anticipated 


“I think that we would be kidding 
ourself if we were to say that business 
has been good,” said J. J. McLaughlin, 
manager of the Queen Quality Boot 
Shop. “There, of course, have been 
times when business was much worse 
than it is today, but this month has 
been the slowest in a very long time. 
And I am quite sure that every retailer 
in New York City will agree with me, 
if they are not of the class that try to 
pinch their cheeks, just to give the world 
the impression that they are in perfect 
health. This sluggishness of the market 
today is only temporary and I do believe 
that business will pick up and every 
dealer should hold himself in readiness 
to take care of the great rush sure to 
follow the period of depression. I look 
forward to considerable activity during 
the month of November and I expect 
phenomenal business in December.” 


Plans For Future 


Many of the New York dealers seem 
to be in accord with Mr. McLaughlin 
and while they are far from happy over 
the present state of the consumer mar- 
ket, they are sanguine about the out- 
look and are now making plans for the 
future. 

Indications are that they will 
soon start big advertising campaigns 
and which will be followed up with 
direct mail campaigns. 


Winter Footwear In Demand 


Manufacturers report some activity 
in the Winter footwear. Overshoes, leg- 
gings, comfort lines are in demand. 
Naturally this demand will increase in 
volume as soon as the weather settles 
down and the present influenza scare is 
sufficiently checked and the consumer 
is again manifesting a normal interest 
in merchandise. 

(Continued on page 67) 
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This Retailer 


sent us his statement and all the credit details of his 
business. The letter that he wrote is too long to reprint 
so we will quote only his Jast paragraph. 
“There is one thing I want to. say, that without 
your service and relying on the old-fashioned 
ratings, etc., I could not have done the big and 
profitable business that I have done in 11 months. 
My increase in sales for the same period is $14,- 
071.16 or almost 31 per cent gain. Thanks for 
your splendid service and I hope that same will 
always prove satisfactory, and I will do my best 
for my part. 
“Thanking you, I beg to remain,” 


Our constructive method is making better credits. 


The Credit Clearing House 


*“‘Builder of Better Credits”’ 
Offices in all important cities 
Executive Offices: 440 Fourth Ave., New York, N. Y. 
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A PROFITABLE 
NECESSITY 


The Metatarsal 
E-Z WALK ARCH SUPPORT 


Is¥a specialty that will mean in- 
creased business in your store. A 
better service because an increased 
service to your customer and an 
extra profit over and above your 
regular returns from your trade. 


The cost, $20.00 per dozen 


The E-Z Walk Mfg. Co. 


62-70 West 14th Street 
NEW YORK CITY 
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INDNER spells leadership in 
the minds of the retail mer- 
chants who have made Lindner 

shoes their specialty for years past. 
And why— 

Principally because we have always 
concentrated on being as particular 
on the small details of manufacture 
as on the outwardly visible looks and 
style of Lindner shoes. 

Result— 

Shoes that render the service and 
moneys worth to the customer that 
hold her trade year after year. 
Lindner quality will never be any- 
thing but best. 


LINDNER, 


SHOE CO.¢ 
Carlisle, Pa. , 
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CAL 


Our Color 909 is a Hand- 
some Rich Dark Color 


Approved by the War Industries Board 


J. S. BARNET & SONS Ine. 
Tanneries: at LYNN, MASS., U. S. A. 


Salesrooms, 75 South Street, Boston, Mass., U. S. A. 




















EALS-PRATT 


ELDOM indeed is it that you will find the equal of 
the splendid styles and values shown in the BEALS-PRATT 
line of shoes for men. . 


We aim to make them unequaled at the price, and that 
we have succeeded is evident from the orders we are 
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receiving every day. 
In BEALS-PRATT Shoes your customers get value 
for every penny of the price paid. Style, Quality, Comfort and 
Service are in every pair. 
The store that sells B-P Shoes has an 
advantage over its competitor. 


BEALS-PRATT SHOE MFG. CO. 
MILWAUKEE, WIS. 


and 


WATERTOWN, WIS. 


° 
° 0% e%e® 
KPO 

¢?¢ 


¢¢ 
J 05252500 


« 


eevee” 
OOO 

° ¢ 
0% yf) 
OPO 

7 
BRIO 


e*. 
— 
> 
A * 
tote? 


¢ 


. 


o% 
BOS 
+. 
0G 
° 
O05 


POOOOOOL 4 


“o'@ 
oe-¢ 
m0) 

+ 


2 
*¢¢ 
¢ 
° 


o 
.¢ 
J 
eo” 


7 
*6 


7° 
*¢¢ 
8 
07 o%e* + 
oo ¢ 
- 
OOO e6 


7.9 0 o'@ 


*,0.¢ @ ¢ 


S 


oes 
Ay 
+ 
o¢ 
COC) 


+ 
. 


2 


_2e oe 
o*e* 
oo 0 @ 
¢ 
¢@ o*4%,° 
* 


‘ 
? 

'? ° 

POO IOC 


. 


+¢ Me rN 
¢¢¢¢ ¢ 
¢¢.¢.¢ SOOO ,%,%,%,%.%"e@ 
LOOODAAAAL CS o.oo ¢.¢ BAOOOC '- 
a OOO 0.0. #,%.%% %e Pere! OOOO IGS oO .52 


) 


) 
+ 
oe 


* 





Nov. 2, 1918 


BOOT AND SHOE RECORDER 











Thoract Do dg e 


For All Occasions 


Silver and Gold Cloth Slippers 
In Stock 


D ODGE Party Slippers of 
Silver and Gold cloth have 
a reputation of their own in the 
best and smartest shoe stores. 


And are also 
Warranted Against Tarnishing 


Our stock department is completely 
ready with the styles that our experi- 
ence has taught us are right. 


WE are specialists. When you have 

a serious trouble, you go to a 
specialist to diagnose your case and 
to remedy the trouble. You get from 
specialists the highest order of service 
and product because of their experience. 
In times of Peace as well as War our 
line consists of shoes that are practical- 
ly made and we specialize in manufac- 
turing exclusively Turn Low Shoes. 








No. 217---Silver Cloth Opera, 
Full Louis Heel, Long Vamp 
$3.85 


No. 216---Gold Cloth Opera, 
Full Louis Heel, Long Vamp 
$3. 








Terms: Net 30 Days 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Boston New York Philadelphia 
183 Essex St. 130 W. 42d St. 600 Denckla Bldg. 
Bush Terminal Bldg. 


Montgomery 
20 Galena Ave. 


Chicago San Francisco 
20 W. Jackson Blvd. 417 Pacific Bldg. 


Great Northern Bidg. 


Kansas City, Mo. 
205 Ridge Bidg. 
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White “Polar Cloth” Lace Oxford 


ie » A GOOD SELLER FOR SPRING 
WG * NO. 0888 


WG ‘e : <=. White “Polar Cloth” lace 
1G ’ e : i oxford on our 52 last, 
tG \. “ie a 17-8 full Louis covered 

a. 


heel. Aluminum plate. 
ee 
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e WINGATE SHOE CORPORATION 


HAVERHILL, MASS. 


te New York Office, 435 Marbridge Bldg. Boston Office, Room 303, 183 Essex Street 
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OW is the time to prepare 
for the larger and more per- 


: . - 

manent bus:ness that will .~ ' ( secdattes 
come after the war is over. ZT 

The best foundation on which to 2 HA 


build for the future is real quality, : HA 
such as is found in the MAYER =a 
HONORBILT Line. Z 














F. Mayer Boot & Shoe Co. 


Sinngiinn, ie, With the Sharp Shoulder and Broad Wear- 
j ing Surface 


Ht l They don’t scratch floors They do protect 
& ¥ | They don’t wear slippery They do stop uneven wear 
* They don’t dropjout The do prevent runover heel | - 


Se a ; PUT 'EM WHERE THE WEAR COMES 
1 


























TRADE SUPPLIED BY 


e_W. it F. W. Whiteher Co., Chics Chicago 
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IN STOCK---A to D WIDTHS 
$6.00 


Battleship Gray Kid 





Write For 
Copy of Our 
Latest Catalog 


Mail Orders 
Given Immediate 
Attention 











D134—Women’s Battleship Gray 
Kid 8 44-inch Lace, plain toe, 24- 
inch leather Louis heel, imitation 
turn, Manhattan Last A width, 
sizes 314-8; B width, sizes 3-7; C 
and D widths, sizes 244-8 ..... $6.00 


Draws Suoe Gownganay 


ST. LOUIS, MO., U.S. A. 
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Biliker 


You've read in fairy tales of 
old, 

Of magic shoes to aid knights 
bold 


Towalk with mighty stride! 
But | aes if you will listen 


A a tale of fact I'll 
te 


Your judgment ‘tis to guide. 
The magic shoe of modern 
ays, 
That helps the feet in proper 
ways, 
ae ohes them strong 
Is ** ‘BILEIREN” ’— nowhere 
surpa: 


Because it has the foot-form 


last— 
It is no passing fad! 


B ‘Kidaies SHOES appeal to the 
kiddies and by keeping shoe bills 

within bounds, please the mothers. 
They will do more in less time to put 
pep in your children’s shoe department 
than anything you can put into your 
store. 


Write or wire for Billiken Booklet or 
salesman. , 


Mcklroy-Sloan 


SHOE COMPANY 


Manufacturers 
Mo. 


St. Louis .° 
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MAKE BUYERS OUT OF 
PASSERSBY 


Distinctive interior and display fixtures— 
new designs that are attractive—are to 
be found in Hugh Lyons catalogs which 
will be sent you upon request. 


Write for our supplementary editions, 
just off the press, showing our Queen 
Anne, Adam, Chippendale and William 
and Mary designs. 


HuGH LYONS & COMPANY 
MAKE BUYERS OUT OF PASSERSBY 
LANSING - MICHICAN 


NEW YORK SALESROOM CHICACO SALESROOM 
SSW. 32nd. STREET 234 S. FRANKLN ST 

















IMPROVE YOUR NEXT WIN- 
DOW BY USING MAYHEW’S 
INVISIBLE TOP TREE ~-.° -.- 














MAKE YOUR FALL 
SHOES LOOK ATTRACTIVE 


Adjustable to all heights 
of shoes—lace or button 


FREE SAMPLES ON REQUEST 
ORDER BY NUMBERS 


No. 8—For Open Form or No Form 
No. 6—For Closed Form 
No. 4—For Men’s Shoes Only 


MANUFACTURERS | 











Jamés N. Mayhew Company 
Minneapolis, Minnesota, U.S. A. 
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IT DOES THE WORK 


Whether from Missouri or Elsewhere, 
You Want to Be Shown 


PHOTOGRAPHED FEET FURNISH THE FACTS 


and attest the value in cure 
and comfort of the 


CRAWFORD 


This remarkable X-ray photograph shows the location 
of the bones in the foot when in shoes fitted with the 


grove ah 8 Aaa Arch-Supporting 
Shank 


The Why and Because 


of the 


CRAWFORD 


This te eon sad after = — 

shown above and of the same foot, shows the wonderfu > 

result wrought by the Crawford Arch-Supporting Arch-Supporting Shank 

Shank. 
It is a rigid, steel, scientifically shaped arch, locked to the insole, that is immovable and precludes friction 
and abrasion. As it is an integral part of the structure of the shoe, it conserves the shape, line, and fit of 
it, prolongs its life and gives the feet a firm foundation that takes pressure and weight from the foot 


arches, that enables them to preserve their strength and integrity, without break or weakness. Locked 
- to the insole, it never comes in direct contact with the foot and cannot wear through the outsole. 


The hundreds who have used them will not discard them. Any shoe can be equipped with 


THE CRAWFORD ARCH-SUPPORTING SHANK 


and you should get your manufacturer to add them to your orders. Inexpensive, they add to pdpularity 
and inérease trade. You make the trial; we will bank on the results. 


‘United Shoe Machinery Corporation | 


Boston, Mass. | 
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N ideal combination of style, ma- 
terials and workmanship is revealed 
in every model of 


Keith’s Konqueror Shoes 


For Men and Women 


They are the money makers in many stores. Will they go big in your 
store? Well, a trial order from some dealers has resulted in a con- 
stant increase in the size of their orders. We believe their experience 
will be yours. Some.styles in stock. Catalogue of course. 


~S THE 


PRESTON B. KEITH SHOE COMPANY 


BROCKTON. (Campello Station), MASS. 


N. B.—Interest Yourself in Unlocked Process Shoes 





DDDDFDDDDDD9399939 9999399999993 9993999999 


New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex St. 
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| BIG SALES HELP 


Smoothes out the wrinkles in shoes that make your window displays 
so ineffective. Puts freshness and attractiveness into your window 
trims. 


“AJUSTO” BOOTLEG FORM 


is easily adjusted for shoes or spats. The slide does the trick—it 
expands the form! Study the illustrations. They tell the story. 
Get ‘“‘Ajusto”’ Forms in your shoes—get the shoes in your windows— 
and they will draw dollars into your cash drawer. 


Order Ajustos today--the cost is trifling--$3.00 the dozen f. o. b. Pittsburg 


U.S. SPECIALTY MFG. CO. Dept.A_ Pittsburg, KANSAS 
Remember it’s KANSAS 


ates 


_ IN 
can be depended upon to satisfy your most stock 
exacting customers. They have the style and 
wearing qualities expected by your customers 

when they pay today’s prices. 


oe 5 2 
. } to - —_ Fo1—Dull. } 
e 8 12 F03—Tan 8 


20" WILLIAMS, HOYT & CO. mS 


Maes ROCHESTER, N. Y. een 



































~ \ 
Chicago. 
Permit No 75 


Send for This 
Big Flyer 


. Illustrates in colors hundreds of items—big values for 
which every shoe merchant is looking. Prices clearly shown. See Henry 
Kleine & Company’s large stock of 


CHILDREN’S SHOES 
COMPLETE LINE OF FELT SLIPPERS 
SHOE STORE SUPPLIES 


Cet your name on our mailing list. WRITE TODAY. Every article shown is seasonable. Do not miss, this 
great Fall Flyer. Send for, YOUR copy NOW! 


HENRY KLEINE & CO., CHICAGO 























The Sinbac Flexible for Meneacrits GENDERS, 
““Baby’s First Walk” —iaam ‘POLLY ANNA 
| = , * me ss 


ee 


The Pollyanna Shoe 


This new process welt “THE SHOE FOR 


Sts ef .s a 
oa —neag hed CHILDREN,” is the latest addition to the 
in the Country Kteider lines. Sturdy and flexible, it not only 


40 STYLES Carried conforms to the growing.foot, but is also built 
In Stock ‘ 
Write for Samples 
and Catalog 
Complete Line Young In Stock Department 
Folks’ Shoes In Stock Chicago 
TURNS—WELTS—McKA YS 


ee CHICAGO, ILL. TAS Wraaer Co. 


CHICAGO 


for service. 
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“Walk-Croft, SHOES 


SATISFY THE PRIDE AIND APPEAL TO THE 
PURSE OF WOMEN OF MY TYPE” 


























Accept the key to a big 
increased turn-over by in- 
vestigating the “Walk- 
Croft” line. Sold un- 
branded if desired. 


BANCROFT WALKER COMPANY 
SMART LADIES’ Mc KAYS 


Famous for Clean Shoes 


BOSTON OFFICE 


FACTORY 
HAVERHILL Rooms 404-5 
MASS. RICE BUILDING 
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New York City 


(Continued from page 52) 
Improvement in Help Problem 


The saving factor in the present dis- 
couraging and complicated situation is 
the improvement in the help problem. 
For months the dealer has been com- 
plaining that he has been handicapped 
because of the great lack of adequate 
help. This situation no longer exists. 
Of course no one knows the reason why, 
but it is a fact just the same. A few 
months back, a dealer would receive no 
response to ads in the “Want” columns 
of the local papers. Today an ad will 
bring more applicants than required for 
vacancies. This applies to both men 
and women. Indeed there are more men 
available than women. And they are 
not in the novice class. The majority 
of the applicants are experienced and 
know their business. 


Business on Staples 


The retail business that is being done 
in this territory is on staples. Blacks 
have been going very well indeed and 
for some unknown reason in some of 
the stores corrective shoes sold well all 
of last week. The demand for the very 
expensive shoes have dropped off con- 
siderably, except in a few remote places 
on Fifth Avenue where expensive foot- 
wear is always in demand. 


An Example of Misunderstanding 


Price fixing has hurt business and has’ 


shaken the confidence of the consumer, 


to the extent that. many of them enter 
the stores today and start making pur- 
chases with a remark somewhat like 
this—‘‘Ah, ha, you fellows have got to 
toe the mark now since the Govern- 
ment has gotten after you and fixed the 
price of shoes so that you may no longer 
rob us.” 
Erroneous Advertising 

B. Altman & Company of Fifth Ave- 
nue created a sensation and threw a 
bombshell in the ranks of competing 
dealers, last week. This firm came out 
with an advertisement to the effect that 
all of its Fall prices have been scaled 
down to conform to the new Govern- 
ment price fixing regulations. The ad 
further gives the impression that shoes 
of all the best and most expensive 
grades regardless of their former retail 
prices, will be sold at $12 and down. 
Some of the stores in Newark have 
adopted this same sort of policy. This 
more than anything else is conveying 
the impression to the consumer that the 
Government stepped in just about in 
time to stop the “Scandalous rise in 
shoe prices’’ as one newspaper put it. 


Few Buyers—General Complications 

Very few buyers have visited the 
market centers this week in Duane 
Street, Thirty-Fourth Street and the 
Bush Terminal Sales Building. Mail 
orders have been coming in with more 
or less regularity. Many orders have 


been held up and deliveries for the | 


future are not promised with any degree 
of certainty, because of the general 
complicated situation. 


North West 


The shoe retail dealers, of. this city, 
report Fall business getting a nice start. 
The Fourth Liberty Loan campaign 


and the fact that Denver has been | 


pretty well closed up during the past 
two weeks on account of the Spanish 
influenza has tended to slow business in 
all lines to some extent, but it will not 
be of long duration. Last week the 
health board ruled that all business 
houses in the down town district should 
open at 9 o’clock in the morning and 
close at6 P.M. This action was taken 
to prevent crowding of street cars, 
thereby spreading influenza. 


Broadhurst-Young Store in New 
Home 

The Broadhurst-Young Shoe Com- 
pany, of this city, is now nicely settled 
in its new home at Sixteenth and Cali- 
fornia Streets. The firm was formerly 
located at Sixteenth and Champa 
Streets. Business is reported good at 
the new store. 


Add Line of Hosiery to Shoes 
This firm recently added a line of 
hosiery to its business. The new line 
aids in drawing people into the store 
and it is considered as a help in selling 


- 


hah fein 
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shoes. ‘“‘Out-of-town orders for boots 
and hosiery to match are promptly and 
carefully filled,’ read a Broadhurst- 
Young ad in one of the local news- 
papers last week. 


Have Billboard Advertisements 


Several of Denver’s shoe houses are 
featuring their lines of shoes with good 
billboard signs at this time. The signs 
are painted in colors and are gotten up 
very artistically. The Henning Shoe 
company and the J. & R. Hendrick 
shoe store are among those using bill- 
board ads at present. 


Have Anniversary Sale 


The Michaelson store, Fifteenth & 
Larimer Streets this city, is conducting 
its 32d anniversary sale at this time. 
Souvenirs are being given away to those 
calling at the store during the sale. 
The event is serving to enliven business 
at a great rate at the Michaelson store. 


Reports Salt Lake Business Good 


W. E. Fitton, shoe retailer of Salt 
Lake, Utah, when in Denver recently 
stated that business in his city was very 
good. He reports, however, that many 
people have moved from Salt Lake, 
drawn to the Pacific coast on account 
of the war work that is being done there. 
That fact has served to cut in on business 
to some extent. Mr. Fitton sells the 
Walk-Over shoes in the Utah city. 


Now Sells Shoes for Cash 


A. C. Draper, retail shoe dealer of 
La Junta, Colo., is now selling shoes 
for strictly cash. ‘We had to go on a 
cash basis or go out of business,”’ said 
Mr. Draper, ‘‘so we chose the former, 
not knowing just where it would lead us. 
In the first two weeks we were on the 
cash basis our business showed a 35 
per cent increase.” Mr. Draper has 
been in business in La Junta for the 
past 37 years and is well-known to the 
trade in this part of the country. War 
conditions made the cash selling system 
necessary. 


Walk-Over Store’s ‘‘Regulation”’ 
: Display 
The Walk-Over Boot Shop, of this 
city, is featuring a shoe display at this 
time, conforming to the new Govern- 
ment regulations relative to the manu- 
facture of shoes. 





To cancel is to admit defeat before the guns of rumor—hold 
and sell what you have got 
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for) 
Go 


SEEING IT THRU 
TALK NO. 3 


Just a Moment--- 
Please! 


Do you honestly believe that we like to increase prices?) Do you think 
that any manufacturer could afford to do this without justification in 
a competitive industry like ours? The bottom would fall out in a jiffy 


We’re m business to make money—true. We’re in business to make 
as much as possible—also true. (Both fair and natural ambitions.) 
But, when it is to be more, it must be founded on volume of sales and 
not intensive exploitation of a limited patronage. This is sane, and 


square, and permanent. 


Don’t be quick to condemn your manufacturer. He is an absolute 
victim of circumstances these days. ‘To state the reasons would be an 


insult to your intelligence. 
THERE WILL BE A CHANGE; 


and when it comes, we are sure to keep our old friends, because we are 
taking them into our confidence in this troublesome period. It is 
purely by virtue of our large resources, that we are able to hold our 
favorable price schedule. You know these skyrocket charges are 
shot up by rising and inflated costs. As Mr. Consumer is getting the 
benefits he won’t be averse to paying the next fellow. Tell him that. 


sv 00000000 0 


All you can do now is charge your same fair proportion of profit. 
It’s a hard fight to put it over. But*with each other’s help we will 


both come out on top in the end.’ 
i ond ft 
Adm 0c G: 
EAE | AT LLL a a 


a MAIN OFFICES, FACTORIES: 
196 Church Street NEW YORK CITY BROCKTON 
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Business in Southern Colorado Good 


A. G. Clark, of the shoe department 
of Ingram-Power Clothing Company 
of Trinidad, Colo., reports business in 
his part of the State very good. “The 
district around Trinidad is a coa) mining 
district and the miners are getting high 
wages at this time and they can well 
afford to buy shoes,” stated Mr. Clark. 


Feature Wexford Shoes for 
Men 


The Sano-Downs Company, of this 
city, is carrying out an extensive adver- 
tising campaign at this time in the local 
newspapers featuring the Wexford shoes 
for men. The company expects soon to 
hold a display of French war posters 
at its store. 


Chicago 


Business Held Back 


The prevalence of the influenza epi- 
demic has had a decided reaction on 
business during the past week. The an- 
ti-crowding restrictions that the health 
authorities are putting into effect are 
holding back the public from normal 
participation in down-town events; they 


have the direct effect of also inducing. 


people to remain home as much as 
possible. In view of these conditions 
the stores have refrained from holding 
sales or offering special values that 
would attract crowds. However, there 
are many indications of improvement 
and authentic evidence of the successful 
checking of the epidemic, so that with 
the clearing up of health conditions 
trade activity will be revived, as funda- 
mentally the situation is regarded as 
sound, disregarding the bad, rainy 
weather of the past week. 


Factory Conditions Better in 
Chicago 


Fortunately, the shoe factories have 
not been as badly -affected by the in- 
fluenza as might be expected, having 
only a fraction of the trouble of plants 
located in other shoe manufacturing 


centers. All are being kept busy to 
top-notch production. 


Geo. E. Harrison IIl 


Mr. George E. Harrison, president of 
the Geo. E. Harrison Shoe Co., whole- 
salers of women’s novelty shoes, has 
been a victim of the influeza and 
has been confined to his home for several 
weeks. 


Cutler’s Hold Sale at $2.95 


The Cutler Shoe Co. last week was 
advertising women’s shoes of a special 
small lot at $2.95 a pair. These com- 
posed mostly of small sizes—214 to 4— 
some sizes to 7. Many styles and colors 
were included in this small lot sale, 
which was announced as their 36th an- 
nual. 


Wholesalers are Prepared 


The wholesalers are taking advantage 
of the lull in business by adjusting and 
sizing up their stocks in preparation for 
the demand that is bound to come after 
the end of the epidemic and buying 


once more established on a livlier basis. - 


Many good styles are still coming, in, 


giving merchants a wide latitude for ‘ 


purchasing snappy footwear. 


Brockton 


SHOE MAN A CAPTAIN 
Young Brocktonian in Army Service 


Harold C. Keith of George E. Keith 
Company -has received from Washing- 
ton a commission as captain in the 
Quartermasters’ Corps of the United 
States Army. Captain Keith has been 
in Washington for the past few weeks, 
giving his entire time to the shoe and 


leather division of the Army’s Clothing 
and Equipment Bureau, which comes 
under the jurisdiction of the War De- 
partment. He is the youngest son of 
George E.. Keith, head of the concern 
which bears his name. Captain Keith, 
who is a graduate of Amherst College, 
has been an active member of the War 
Supply Committee since the United 
States entered the war.. He may see 
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service in France to aid in solving 
problems of shoe supplies for General 
Pershing’s Army. 


NOW WITH CUT SOLE CONCERN 


Well-Known Salesman makes a 
Change 


Frank H. Coleman, for the past 14 
years associated with the Mawhinney 
Last Company of Brockton, has en- 
gaged with the Hub Cut Sole Company 
of Boston, beginning November 1. In 
his new position Mr. Coleman will travel 
among the shoe factories in the Middle 
Western States. He is thoroughly fa- 
miliar with this territory through his 
work with the Mawhinney Last Com- 
pany, is popular with the factory buyers 
and is eminently well qualified to fill the 
duties of his new position. 


GOOD RECORD FOR SHOE 
INDUSTRY 


Generous Response to Fourth Lib- 
erty Loan 


Brockton’s shoe industry stood strong- 
ly behind the recent campaign for the 
Fourth Liberty Loan. A review of the 
subscriptions pledged in this city shows 
that factory employees, to the number 
of 7510, subscribed for a total of $483,- 
950, and that subscriptions from shoe 
manufacturers and members of the 
various firms total 124 for $814,150. 
Subscription to the Fourth Liberty 

an in Brockton from shoe manufac- 

ing and allied lines was $1,391,050. 


CREASED SHOE SHIPMENTS 
“Totals the Largest Since Last Spring 


Shipments of shoes from this city for 
the past week total 14,652 cases. This 
is an increase of 3,000 cases over the 
week previous. The total shipments 
for the year thus far have been 509,241 
cases, against 491,668 cases for the same 
period in 1917. 


FEATURING ARMY FOOTWEAR 


Military Lines for At-Once 
Delivery 


The production of Army officers’ 
boots and puttees in the finer grades 
has assumed very creditable propor- 
tions with several of Brockton’s shoe 
manufacturers. M. A. Packard Com- 
pany in particular, who have for several 





Tell the public its great opportunity to possess pretty shoes is 
‘ by purchasing gray shoes NOW 
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The Cloth 


of Beauty 
and Strength! 


—that is what we term our newest \——_ ed | | 
product ‘ wy 


TROJAN ia | | 
SHOE CLOTH a | 


appearance. 


The firm, tenacious fabric-strength of every inch of TROJAN 


The pure white surface of this cloth makes for attractive | 
CLOTH means WEAR! 


W. A. LIPPINCOTT COMPANY ) 
PHILADELPHIA, PA. 
U 
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SHEEPSKINS 
CAN BE USED 


For lining insides, we have information 
from Washington which clears the atmos- 
phere of all doubt. There is-no bar to 
white, black or colors. We produce Sheep- 
skins which are particularly well adapted 
to present day requirements. 


BAKER & KIMBALL, INC. 


38 South Street , 
2 ° MASS. 


We Have Facilities for 
Serving Export Trade 








A STYLE THAT IS SELLING WELL 


For Boys and Little Men 


C/o) aa \o) 


RA A/a A\ AS A. 
4. 


OGp 
No. 105 : oF SY 


1 
SHEEPSKIN 


wh AC JA Mh 


No. 105—Boys’ Tan Bal, Goodyear Welt. 
Leather Sole, West Point Toe, Sizes 1 to 6 
| ep perp RT rca; $3.50 


“HONEST WEAR IN EVERY PAIR” 


MARSTON & BROOKS CO. 
HALLOWELL, MAINE 
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OUR SHOES ARE WORN WITH 
SATISFACTION BY MEN WELL 
ABLE TO PAY FAT- PRICES 


Illustration shows style Number 708. 
O’Brien last, in Gun Metal. Single leather 
sole. Leather Counters. Full sized tongues, 
fleece lined. Leather top facings. In stock 
A, B, C, D widths. 


PRICE $4.60 
Less Discount 














































































































































































































This shoe is one of the’ 
leaders in our Gun Metal 
line. It is great value, 
thus the great demand. . 
There’s no limit to your 
sales on this shoe. The 
War Industries Board 
regulations are very 
valuable to dealers hand- 
ling shoes of this and other grades in our 
line, as you and others are enabled to take 
sufficient profit and at the same time 
comply with the wishes of the Govern- 











































































































ment in every particular. 






































































































































J. W. CARTER CHICAGO COMPANY 
Chicago Avenue and Green Street 
CHICAGO, ILLINOIS 
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LIRIAN 
WAY 


AN 


Style 487—Last 110, Reignskin Lace Oxford, Style 451—Last 110, All Patent Lace Oxford, 
Louis Heel, Enamel Sole and Heel. Leather Louis Heel. 





Shoes—Styles—Service—Satisfaction 


The four S’s that sum up the Johnson Bros.’ line. Retailers 
know that careful workmanship, honest construction, will be 
found in Johnson Bros. shoes season in and season out. That’s 
why they call it the “Bread and Butter Line” 





Style 459—Last 110, Kid Pump, Louis Heel, Style 469—Last 109, Russia Calf Lace Ox- 
Welt. ford, 13-8 Heel. 
Style 482—Last 109—Same in Gun Metal. 


—. 


éeJOHNSON BROS. SHOE MFG. Co 


i Hallowell, “Maine. 
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seasons given extensive publicity to 
their military line, report that insistent 
demands from all over the country con- 
tinue to tax to the utmost their facili- 
ties for producing this class of goods. 
This concern is unique in that it fea- 
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tures strongly, as an in-stock proposi- 
tion, seven of its leading military styles. 
These include cordovan and pig grain 
puttees with officers’ fatigue bluchers 
in several patterns, to match the puttee 
styles. 


Haverhill 


EARLY SHOEMAKING 


Facts Regarding Old-Time 
Production 


Harold F. Blake, formerly in the 
leather business in this city, is con- 
tributing a series of interesting articles 
to the “‘Gazette’’ in reference to old 
time shoemaking in the Haverhill dis- 
trict. In speaking of the making of 
turned shoes, for which Haverhill has, 
from earliest trade history, been promi- 
nent, he says: ““Two workmen—a man 
and a boy, or a woman as the seamster, 
could work to better advantage on hand 
turned shoes than one could work alone. 
These shoes were made in large quan- 
tities in the country shoe shops, but 
weren't heeled. A turned shoe man 
always had his stock brought out to 
him and the shoes were returned, in 
early days, by the stage driver, so that 
the maker rarely, if ever, saw his 
“‘boss.”’ 


Making Pegged Footwear 


In making hand-pegged shoes, Mr. 
Blake says that three persons could 
work easier and do much more in pro- 
portion than one working alone. Pegged 
shoes were made complete in the coun- 
try shoe shops, that is to say, they were 
heeled, so that the only thing the shoe 
manufacturer had to do was to tree and 
dress them, ready for shipment. The 
first workman shaped the innersole to 
the last; lasted and tacked on the outer- 
sole. The second man pegged the shoe 
and nailed on the heel and _ top-lift. 
The third man shaved the heel, trimmed 
the edge, rasped off the pegs, sand- 
papered the sole, then pulled the last 
out of the shoe, tieing the proper sizes 
together. 


Differing Business Methods 


Mr. Blake says that the methods of 
doing business between the makers of 
turned and pegged shoes’ were that 
whereas the turned shoe man had his 


stock brought to him, the pegged shoe 
workman in the country town, went to 


Haverhill, driving his own team, (most — 


of them kept good horses), solicited his 
work, and took it home. In this way, 
the pegged shoemaker and the pegged 
shoe manufacturer became acquainted, 
and in many instances, became business 
as well as personal associates. During 
these early days, while hand turned 
shoemaking was going on in the coun- 
try the business of manufacturing 
turned shoes was developed in Haver- 
hill. While the pegged shoe has dis- 
appeared from the trade the turned shoe 
has continued its evolution until it 
today represents the acme of style and 
attractiveness in women’s footwear, 
with Haverhill as a leading center for 
its production. 


SHOE CONCERN REORGANIZED 


Old Established House Separates 
Interests 


A change is to be made in the old 
established shoe manufacturing con- 
cern of. W. & V. O. Kimball, Inc., makers 
of. men’s footwear with factory in this 
city. The present partners, Harry E. 
Adams and George Woodbury, have 
separated their interests. 


Two Factories To Be Operated 


Mr. Adams, who has been the head 
of the selling department of W. & V. 
O. Kimball, Inc., will continue the 
Haverhill factory with Warren Kimball 
as a special partner. Mr. Woodbury 
will take over the factory at Calais, Me., 
which the concern has operated the 
past two years. The new arrangement 
goes into effect about December 1, 
previous to which time the present 
partnership will be dissolved and its 
affairs concluded. Higher grades of 
men’s shoes will be produced at the 
Haverhill factory in the future, being 
an exclusively welt production. 


PLANNING WOMEN’S 
DEPARTMENT 


Shoe Concern Will Develop War 
Work 


As a means of conserving man power 
in local factories, the Haseltine & 
Colby Shoe Company have opened a 
new war work department in this city 
which will give immediate employment 
to about 175 women and girls. The 
work is on light equipment with sub- 
stantial wages and excellent working 
conditions. Expert stitchers in all 
departments of shoemaking are re- 
quired. The concern intends to develop 
its war work to a point where the em- 
ployment of at least 350 women will be 
necessary by the end of the present year. 


YOUNG SOLDIER DIES IN 
FRANCE 


Formerly Employed by Local Shoe 
Concern 


Karl H. Pitcher a sergeant in Battery 
A, 102d Field Artillery, American Ex- 
peditionary Forces, died of acute brights 
disease in a hospital in France Septem- 
ber 29. Sergeant Pitcher, before enlist- 
ing in the army was employed at the 
factory of C. K. Fox Inc. He is sur- 
vived by a widow and two children and 
also by parents in this city. Sergeant 
Pitcher was a member of several local 
clubs and a popular young man in 
Haverhill. He is highly spoken of by 
fellow soldiers who had told Sergeant 
Pitcher’s parents that he was in line 
for an officer’s commission. 


Services for Sergeant Pitcher 


At a special meeting held in this city 
by the Panay Post No. 129, Veterans 
of Foreign Wars of the United States, 
the ritualistic ceremonies for comrades 
who die while in service for the colors 
were performed in honor of Sergeant 
Karl H. Pitcher. Resolutions were also 
adopted, copies of which will be sent to 
his family and to the battery to which 
he was attached. 


A Reorganization 


The reorganization of the Massa- 
chusetts State Board of Trade, merging 
it with the Massachusetts Chamber of 
Commerce, of which Frank W. Whitcher 
is president, took place on Wednesday, 
last. 





Regulations may prove a blessing in disguise through making 
more store stocks saleable 
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Theres. a Shoe Store 





























HIS store is prepared to do business. 
Is your store prepared? 
What does your store need to invite new trade and hold the old? 


How can you stir up enthusiasm ? 


Successsful dealers are continually doing something to surprise 
and please their trade. 


Take a good look at your store. Cast your critical eye at the 
seating furniture, fitting stools, cartons, floor covering, etc. 


If it is not the most modern in town, be the first to see it. 
No. 4237 


It is your chance to surprise and please your trade. o> Seale efi 








We offer our services. We have furnished thousands of shoe 
stores and our experience will be of value to you. 


Write for our 56 page illustrated catalogue and think it over. 


The C. F. Streit Manufacturing Co. 


1047 KENNER STREET CINCINNATI, O., U. S. A. 
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first position! 


Nation-wide conditions—the spirit 
of thrift that has spread to every 
corner of the country—means— 
that more people than ever are 
going to buy moderate priced 
footwear. 











Up Front 


That 1s where the moderate 
priced style shoe is today—in 





But that footwear must have.style! 
Mitchell-Caunt McKays are pre- 
eminently style shoes—plus good 
Lynn shoemaking. Let us get 
together on your requirements for 
the 1919 seasons. 


MITCHELL-CAUNT CO. 


LYNN, MASS. 
BOSTON OFFICE, 72 LINCOLN STREET 









































MODEL 800 























oq 








( “Clove-Grip” shoes are not roles 

















of comfort shoes. Our aim has been to make “Glove-Grip” 
shoes salable by dealers as a general proposition. Use of stylish lasts built on 
proper lines, enables us to make a shoe that will fit normal and abnormal feet 
attractively. Neer tent en & 
retail sales. sie Pe: 

What Sole Views Show 


(A) The soft vamp leather is;pulled under the andi be the lind af aiuiaie 
indicated by arrows. (B) Springing upward from the centre of the sole it ~ 
Apetid sicsel all Wiles «taldleon 


M. N. Amold Shoe Co., No. Abington, Mase : 
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Boston 


A $120 Shoe 


A $120 pump, with reproductions of 
corners of bank bills on it, is in Willson’s 
shoe store on Washington Street. Also, 
in the window of the same store is the 
sign, ‘Fit shoes a size larger and they 
will wear a while longer.” 


Shoe Manufacturers Meet 


At the Biltmore, New York City, a 
committee meeting of manufacturers 
was held this week to decide on the new 
Class Price Question. 


Manager Shaw Returns 


Frank W. Shaw, manager of the Pil- 
grim Rubber Footwear Company of 
Boston, has lately returned from a 
month’s trip on the coast. 


Steamship Service 
Increased 


The New England Shoe and Leather 
Association has been notified that coast- 
wise steamship service between Boston 
and southern ports is to be increased as 
follows: Between Boston and Phila- 
delphia, via Merchants and Miners’ 
Transportation Company, two steam- 


Coastwise 


ships, semi-weekly sailings; between 
Boston and Norfolk, via Merchants 
and Miners’, two steamships semi- 
weekly; between Boston and Savannah, 
via Ocean Steamship Co., three steam- 
ships, semi-weekly; between Boston and 
Charleston-Jack-sonville, via Clyde 
Line, three steamships, semi-weekly. 
There will also be a weekly sailing be- 
tween Providence and Norfolk via 
Merchants and Miners’ line. 


W. P. Greuling—Advertising 

: Manager 

The G. W. Laythe Shoe Company, 
with stores at Fitchburg, Leominster, 
Clinton and Greenfield, Mass., and 
Keene, N. H., has recently appointed 
W. P. Greuling of Boston as Advertising 
Manager. Mr. Greuling has had good 
training for his new work, having for six 
years been in charge of the Art and 
Service Departments of one of Boston’s 
shoe trade papers, for one year in charge 
of the same department for the “Boot 
and Shoe Recorder,” and for the last two 
years in charge of the Art Department 
of the Thomas G. Plant Co. We 
predict that manager’s slogan will be 
“Full steam ahead.” 


St Louis 


Influenza Scare Still On 


The retail shoe business has continued 
to be affected by the influenza condi- 
tions and other troubles, with the result 
that it has not reached a normal condi- 
tion, but with the improvement which 
is being reported it is anticipated that 
the ban on various activities will be re- 
lieved and the consumer buying revived 
with some added impetus as a result of 
the holding back in recent days. It has 
been notable that the public generally 
has refrained to a very large extent from 
visiting the retail district during the 
past two weeks and this as been a wel- 
come aid to the health department of 
the city which has been endeavoring in 
every way possible to prevent any ag- 
gregating of people in any place. 

All the retail stores in the central sec- 
tion of the city, bounded by the north 
side of Washington Avenue, the south 


side of Olive Street, the east side of 
Fourth Street and the east side of 
Twelfth Street, have been instructed to 
defer their opening until 9.30 A.M. and 
to close at 4 P.M. during the continuance 
of the ban on the congregating of the 
public in the present fight on influenza. 
The purpose of the order is to spread 
the traffic on the street cars over a 
greater number of hours in the morning 
and afternoon and thus avoid crowding 
them and thus adding to the influenza 
risks. The results will be noted in the 
street car traffic and on the basis of the 
facts noted any necessary changes will 
be made. 


Shoe Houses Help Put Loan Over 
The shoe houses aided St. Louis ma- 
terially in getting St. Louis over the top 
in the Fourth Liberty Loan, all of them 
coming back, after their first subscrip- 
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tions, when it was found that more was 
needed, with heavy additions, averaging 
in most cases half the original subscrip- 
tion, while their employes did likewise 
in many cases. Altogether the shoe dis- 
trict did its full share in putting St. 
Louis city and district both in first place 
in completing their quotas. In addi- 
tion a very large number of the office 
and city selling forces aided in selling 
bonds to others during the three weeks 
of the campaign. 

President J. J. Sensenbrenner, of the 
Associated Shoe Retailers, has again 
taken up the publicity cudgels in an 
effort to correct the public impressions 
regarding the recent fixing of shoe prices 
by the Washington authorities. He is 
succeeding in getting the daily press to 
print statements showing the true state 
of affairs and thus educating the public 
to the fact that the new orders are not 
to be expected to affect retail prices of 
footwear for some time to come and that 
retaliers may sell at prices commensur- 
ate with purchase prices until June 1 
next. 

H. F. Rosenow, for thirty years with 
the Brown Shoe Co.;and for a large part 
of that time its chief engineer, died 
Friday, October 18 after a short illness. 
He leaves a widow and five children. 
Mr. Rosenow came to St. Louis at the 
age of 18 and began the study of me- 
chanical engineering, later entering the 
employ of the Browncompany. During 
his service there he read law, was ad- 
mitted to the bar, but never entered its 
practice. Recently he has been a mem- 
ber of a mechanical engineering and 
manufacturing concern. 


Recent Regulations Creating 
Uncertainty 


The reports from the wholesale houses 
recently have been somewhat uneven in 
character -because of the uncertainty 
created by the War Industries Board’s 
recent restrictions and the inability of 
retailers and salesmen to gauge just 
what will have to be done to meet the 
requirements of the situation. How- 
ever, the factories have orders ahead in 
a volume that will keep them operating 
to a maximum of available capacity for 
some time to come and therefore there 
will undoubtedly be a clearing of the 
atmosphere before there is any real need 
of the orders which the salesmen are on 
the road to get. 





The Regulations say nothing on fixed percentages of profits 
therefore figure a normal percentage of profit 
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: AZTEC 


A leather that manufacturers like 
and use—that merchants like and 
sell—that consumers like and 
wear. Favorably known as a 
summer leather that keeps the 
feet cool. AZTEC CALF takes 
ard holds a brilliant polish. 


UALITY 


VIKING 
CALF 


A winter leather for the rough, 
hard usage that comes to winter 
shoes. A specialized leather that 
is sturdy and pliable and helps 
keep the feet warm and dry. 


EATHERS VIKING CALF polishes unusually 


well. 





LS 


A. F. GALLUN & SONS 


MILWAUKEE, WIS. 
H. A. ELY, Manager - 11 EAST ST., BOSTON 
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‘Trade Moderate Except in Army 
and Navy Grades 


While the forward movement of 
leather is fairly good, it is almost entirely 
confined to filling the requirements of 
those having Army contracts, either for 
taps and soles, or for shoes. Shoe man- 
ufacturers are still holding off, buying 
but little, generally only what is needed 
for immediate cutting, seeming satis- 
fied to wait and take the risks of paying 
more, rather than in anticipating their 
requirements. Some of them have 
already taken all the orders they can 
fill, and it would seem judicious to 
stock up now. But there are among 
them some who are watching the bulletin- 
boards, and forming plans for after-the- 
war conditions—if—if the war ends 
this month. The interruptions of work 
caused by the epidemic are practically 
over, the manufacturers have orders on 
their books, and it seems reasonable to 
expect that business cannot lag much 
longer. 


SOLE LEATHER 


Government Contracts Taking 
Largest Amounts 


There is a good deal of sole leather 
being moved, but, as has been the case 
for weeks, it is mainly going to those 
having Government contracts, either 
for shoes or for heels and taps. Beth 
whole stock and offal is being cut for 
the latter, while the shoe manufac- 
turers practically monopolize all the 
good grades of whole stock. Some of 
the lighter stock is being shipped to 
England on contracts. The lighter 
weights and poorer grades still hang 
back, for the makers of civilian shoes 
are backward in buying, and are making 
more of the better class than the cheaper 
shoes, reporting that the people are 


psittstit3 


The Le 
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earning good money, and refuse to 
purchase cheap shoes. - 

Hemlock sole is in good supply, but 
heavy weights sold ahead. There is 
some foreign call noted. Civilian de- 
mand is small. Some No. 1 dry hide in 
medium weights quoted at 44 and 45c, 
though average quotations run 50, 45, 
43c, for heavy; 48, 45 and 42c, for light. 
Union is going out fast to sole cutters. 
The new regulations for Army shoes is 
expected to cause an improved call for 
medium weight leather. Most business 
is being done at full maximum prices. 
Steer backs selling at 70 to 7014c, cow 
backs, 69c. Oak sole is going almost 
entirely for Government work. All 
heavy is sold up, and some tanners sold 
ahead for remainder of the year. A 
better call noted for medium weights. 
Practically all transactions are at full 
maximum rates. Belting butts go out 
at maximum with first and second qual- 
ity still restricted, but third quality 
butts have been released, and with Gov- 
ernment rejects are selling well. Offal 
not going out so fast aslast week. Hem- 
lock bellies in better supply than demand 
and quotations vary. Union bellies 
selling a little better, quoted as high as 
25c. Oak bellies held at 35, 36c. Heads 
in all tannages quiet, following last 
week’s flurry. Double rough oak shoul- 
ders range from 57 to 03c, single shoul- 
ders 54 to 60c. Union shoulders vari- 
ously quoted, 56c being top price. 
Hemlock shoulders, 17 to 28c, according 
to tannages. 


UPPER LEATHER 


Not Moving as Well as Conditions 
Would Justify 


The upper leather market is fairly 
active, but buyers are holding back, 
waiting the action of the price-fixing 
committee. Tanners claim that they 


ew of Leather 
Supplies and Prices 
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ought to advance their quotations, but 
because the new prices will probably be 
announced soon, they are waiting that 
report. It is somewhat the same as 
regards buyers, but were there no scarc- 
ity of labor, it is probable that nearly 
every kind of upper leather would be 
in excellent demand. Outside of the 
steady movement of Army and Navy 
stock, calf and side leathers in black are 
in moderate call, but colors sell well. 
Black calf is called for for export. 
Prices range from 66c down, but low 
grades are draggy. Black side leather, 
quoted 50, 48 and 46c. Waxed splits 
selling in a moderate way for export, 
with a good call for heavy flexibles. 
Glazed kid is firm, with principle de- 
mand for high-grade colored, and cheap- 
est-grade blacks. Patent colt and kid 
sold ahead, with some call for export: 
Patent sides showing good export de- 
mand, best grades ranging around 50, 
52c. 


HIDES 


Price-Fixing Hastens Business, but 
Prices Considered Low by Tanners 


The decision of the Price-Fixing Com- 
mittee, the middle of the week has liv- 
ened up business in hides in the Boston 
market, though the week’s transactions, 
owing to the quiet of the first part, 
makes the total only about, or below 
the average. The reduction was lc a 
pound in packers and 3c a pound on 
country hides for the balance of this 
year, and 2c and 1'%c a pound re- 
spectively for January take-off. The 
call for New England and Canadian 
hides has been moderate, as has also 
been the demand for Western buffs, 
though extremes are selling well at the 
new maximum. Southern hides are in 
but moderate supply, shipments evi- 

(Continued on page 85) 








There is nothing in the Regulations detrimental to reasonably 
profitable business 
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will have classification mark plainly imprinted 
on lining. All “Class A” shoes can be retailed 
from $9.00 to $12.00 per pair and give mer- 
chants reasonable profits. No frills, nothing 
fancy, only good, plain, honest shoes, such as any 
gentleman is proud to wear. 


M. A. PACKARD CO. 


Brockton . . . =. Mass. 


Boston, 60 South St. t * 
- New York, 127 Duane St... . . 














TO BES OLD 


ALIEN PROPERTY 
CUSTODIAN 


Notice is hereby given that the undersigned, A. Mitchell Palmer, 

— Property Custodian, will offer to the highest bidder at public 

ale, at the office of the New York Dock Company, in Store No. 141 

(Union Stores), at the foot of ve Street, Borough of Brooklyn, City of New York, at 10 A.M. on the 

15th day of November, 1918, all or any part of the 1036 bales of leather now located at the warehouses 

of the New York Dock’ Company in the Borough of Brooklyn, City of New York, and formerly the 
property of Kansallis Osake Pankki and Kontro and Knosmanen. 

A. MIFCHELL PALMER, 


Alien Property Custodian. 


For further information concerning said leather, or the terms and conditions of sale, apply to William 
J. Hawson, Room 518, 110 West 42d Street, New York City. 
JOSEPH F. GUFFEY, 


Director, Bureau of Sales. 
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WHET THE APPETITE OF 
TRADE WITH SOMETHING NEW 


NO. 980 NO. 981 
York last. No. 27 Pack last. No. 27 Russia 


lew 
ussia Calf, Bal, A 6 to 11, Calf, Bal, A 6 to 11, B6 
11, Cand D Sto 11. to 11, C and D 5 to 11. 


to 
PRICE, $5.75 PRICE, $5.75 


THESE TWO NEW MODELS RECENTLY 
ADDED TO THE “FISKE” LINE. SHIP- 
MENTS FROM STOCK IN BOSTON AND 
CHICAGO. 


Here’s fresh ammunition with which to 
go over the top in a clean-up of profit- 
able trade. 


FORTY OTHER STYLES IN STOCK 


FISKE SHOE & LEATHER CO. 


717-719 ATLANTIC AVE., BOSTON, MASS. 
301-303 WEST MONROE ST. CHICAGO 
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MOUSAM 
“HORN FIBRE” COUNTERS 














NOTHING BETTER MADE IN THE UNITED STATES 
SAVE! SAVE!!! SAVE!!! 


E hear it every hour of the day. We practice it because we 
want to and because we must. 


The shoe manufacturer, using “Horn Fibre” counters is sav- 
ing money in the cost of his shoe. He is getting service equal at 
least to leather and he is getting that service guaranteed. 


The merchant who sells shoes with ‘‘Horn Fibre” counters, is a partner 
in this cost conservation. Our guarantee does not stop with the 
manufacturer—it goes with our counters through to the wearer. 
We will pay the full price of shoes returned where the shoe has been 
worn and the “Horn Fibre” counters have failed to outwear the 


shoe. 





ROGERS FIBRE COMPANY 


Sole Manufacturers of Mousam “Horn Fibre”? Counters 


121 BEACH STREET, BOSTON, MASS. 


PHILADELPHIA CINCINNATI ST. LOUIS 
WILKINSON & REGER JOHN C. RUPP CO. DENNETT & PRINCE 
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Popular Cherry Red 
Style In Stock for 
At Once Delivery! 


PEP 
No. 524 


English Bal, Cherry Red Calf 
Vamp and Top, Pep Last 
Single Sole. Sizes 5 to Il. 
Widths, 1-2-3-4 $6.35 


_ , It is the patriotic duty of every shoe man to see that the people in his 
vicinity buy shoes which are best suited to their purpose, and which will 
provide longest wear. 


The Crawford Shoe is backing you up in the discarding of old customs 
for ‘““Win-the-War” methods ! 


CHARLES A. EATON COMPANY 


BROCKTON - - MASS. 
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Dark Brown Siberian Calf Lace 
Goodyear Welt 
Broad Walking Heel 
TEXTAN FIBRE SOLE 
A4to7% B3%to7 C3%to8 
D3to7% 


Accepted Shade of Brown for 
Fall 


No. 1841 
$4.50 


Mahogany Brown Cheval Lace 


Relay Welt 
Military Heel Plain Edge 
A4%to7 B4to7% C3K%to8 
D3to7% 
Prices subject to change. 


Rochester 


HE Shoes herein illus- 

trated are Stock lines 
for Fall and Winter, are 
made according to the latest 
Government regulations 
combined with the usual 
snap and style for which 
Menihan Shoes are justly 
noted. 


No. 1277 
$7.00 


Havana Brown Kid Lace 
Goodyear Welt 
Leather Louis Heel. 
Light Close Edge 
AA 4% to 7 A4to 7% 
B3%to8 C3%to7 

D3to7% 


No. 1840 at $5.00 
Same in Imitation Turn, with 
Cloth Top to Match. Perf. 
Vamp and Foxing. A to D, 3% 
to 7 


Present conditions will, 
of course, make it impossi- 
ble to handle all the orders 
that come to us immedi- 
ately. We will ship them 
in rotation as received. 

Order at once for your 
own protection. 


No. 1279 
$6.50 


Dark Brown Russia Calf Lace 
Goodyear Welt 
Walking Heel Medium Edge 
AA44%to7 A4to7T’% B3%to8 
C3%to7 D3to7T% 


rticularly No. 1307. It 
EXTAN sole and rein- 


Note 
has 


forced toe. 


Style right—Price right 


No. 1278 
$7.00 


Havana Brown Kid Lace 
Goodyear Welt 
Military Heel Medium Edge 
AA44%to7 A4to7T% B3Kto8 
C3%to7 D3to7% 


No. 1845 at $5.00 
Same in Squeee Edge McKay 
Cloth Top to Match 
A4%to7 B4to7% C3%to8 
D3to7% 


“ Instantaneous Stock Department” 


The Menihan Company 


Shoe Makers for Women 
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Changes in Business 


Failures, Suspensions and Changes 
for the Last Month 


Changes 


Bridgeport, Conn.—Dorsen Dry Goods Co., shoes, 
etc., assets were scheduled to be sold September 
13, last. 

Lewiston, Idaho—R. C. Beach Co., shoes, etc., 
Frank Norris retires. 

H. H. Bratton, shoes, etc., succeeded by 
Bratton-Morris Co. 

Norway, Ia.—A. C. Heynen & Co., shoes; etc., will 
discontinue. 

Sabetha, Kas. —fi. C. and C. S. Haines, shoes, etc., 
succeeded by L. J. Cobun. 

Lansing, Mich.— orwitz Bros., shoes, etc., Isa- 
dore Horwitz sotinge. 

Anoka, Minn.—T. T. Geddes, shoes, etc., closing 


out. 
inesten, Minn.—O. E. Skalman, shoes, etc., sold 


Maskoda, Minn.—Schultz & Gruhl, shoes, etc., 
dissolved partnership. 
Maaite Mont.—Bert Paul, shoes, etc., succeeded 
Monida Mercantile Co. 
City—Crosleys Shoe poor Inc., 
shoes, incorporated with capital of $10. 
Universal Shoe Findings Co.,(80 Reade Street), 
findings, out of business. 
Wahpeton, N. D.—Herbert Lundquist, shoes, etc., 
stock sold. 
Dundee, N. Y.—E. H. Pangborne, shoes, etc., out 
of business. 
Utica, N. Y.—Simons Ramon & Co., shoes, etc., 
closing out. 
Waverly, N. Y.—M. J. Cohen, shoes, etc., suc- 
ceeded by P. Cohen. 
Brooklyn, N. Y.—Bert E. Drake & Co., Inc., shoe 
manufacturers, incorporated with capital of 


Schoen-Durham Co., shoe manufacturers, dis- 
solved —\ lire, by Durham- 
Pinkney pe 

Cohoes, N. Y—J. H. Carroll, shoes, succeeded by 
M. F. Carroll. 

ane Pa.—Greenberg-Miller Co., Inc., shoe 

manufacturers, capital stock increased from 


$125,000 to $225,000. 
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Gillette, Wyoming.—W. E. McCumisky, shoes, 
ete., sold out to B. H. McCarthy. 

Cincinnati, Ohio—Elias Singer & voud Co., 
leather and findings, cuceseted by The E. T. S. 


Leather Co. 
Pittsbur, bh, 3 as .—E. I. Saul, shoes, etc., succeeded 


by A. 
Florence, s. ‘C.—Samuel Lurrie, shoes, succeeded 
by P. J. Maxwell. 


The Leather Market 


(Concluded from page 79) 
dently waiting for this new committee 
report on prices. 

For packer hides the new maximum 
prices are as follows: 

Nov-Dec. Jan. 
take-off take-off 

Native Steers, heavy ...29 
Native Steers, light 
Native Steers, extremes. . 
Native Cows, heavy.. 
Native Cows, light 
Branded Cows 
Butt Brands, heavy .... 
Butt Brands, light... ... 
Colorados, heavy 
Colorados, light......... 
Texas.Steers, heavy..... 
Texas Steers, light 
Texas Steers, extreme. .. 
Native Bulls 


85 


Calfskin prices were not announced 
at time of this writing. Stocks are not 
large, and prices held firmly. No 
change is noted since last report. 
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Reece’s Rocker Bottom Wood Sole Shoes 
High Grade 
ooden Sol 


Olli Grain Up 
Guaran teed Counters 
$1.45 to $1.80 
-10to 3.00 
2.85to 3.75 


REECE SHOE CO. - - COLUMBUS, NEB. 








Shoe Store Chairs, Settees, 
Fitting Stools, Screens, etc., 
Wood Window Display Fixtures 


4 


THE OSCAR ONKEN Co. . 


Catolog 


on 
Request 





1141 W. 4th St., Cincinnati, Ohio, U. S. A. 














York City. 


Notice is hereby given that 

LE ATHER the undersigned, A. Mitchell 
. Palmer, Alien Property 
Custodian will offer to the highest bidder at 
public sale, at the office of the Quincy Market Cold 
Storage Warehouse, Albany Terminal Stores, Knee- 
land Street, Boston, Mass., at 2 P.M. on the 13th 
day of November, 1918, 46 bales and 16 bundles of 
leather, formerly the property of Cairo & Jellenik. 


A. MITCHELL PALMER, 
Alien Property Custodian. 


For further information concerning said leather or 
the terms and conditions of sale, apply to William J. 
Hawson, Room 518, 110 West 42d Street, New 


BROW 


IT, DOES 


Today we have at last succeeded in making DARK 
N “JAPANOLE” as good as our “JAPANOLE” 


BLACK STAIN (that ought to be good enough). 
Very Dark Brown “Japanole” 





New York, N. Y., Nov. 16, 1917 





Makes COLORED Leather BROWN 
Makes BROWN Leather BROWNER 
Makes OLD Leather NEW 


. $1.00 each Quarts. . .$2.00 each 


$2.00 a dozen; $23.00 a gross 








veWHITE, uso BROWN ww Japanole” 


The Wonderful Instantaneous Black Dye 
Makes COLORED 
Makes BLACK Leather BLACKER 


Leather BLACK 


$2.00 a —— - eR a gross 
h $0.90 








or Sale So Neva am and by 
Most jobbers sell Black, Brown and Ox-Blood * “Japanole,” if yours 
does not, write us and we will send you direct. 
RESTORFF & BETTMANN, Mfrs. Established 1874 
79 Mercer Street, New York 


JOSEPH F. GUFFEY, 
Director, Bureau of Sales. 
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Payment in advance 





Classified and Opportunities Department 





“Recorder” rates for space less than one- PEETIONS WANTED: Thste conte por wand She coh, naartlon 
eighth page per issue: , vertisements, five cents per word for each insertion. Minimum 
Space ltime 7times 13 times 26 times 52 times amount accepted, One Dollar. | Ads. under this he will be received 
linch.....$4.00 $3.00 $2.75 $2.50 $2.00 AI a7 A SE 

“ee ee i. . . . come In care weive W > m i, o wi , 

2 inch. .... 8.00 6.00 5.25 4.75 4.00 See aes aah ak es ahi cle to ae 
3 inch..... 12.00 9.00 7.75 7.00 6.00 advertisement and paid for accordingly. Answers to ads. must be sent 

4inch..... 15.00 12.00 10.00 9.00 8.00 — — 





is required, except when regular advertisers, as amounts 
are too small to open accounts: 

















SALESMEN WANTED FOR RENT WANTED TO PURCHASE 
7 S al i ‘OR RENT—one half of an office at 183 Essex O PURCHASE—Single shoes wanted. Ad- 
| oy eye ee poe = _ She oon F Street, tee ether half occupied by a manufac- dress Ryan Shoe Co., Hannibal, Mo. 


for experienced sp ity man, of year 
and 1919. New strong proposition. Staple line to 
general retail trade. nusual favorable commis- 
sion contract. Many on our force are earning $4000 
yearly. If you are capable of this, write at once. 
G. R. Williams, 1920 Euclid Ave., Cleveland, 
Ohio. Dept. 289. 


MANUFACTURER of women’s shoes, cater- 

ing to jobbers, has an opening for a few live 
wire salesmen, who have an established trade of the 
better class, who can purchase shoes in 36 pair to a 
width, no less. Strictly commission proposition. 
Any salesmen selling to average retailers need not 
apply. Address B93, care of Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 


EVERAL LINE SALESMEN wanted. Side 
line. Liberal commission. Pocket sample. 
B91, care Boot & Shoe Recorder, 207 South St., 


turer of misses’ and children’s McKays. Eastern 
Shoe Mfg. Co., 703 Washington St., Lynn, Mass. 








FOR LEASE 


FOR LEASE—Store room 20x100 ft., four stories 
and basement, in the heart of the city on 
High St., across from the State House, in the city 
of Columbus, Ohio, very best location in the city. 
Inquire immediately, 502 Schultz Building, Co- 
lumbus, ‘Ohio. 











FOR SALE OR LEASE We Buy for Cash | 


Manufacturers’, Jobbers’ and 

















ton, Mass. 

ANTED—Live wire salesman, ac wenneed INE LADIES’, misses’, children’s shoe business, —— Surplus Stocks, Jobe, 
W° vith shoe and Finding Trade, to sell Cotero __ Plainfield, N. J. Population 40.000. Reason 
Tongue Pads, either straight or side line. Cotero disposal unable to get efficient manager. A. E. NO QUANTITY TOO LARGE 
Cushion Mfg. Co., Burr Bidg., Scranton, Pa. Forest Co., Department Store. We also purehase entire stocks 

from retailers or manufactur- 
ers, Send us of 
Share — == Taken 
= ‘erm 
FOR SALE We pay Highest Cash Value 


POSITION WANTED 


ANTED—Position as travelling salesman with 
reliable shoe company. Exempt from draft. 
Jos. Pollack, 55 Forsythe St., New York City. 


POSITION wanted by Speaneed shoe buyer 
and manager, where abilities will be given a 
chance. Best references furnished, ten years’ 
experience as buyer and manager. Address Shoe 





Man, 318 West Cevallas, San Antonio, Texas. 4 seh jeneibineracintienchdsthiaindiionss 
=m > i AN unusual opportunity for anyone waating to WANTED FOR EXPORT 
y= er Na Seaveling eojemnee for . — * ? eo store in Ohio o- has an Slow Sellers 
g representative line of goods. m jus establis trade and reputation. Good location, 
above draft age and can furnish best of references fine display windows, and low rent in a city of YOUR jae ay vor ema 
as to character and ability. Have had 25 years 50,000 population. Other business demands atten- En Stocks . 
experience buying and selling shoes. Would prefer tion. io not write unless you mean business. FOR CASH 
Southern territory. Address B84, care Boot and Address “E Ohio,” care Boot and Shoe Recorder, NEW YORK EXPORT 
Shoe Recorder, 207 South St., Boston, Mass. 207 South St., Boston, Mass. 
PURCHASING CORPORATION 





FOR SALE—Champion foot-power stitcher in VAN PRAAG & CO. | 


good condition and two jacks, $200. J. Cohen 
Box 90, Montgomery, Ala. | Shoe Dept., Martin Posner, Manager | 
OR SALE—Well-established shoe manufactur- } 537 Broadway, New York, N. Y. 
ing business, a money-maker for thirty-five f Telephone 2248-2249 Spring 
years. Orders enough in hand to run fac six 
months. Best of reasons for selling. Address B94, 
cure Boot & Shoe Recorder, 207 South St., Boston, 
ass. 

















HELP WANTED 





515-517 Broadway, New York City, N. Y. 








BUSINESS OPPORTUNITY 
We buy quick and pay highest cash price 





V ANTED—We would like to get in touch with 

a good factory man. A good opening for a man 
who understands the manufacture of turn shoes. 
Address B92, care Boot & Shoe Recorder, 207 South 
St., Boston, Mass. 








LINE WANTED 


SHOE MANUFACTURERS—Line wanted for 
Denver West —, jobbing or large retail 
trade beginning 1919, will consider only such fac- 
tories as are in a position to handle a minimum of 
$200,000 volume yearly, from this territory, with 
efficient organization on a modern basis, who can 
use a real producer thoroughly acquainted with all 
important shoe buyers, highly trained specialt: 
salesman willing to do issi y rs 
the first seasons, will be in Eascern market in 
December. Address “B83,” care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 











for retail and wholesale stocks of shoes or 
any other merchandise. 





' = no object. 
Open to a First-Class Quantity no object a. 
Proposition Bank and mercantile reference. 
High-grade sales representative, with snceg Ys See. SYNDICATE 


many years of experience in the shoe game, 
manufacturing and selling to the shoe 4 
trade, is now open for a first-class propo- 
sition to represent either manufacturers 
of shoes, shoe goods, or upper leather, 

referably in the Cincinnati district. 


KER, 
610 Broadway, Brooklyn 
hone, 2328 Williamsburg 














aving an established office in Cincinnati, 
I am now in a position to —_ any C A ~ H P A I D 
satisfactory arrang t wit! fi 
turers who may be interested in securing for shoe stores or surplus stocks of shoes 
my services, giving assurance of positive or for other merchandise. Leases taken 
results. Very best references will be fur- over. We will send a representative te 
nished upon request. Am not subject to investigate and make offer upon request. 
induction into the military service, being e 
married, and over thirty-six years of age. Max Kalter Mercantile Co. 
Address B88, care Boot and Shoe Recorder, 100-102-104 Grand St. New York City 
207 South St., Boston, Mass. Phone Spring 9418 
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BOOT AND SHOE RECORDER 


MISCELLANEOUS 


87 


MISCELLANEOUS 











Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 
ire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 
4C1 ein New York 


Phone 2438 F cenkiin 
We also purchase clothing, 
hats, Sane goods, etc. 
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Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just the 
right shape to cut out 
tacks on the inside of 
shoes. 


‘“‘Manchester”’ 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are made of 
high-grade tool steel, 
nickel plated with a 
curved jaw that ena- 
bles you to cut the 
tacks close to the in- 
sole. 

Be sure and specify 


_ “MANCHESTER” 


curve jaw when order- 
ing. 

Write us direct if 
your dealer cannot sup- 
ply you. 


Price, $4.50 
Frank W. Whitcher Co. 


Patentees and Manvfacturers 





Chicago B 
Boston, Mass. 325: 33e% Franek. 


> NATIONAL 
SHOE 
PLATES 


3 sizes for all Shoes 
Easy to drive on. 
Hard to wear off. 
Made from drawn 
steel. Free sam- 
ples on request. 
Mr. Retailer: Tell 
your repair man to 
put these heel 
plates on your cus- 
tomers’ shoes. If 
your jobber can’t 
supply you, 
WRITE US 
Immediate deliv- 
eries 


NATIONAL SHOE 
PLATE MFG. CO. 


NEI 1248 Went Third St. 
Cleveland, O. 























Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of 


SHOES. 


No Quantity Too Large. Short 
Leases Taken 


GLOBE MDSE. CO. 
Indianapolis, Ind. 


New York Office 
23 Lispenard St., New York City 


Merchandise of All Kinds Purchased 








Used emer | in Shoe Departments 
and Repair Shops 














Patented October 26, 1915 


SHOE STRETCHER 

A Quick Salesman and Trouble Remover ~ 

This simple mechine is the most perfect and 
practical shoe lengthener ever put on the 
market. 

It will do giant work, will not get out of 
order and will fit all shoes from Child’s size 
ten to Men’s size fourteen. 

Packed in single cartons 
PRICE, $1.75 EACH 
Carried in stock by all the Largest Findings 
Houses in the United States and Canada. 
Made for Jobbers only by 


Standard Mfg. Co.,Worcester, Mass. 























In rough, wet work, last twice as long 
as all-leather shoes. Cost half as much. 
Absolutely water-proof, light, surprisingly 
comfortable, warm in winter. Our adver- 
tisingis rapidly increasing the demand 
everywhere among Farmers, Florists 
Dairy and Creamery Workers, Factory 
Workers, etc. We back 
your sales with our 
money-back guaranty 
to users. Advertising 
matter furnished 
merchants. 
Ask for dealers’ 
prices 
Worko Mfg.: Co. 
Racine Wis. 
Dept. 200 








“FISHER” 


—_— Mark 
eg. U. S. 


We Off. 
HEEL and 
COUNTER 

SUPPORT 
Without With A Help to 

Weak Ankles 
Prevents the Counters of Boots and 
Shoes from Running Over. Easily A 
plied. No Repair Department pe dine id 
be without them. 








The New Improved 


“EF, W. ” 
SHOE STRETCHER 


will adjust t tretch 
shoes two whole - Song without 
damaging the shoe. Ran of 
sizes: isses’ 13 to men’s 12. 
Shoes ‘can be stretched either 
across the base end or of ti bed 
ve greater - or widt 
eS $2.00 each 


F. W. WHITCHER co. 
Boston 








and 
Chicage 











Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 

ve obs your store. 

hip subject to ap- 
proval and satisfaction 
guaran 


Write for our iat catalog 
showing 18 styles of lad- 
ders as well as other store 
fixtures. 


Milbradt 
Manufacturing Co. 


2410 N 10th St, 
St. Louis, Mo. 
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THE RECORDER CREED: 


Getting More Shoes Sold Right; not only “more” but Ray on: sold for the right pur to the right 
wearer, in the righ! fitting, for the right — at the right profit. This is the ae roblem of the retail 
shoe merchants. The chief purpose of the “Boot and Shoe Recorder” is to help solve it; for this is the 
basic problem upon which depends the pli one of the entire allied industries relating to shoes and 


leather; their production and distribution 
Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Member of A Member of the Roam Newspaper Ass'n Member of Audit Bureau of Circulations 


Each issue copyrighted by the Bool and Shoe Recorder Publishing Co. 


Safed Rust, 


Papers, Inc. 








Entered at the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U.S.A. 











WHERE 


TO BUY 





BOOTS AND SHOES 


Allen-Foster-Bridgeo Co., Inc., Lynn, Mass... 53 
Arnold, M. N., Shoe Co., No. Abington, Mass. 76 
Bancroft, Walker Co., Haverhill, Mass... .. . 
Bates, A. J., Co., Webster, Mass. 

Beals-Pratt Shoe Mfg. Co., Milwaukee... .... 
Bluestein Bros., Boston. 

Brown Shoe Co., St. Louis, Mo.. 3 
Carter, J. W.. Co. Nashville, ‘Tenn. ond 


Chippewa Shoe Mfg. Co., Chippewa Falls, Wis. 
Civilian Shoe Co., Ward Hill, Mass 


Concord § Shoe Co., New York City. 

Cotter Shoe Co., Lynn, Mass 

Cushman & Co., 

Diamond Shoe Co., ‘New York City. . 

Dodge, Nat. D., Shoe Co., Mantergpest, ‘Mess. 

Duane Shoe Co., New York City 

Eaton, Chas. A., he Brockton, M 

Edwards & Co., Philadel - 

Ellis-Eddy Co., Haverhill 

Fiske Shoe & Leather Co., ery Mass 

Grieb Shoe Mfg. Co., Philadelphia. . 

Harney Shoe , Lynn, Mass. . 

Holmes, W. T., "Co. " Philadelphia 

Hoyt, F. M. & *Co., ,, Manchester, N. H 

Ideal Vogue Shoe Co., ao. Mass. . 

Johnson 

Johnston & Murphy, 

Keith, Preston B., Shoe Co., Brockton, Mass. 

Kleine, | Henry, & Co., Chicago 47 

Knipe Bros., Inc., Ward Hill, -— 

Kreider Co., me s., a iil.. 

Lane Bros. 

Lilly Co., eae. oy York City 

Lindnec Shoe Co., Carlisle, Pa 

Malbon Shoe Co., Haverhill, Mass 

Marshall, C. S., Co., Brockton, Mass 

—— & Brooks Co., Hallowell, _ er 0 
er, F., Boot & Shoe C Dy . Milwaukee, Wis. 60 
Mabiroy Sloan Co., St. \ 6 

MoElwcin. Barton Shoe Co. : 


Mo 
Menihan Co., The, Bechester, Tag - 
Mitchell-Caunt Co., Lynn, M 
Monitor Shoe YS New York City... 
Nettleton Co., 'E., Syracuse, N. 
Nu Baby Shoe Cor E. ynn, Mass 
Packard, M. A., Co., Brockton, Mass 
Paff Shoe Company, . Alexandria, Va 
seener.s —¥{ & ton 
Plant B & Co., Manchester, N. 
Powell & © Campbeit, New York Ci bh 
Racine Shoe Mfg. Co., Racine, Wis. . 
Reece Shoe Co., Columbus, Neb.. 
Regal Shoe Co., Boston 
Rhein Shoe Co., St. Louis, Mo. 
Rice & Hutchins, Inc., Boston. . 
Sinbac, Chicago, Ill 
Smith-Briscoe Shoe Co., —— Va.. 





Smith, Wm. Summer, 

Standard Felt Co., West py at Cal... 
Stetson Shoe Co., The, So. Weymouth, Mass. 
Stylo Shoe Co., St. Louis, M 

Timson Bros., Inc., Boston 

ee Saifer Shoe Co., St. Louis, Mo. . 

S. Wool Sheep Moccasin Co., Chicas 
Uaived States Rubber Co., New York 
Vinsonhaler Shoe Co., St. Louis, Mo. 
Whitman, & Keith Co., Brockton, — bis Ding . 
Whitney-Roth Co., Cleveland, O.. 

Williams, Clark Co., Lynn, Mase. 
bs oy ely & Co., 

te Shoe C 


W o Mfg. Co., acine, ee apa 


LEATHER AND OTHER MATERIALS 


goos, S. L., Pay. Boston 
aker-Kimball C: ton, Mass 
,& Sons, Inc., Boston. . 
Beggs & Cobb, Inc., 
Creese & Cook ;’Danversport, M. 
Gallun & Sons, A. F, Milwaukee, Wis. 


Hunt-Rankin Leather Co., Boston 
Jones Co., F. ton. 

Levor, G., & Co., Inc., Gloversville, N. 
Lippincott Co., Ww. A., — Pa 
Standard Kid Mfg. Co. .» Bostoi 

Standard Oil Cloth Co., Inc., New York City. 
Vaughan, Geo. C., Peabody, *Mass 


FINDINGS AND SHOE STORE SUPPLIES 


B. H. K. Mfg. Co., New York City. 
Berlow, Elias, New York City 
Dudley & Co., D. T., Haverhill, Mass 

alk Mfg. Co., New York Cit 
Emery & rs Co., Inc., New Eames 
Firestone Tire & Rubber Co., 
Goodyear Tire & Rubber Co., on, Ohio. . 
Gordon Mfg. Co., Providence, R.I 
J. & B. Sales , Worcester, Mass 51 

ng, Harrar & ‘Chamberlin Co., Philadelphia 13 
odin H. E., & Co., Boston 2 
Mayhew, James, N., Co., Cove Covel 
National Shoe Plate, Mfg. Co., Cleveland, O.- 
aan Mfg. Co., Worcester 

pecialty Mt fg. Co., ooo Kas 

Winer 0., 


2 
87 
87 


peg EQUIPMENT 


ons, Hash, & +, Lapeing, Mich 

Miteade fg. oe , St. Louis, Mo 
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CHARLES K. FOX, Inc. 


Haverhill 


Mass. 


THE “GIRL-BEHIND-THE-MAN-BEHIND-THE-GUN” HAS 
TO WEAR ‘HEAVY, PRACTICAL SHOES WHILE DOING 
FARM WORK—BUT WHEN HER DAY IS DONE, SHE 
TURNS TO A PAIR OF DAINTY SLIPPERS FOR CHANGE 
AND REST. FOX FOOTERY IS HER CHOICE USUALLY. 
THE FOX LINE IS THE POPULAR WAR-TIME FOOTWEAR 
FOR ALL DRESS OCCASIONS. IT IS DISTINCTIVE 
ENOUGH IN LASTS AND PATTERNS TO TAKE THE 
PLACE OF THE ENDLESS VARIETY OF STYLES AND 
COLORS YOU HAVE FOUND IT NECESSARY TO STOCK 
HERETOFORE. 

SUGGEST TO YOUR CUSTOMERS BY WINDOW CARDS 
AND WORD OF MOUTH, THAT WEARING LOW SHOES 
WITH GAITERS IS CONSERVING THE LEATHER SUPPLY 
AS WELL AS A POPULAR WAR-TIME ECONOMY. 

THE FOX LINE OF SLIPPERS, OXFORDS AND PUMPS 
MEETS THE NEEDS OF THE WOMEN WHO WANT SOME- 
THING UNUSUAL IN SHOES WITHOUT PAYING AN 
UNUSUAL PRICE. 


Chicago: Great Northern Bidg. Boston: 54 Lincoln Street 
New York: Marbridge Bidg., Broadway and 34th St., 
Room 632 
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IN STOCK 


WELLINGTON LAST 
HEAVY SINGLE SOLE 


Awite .. . 1 eee so eee 

eo Ms Sw ek ee - 4 

i AT ORAM 

i ee eee ee 

Price $6.50 
Brown Cordovan Bal, 
Boarded Calf Top 
for at once delivery 


The Dalton Company, Ine. 


Makers of Honest Value Shoes 
BROCKTON, MASS. 


CHICAGO: 1415 Great Northern Building NEW YORK: 651 Marbridge Building 


BOSTON OFFICE, 183 ESSEX STREET, Room 405 
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''There is a very marked tendency on the part of 
our retailer customers to want as much certainty in 
connection with the leathers ‘that go into their shoes: 


as is possible.'' 
—Statement of a Prominent Shoe Manufacturer. 











No Kid Leather Is Produced 
Under Higher Standards of 
Selection and Production Than 








TANDARDKID 


TAN TO ITS NAME 
«=~ IT'S STANDARDIZED. 




















We are rigidly adhering to = gyed ail the way 
the standards under which  iii2* aye and hes 


a superior softness and 


we first produced Standard lustre that individual- 
Kid izes shoes made from 
it. 


STANDARD KID MBG. CO. 


Manufacturers of 
Black, Colored and Patent Glazed Kid 
207 South Street vs RS Boston, Mass., U. S. A. 


Factory at Wilmington, Del. 


F. W. Bailey & Co. Geo. A. McGaw Charles A. Brady 
Chicago, Ill. Rochester, N. Y. 





= 
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Children’s Patent Leather Turn Button of Best 
Grad 


Shoes for Misses 1 to 5, NoHeel...$1.50. 4 to 8, Wedge. .$1.85 


Tan Glazed Kid Button, Plain Toe 


and Children he Wel OE cass 


A! our factory every 


effort is being made 
to keep up the output. 
Our distributing house 
can take care of you on 
the shoes here shown. 


Making as we do every shoe in 

the 3 W’s Lenox line, we exactly 

know what we are selling you 

and our business word is back 

of ourstatement that these shoes Tan Glazed Kid Pony Cut Lace 

are a splendid value in sturdy, Ficus nant 


stylish, long wearing footwear. 


We would advise that you place 
your order quickly. 


to 8 $2.25 11} to $2.90 
ae to Tl........ 2.50 216106 Dix Last. 3.50 


Weimer, Wright & Watkin 9 [L———— 
——— Company ———_SO~w=s=~Pihiilladeliphia 


Distributing House 35 S. 2nd St. Factory 12 to 70 E. Allen St. 
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Good looks alone won’t sell a shoe today. 


Back of the perfect lines—the attractive 
last—must be expert workmanship—dol- 
lar for dollar quality value. 


Barry shoes back up the latest, most 
‘desirable styles with a quality of leather 
—a perfection of finish that wins the dis- 
criminating buyer every time and brings 
him back a permanent customer. 


The element of comfort introduced in the 
flexible TEXTAN SOLE is a convincing 


selling point—a feature no man disregards. 


T. D. BARRY CO. 


Brockton, Mass. 


Boston Office: 183 Essex St., Room 204 
New York Office: 200 Fifth Avenue., Room 608 





ABOVE ALL 
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Sterling 
Americans 


WILLIAM McKINLEY 
Born Jan.29,(843-Died Sept. |4,(901 
President of United States 
(897 — (90) 


VE 


Home At Canton, Ohio 




















Champion of Protective Tariff and the Gold Standard 


William McKinley, Sterling American and President of the United States~during 
the Spanish War, inaugurated the new period of world development and territorial 
expansion of this country. He combated the policy of free silver and worked for the 
protection of American industries. Rarely has the confidence of the people been 
bestowed for so long a time upon any one political leader. 





STERLING PATENT COLT and STERLING PATENT KID enjoy the complete con- 


fidence of both shoe manufacturers and retailers because these famous shiny'leathers 
have the quality which customers demand. ARE YOU PROFITING BY THIS FACT? 


Sterlitif Golt Steely Kid 


BRISTOL PATENT LEATHER COMPANY, Boston, Mass. 


























ba | 
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Reg V.S.Pat. Office 
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The Correct Hose for Correct People Who 
Want Correct Dress, Is Always 





Time has demonstrated that ‘Onyx’ is the standard of 
hosiery value in quality and service. As such it is the safe- 
est and surest hosiery for the dealer who looks ahead. 


Emery & Beers Company Ine. 


Sole Owners of “Onyx’’ Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytton Bidg. 
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AUDEQUNQUUANUUAGULONUNOUUNAI i = SV) NUNENAUNAUUAAUUANNEOUAIHY 
ARIZONA | 


One of the two definitely 
specified colors in the War 
Industry’s Board recommen- 
dations of August 29th.—A 
beautiful, medium tan known 
also as “fawn.” 


This shade can be used until 
the stock is exhausted even 
in two-tone effects. 


litre 
[tre 


3 


SHVIAHIUPUVUUTUUAUUUUAANAOAAHOQ HOON LE 


Paragraph 4 of the recom- 
mendations of September 30th 
and letter October 23d allows 
“Stock on hand, or in 
process of manufacture of 
medium brown of worsted 
face cloth to be made into 
shoes” without time limit. 


PTT TT TTT TTT TTT TT Sag 


as to the recommendations of the War Industry’s 
Board on the subject of fabrics and colors as 


applied to footwear. 


. SSUREDLY, there is no opportunity for confusion 


Shoes may be made with worsted-face cloth tops of either 
of the two shades described above and will still be in 
strict conformity with the recommendations coming from 
Washington. We need say no more of that. 








J. EINSTEIN, 


9 SPRUCE STREET, 


‘ BOSTON ST. LOUIS 
BUENOS AIRES, ARG. 
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CHESTNUT 


A‘ rich brown tone—harmo- 
nizes and blends effectively 
with brown leather. 


SSUUTHNUUAUNUNUOAAHUAOA ALUM GT 


SuTUTHLIVHULUUUUNUENUTHOOAAAV UAH LKE 


It is the standard color ac- 
cording to the latest recom- 
mendations and can be used 
at any time whether in stocks 
now or not. 


a 
= 


RACTICAL, because they make for style plus 
economy. That is the logic of cloth top shoes. 


Wear is guaranteed. Of 5,000,000 pairs of shoes made 
last year of our Standard Shoe Cloth, not one pair has 
caused acomplaint. These cloths are still up to the same 
standard of quality. 


They are made on conservation of wool lines. The War 
Industry’s Board ban is only on fabrics 100% pure wool. 
Our Standard Shoe Cloth of proved dependability does 
not fall under it. 


TVET 
UUQEQUQEQOQGQOUOOUDOUUONONHOOONEAUOOOUOOUOUUYOOOOQQQQQQQQQQOUUOOUUUDAMOQOUBOUUUUUOOOOOMOGONONNQOONDOOUUUOUUUOGONNONONNOQGNRNGQQUOQUUNUNUUNONNN0N0000000122 








\ Incorporated 
T] NEW YORK CITY 


MONTREAL, CANADA 
SAO. PAULO, BRAZIL 
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cause. How was it used? 





This money has provided a home 
for two million boys over there and 
for another million on this side. 

It has built and equipped 538 huts 
in American cantonments, 550 in 
France and the building is going on at 
the rate of 100 a month. 

It has rented great summer hotels 
at French resorts for the use of the 
boys on furlough. ; 

‘is It has provided canteens or stores 
both here and abroad, where the com- 
forts of life are sold at cost. 

It has printed and distributed 
2,500,000 Testaments, 350,000 song 
books and 5,000,000. pamphlets. 

It has provided educational lectures 





Contributed through Division of Advertising, 















Four allied activities, all endorsed by the Government, are combined in the United War Work 
Campaign, with the budgets distributed as follows: Y.M.C.A., $100,000,000, Y.W.C.A., $15,000,000, 
War Camp Community Service, $15,000,000, American Library Association, $3,500,000. 


This space contributed for the Winning of the War by 
UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 


Yay 


Vv 


How the Y. M.C. A. 
Invested Fifty Millions. 


HE Y. M. C. A. needs money—one hundred million 
dollars at least—to carry on its war work. Last year 
the American people contributed nearly $50,000,000 to the 





Read this statement. No fifty millions ever spent has brought 
so much comfort and happiness to the boys who have left all they 
hold most dear and gone across to fight our fight. 


attended by more than, a million sol- 
diers and sailors a month. 

It has organized twenty-five theat- 
rical companies, who travel the “Y” 
circuit all of the time. 

It sends 15 miles of moving picture 
films to France every week. 

It has furnished equipment for all 
athletic sports and secured 1,500 ath- 
letic directors to train the men. 

It has put “Y” workers on the troop 
trains, on the\transports, at the firing 
line, in the prison camps—keeping in 
touch with the boys all the way, min- 
istering to their needs, helping them 
fight loneliness and idleness—the worst 
enemy our boys are called upon to 
face. ; 
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United States Gov't Comm. on Public Information 
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TEXT, 


uo Drs 


wear is found among 


~iiiesendaedes QUALITY FEATURE 





of CHILDRENS. FOOTWEAR 


Accomplishment is the basis of Textan’s position in the shoe trade as a quality 
feature of standard footwear. 

Textan reverses the old ideas that a soling must have hardness and rigidity. 4 
Textan is pliant—it allows quiet, easy walking—yet by its very harmony of give and 
take it agrees with the soft uppers of the shoe, and adds a fashion completeness to the 
footwear. 

Textan soles are right for every wear and weather—they do not stretch or warp or 
slip easily on wet surfaces. 

It is a soling now being offered on men’s, women’s and children’s footwear, by 
many of the leading manufacturers of the country. 

Because Textan soling is a definite quality—when you buy you should look for a 
definite distinguishing mark—the Textan trade mark. 

It is a safe guard against merely assuming that the quality is correct. 


THE B.F.GOODRICH 
RUBBER COMPANY 


AKRON | OHIO 
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ACTUALLY WASHABLE 


REAL CHROME TANNED 


THE WHITEST WHITE 


LEVOR GRAIN KID 


MADE OF CABRETTA SHINS 


(a 1 ee 
ASK YOUR NEIGHBORS 


(CA AYO) FOU Of Oa or 


MANUFACTURERS 


GLOVERSVILLE, N.™. 
NEW YORK: 88-90 GOLD ST. 


ST. LOUIS: LEATHER EXCHANGE BLDG. BOSTON: I45 SOUTH ST. 


| JOHNSON,STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 
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Buyers’ Easy Reference Directory 


? “MALBON”’ SHOES 


are moving so rapidly we feel obliged to ask 
the indulgence of the trade if deliveries are not 
as prompt as one would wish for. The large 
orders given our salesmen are greatly appre- 
ciated, significant as they are of buyers’ 
approval of ‘‘Malbon” styles and quality. 
Novelties in Women’s Turn Oxfords, Pumps 
and Colonials are our specialty. 


MALBON SHOE CO., Inc. 


HAVERHILL, MASS. 
Boston Office 117 Lincoln Street 








Original 
Chippewa 
Shoes 


Snappy Lasts 


Black and Chocolate 
In Stock 


Case Lots. All Sizes 


650S—6-inch oak sole, 
Goodyear Welt '$4.75 


ORDER A CASE TODAY 


CHIPPEWA SHOE MFG. CO. faitshwis. 











Black and Brown Kid Boots 
In Stock 


HIGH and LOW HEELS, WELTS 
and McKAYS 


Write, Wire or Call for Sample Pairs 


Duane Puoe G. 


143 Duane St., NEW YORK 


Factory, Brooklyn, N. Y. 


ELIAS BERLOW 


New York Selling Agent 
Tweedie ““Hylo” Boot Tops 





110 Duane St. 
New York 


: STi ; 











We have for 


Coburn | IMMEDIATE DELIVERY 


Trolley Ladders OVERGAITERS 


are simple, efficient, inexpen- Felt and Cloth. 8, 9 and 10 Button. 
sive, saving time in sales effort. : ; In Black and Certain Shades 


Get estimates—send us a rough Also a special line of 
sketch of your store interior, FELT BOUDOIR SLIPPERS 


showing shélves to be reached AT INTERESTING PRICES 
ind let us tell you the cost. Write Us Your Requirements 


Salhi Laing, Harrar & Chamberlin 
burn Trolley Tra ig. Co. = 43 N. Third Street Philadelphia 
HOLYOKE, MASS. F sauneececeansoccnaceee 


Le 




















Trade Marks in F iealaaii® 


Countries 


you Realize the Importance of Protecting your Forvign 
Trade in Cuba, Mexico, the South American Countries and also 
in Europe, Asia and Africa? 
Countries award exclusive trade-mark rights 
= in a trade name or mark to the first —-* irrespective of 
= prior use by another. This allows the piracy of valuable trade- 
marks in such coun 
The Boot and Shoe Recorder maintains a Patent and _ 
mark Department fully 
plications for eo 


ae yment. "At shoe laces for ff mA 
specify ‘‘Nufashond. es “— 
Samples upon ‘Teques 
The Narrow Fabric Co. "Reading, Pa. 





South St., Boston, Mass. 
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REQUIREMENTS MAY BE 


WE HAVE. THE MACHINE 








The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we are glad to mail free to anybody who writes for it. 


They cover every requirement from a simple cleaning shaft up 
to the most elaborate and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed to 
have you ask any of them about us or our machines. 


Write us today for a catalog. 


UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 
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Buyers’ Easy Reference Directory 





An Autumn Boot 


(LEATHER SAVING) 


Havana Brown Kid, Full 
Foxed, Imt. Tip. Fawn 
Cloth Top, French Leath- 
er Heel, Goodyear Welt. 


A to D, 24% to 8 
$5.00 


In Stock Now 
122-124 Duane St., New York City 


Smt cto 


PU 
jeosseesocsvescesconsessesssnsensessencseneessnbens 








Profits Without Protection 


from fire are never safe. What you have worked 
hard for may be wiped out over night. The cost of 
protection is low when bought right. We have been 
saving shoe dealers money on their insurance and 
protecting them well. See what we can do for you. 


Fitchburg Mutual Fire 
Ins. Co. : 


FITCHBURG, MASS. 


The city of 141 diversified industries 
99% vf which are locally owned 








Stylish Turn 


Footwear 


+ ena values, in 
Boots, Pumps and Ox- 
fords. Models you'll 
like, made to satisfy 
your most particular 
customers. Some 
styles in stock. Prices 
that assure liberal 
profits to you. 


ELLIS-EDDY CO., Sivs;.. Haverhill, Mass. 


Boston Office, 207 Essex Street 


TTT 
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Standard 
fine felt = 
7 o 


Ps Samples 
; submitted upon 
request. Ask 


bod ale OF- hae- 11°) 


af Felt Compas ny 


West Alhambra California 
New York, Chicago. San Francisco 








Radium A. B. C. 


A Brown Cleaner 


and 


. Color Restorer 


> 


PRODUCTS 


REGISTERED 


A. B. C. cleans the shoe and at the same time restores 
the color without streaking. 

Light unsalable tans easily converted into a rich 
brown. 

A. B. C. is not a filler but alasting color restorer. A 
pure liquid wash containing no powder. 


Radium Dye Co. Kansas City, Mo. 








Special 


Gun Metal Lace, 8-inch Top, 
Goodyear Welt, % Louis 
Leather Heel with plate. 
A, 3 1-2 to 7 B3to7 
D, 2 1-2 to5 
Subject to Previous Sale 


Regular Run of Sizes and Widths 
Only 


Price $3.00 Net 
W. T. Holmes Co. 


15 No. 4th Street 
PHILADELPHIA 








dcdheheeieatiendndediendendentendedleeddeediladededeededaetalededdeleeledeeeteledeeldeadaddeatiededeleleledelealeae 


gee 19 “Walh-Croft,” OXFORD 





OP aa 





_ Bancroft Walker Company _ 


famous for CLEAN _shoes 


TIT IITITIrt 





‘ones 




















" SHEEPSKIN WOOL MOCCASINS 


Sizes 3 to 8; 6 to 12 


No. 200 
aulsizes. $9.75 per doz. 
Buy Direct from Manufacturer 


= U. S. Wool Sheep Moccasin Co., °°! “(get Harrison St. 


Prompt Deliveries : 








it 








a ,e . a 
PTRADE | k way ooo 
wi ale » cy 
~ i. 4 ¢ oe 


TAN VICI KID 
[ BOSITIVELY ) 
| CONTAINS OIL } 
“se bs a sabe « 4 ’ 

GRIFFIN MFG.CO. 


69 “URBAY 
NEW YORK USA 


3 
gross, $1.75 per dozen. Half 


each, $3.00 i cents, 


dozen. 
90 cents, half gallon $1.70 and gallon $3.25. 
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SOFTENS THE LEATHER 
AFTER THE RAIN™ 
CRIFULNYS ,CO. 
NEW YORK,U.S.A. 




















GRIFFI 
CLEANERS 
DRESSINGS 

nr oo Shoes 


Of course they are Seasonable, 
Salable and Profitable—and—they 
are sure to please your customers 
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“GRIFFIN | (i 
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ANVA > SHOES 
GRIFFIN 
< CLEANER 


Mig S| 


RAY i 


| s USE 
| NOW w 


: 
RAPID BLACK 


TAN VICI KID 


bt Ond all kinds 
4 Tan & winery Leather ; 
oh 60 A JET BLACK 


| Contains nothing in-] 
Jurious tothe fi 
j Leather,andis ff 
i adapted for Harness |i 
))} Setchels,etc. |i 
69 Murray ONY. \ 





RAPID BLACK DYE. It will dye all 
surface lea a jet black, and 
will not rub off. It leaves no odor. 
i $14.00 a gross $1.20 a doz 
2250" " los" * 
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Made in the East 
—In-Stock in 
the West 


Havanah Kid Oxford 


Carried by 


H. S. BELL & COMPANY 
LOS ANGELES 


Specifications 
Stock No. 0130. Havanah Kid Oxford, Whole Quarter, Circular Vamp, Seventeen Last, Eighteen- 
eight Louis Heel, Straight Imitation Tip. 
RDER direct from Bell. Western merchants usually have 
to come East for their shoes. Here is a case where Eastern 
shoes have gone West to meet the merchant. 


P. J. HARNEY SHOE COMPANY 


Lynn, Massachusetts 
Boston Office and Coast Distributors 


Salesroom H. S. BELL & COMPANY 
183 Essex Street Los Angeles 
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Store Magnetism 


iv takes more than its good location to give 
tlhe “‘pull” to the successful retail shoe store. 


Gol :oods, good values, good salesmanship are the big 
ess ntia!s—of course. 
And these three are strongly capitalized and 
reinforced by attractive window displays 
«nd other high-class publicity methods. 


Bates Shoes carry with them a 
strong array of dealers’ adver- 
tising helps. Their efficiency 
and utility are already proven. 
They form part of the strength 
of the entire Bates Shoe 

proposition. 

When you see the Bates line for Spring, 

examine also the series of free Ad Helps. 


A. J. BATES COMPANY 


Factories and General Offices, Webster, Mass. 


CENTRAL DISTRIBUTING HOUSE 
328 W. Monroe Street, Chicago, Ill. 
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The E& M Shoe 
of Quality 


No. 3674. The Parisian 
Pump. A Dainty Effect 
in Turn Footwear. Patent 
Vamp: Dull Mat Kid Col- 
lar. Two Smoked Pearl 


Buttons. Full Louis Cellu- 
x won SEY 8 loid 17-8 Heel. Aluminum 
gem) Plate. No. 73 Last. 
SHOE OF QUALITY 
NA 


Retails in 
Class (B) 


Emery & Marshall Company 
Haverhill, Mass. 


Southern Representative, Charles L. Marks 
New England Representative, W. H. Tucker, 183 Essex Street, Boston 
New York Office, 1008 Marbridge Building, Orlando N. Dana 





EQEQEQ ELEN Es 89 52 EY EY EY EG EY EY EQ EY EYED EY ELEY EYE EY SY EY EY EY EY EL SY EY EVEY EY EY 52 E2 EQ E9EY EG £0 £0 £989 EY EYE E29 £9 EY £0 82 89 82 89.89 89 52 EP 82 SEL SPELL ELAI EY EVIE SINNED 








Tactics Not “ De- 
fensive’’ Tactics Win 
Decisive Battles 





This is the keynote of General Foch’s policy. 
This is the keynote of any big business success. 


It is the keynote of the success of Beacon Shoes 
and Beacon Agents. 





Beacon Shoes move ahead—their styles attract 
—their fit and comfort sells—their value and 
service satisfies. 


They are an aggressive*’unit of merchandise fit 
for action, geared to win. 


The dealer who wants results will find 
it in Beacon Shoes and our Beacon 
Agency Proposition. 
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| F-M-HOYT SHOE co") 


MANCHESTER -N°-H- 
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Speedwell Shoes Are Priced for 


Volume Sales 


Volume is the all important factor at any time 
but especially so in this era of high prices and 
Government regulations. 


Speedwell Shoes are built to give wear at a price 
that doesn’t hurt. They appeal to the ‘‘aver- 
age’” man and in the pocket. book of the 
‘‘average”’ man lies the answer to the volume 
problem. 








The Speedwell Agency will interest you for the 
reasons that it helps, protects and serves you. 














| Why not get the details early? 
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to 7 





AA 4% to 7 
B3%to8 


Goodyear Welt 


No. 1307 


Dark Brown Siberian Calf Lace 


Broad Walking Heel 


D3to7% 


Goodyear Welt 


Leather Louis Heel. 


Light Close Edge 


3to7% 
No. 1840 at $5.00 


Same in Imitation Turn, 
Cloth Top to Match. 
Vamp and Foxing. A to D, 3% 


Rochester 


TEXTAN FIBRE SOLE 
A4to7% B3\%to7T C3%’to8 


Accepted Shade of Brown for 
Fall 


Havana Brown Kid Lace 


A4to 7% 
C3%to7 


with 
Perf. 


EF all Favorites Now In Stock 


Here you can obtain the 
best prevailing styles in the 
most desirable leathers. Our 
No. 1307 with TEXTAN 
sole and reinforced toe is a 
sales producer as it fills the 
demand for a stylish boot 
at a popular price. 


Mahogany Brown Cheval Lace 


Relay Welt 
Military Heel Plain Edge 
A4%to7 B4to7T% C3%to8 
D3to7% 
Prices subject to change. 


** Instantaneous Stock Department” 


The Menihan Company 


Shoe Makers for Women 


= a - ~ a — 
S 
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No. 1279 | 










* Dark Brown Russia Calf Lace 
Goodyear Welt 
Walking Heel Medium Edge 
AA4Y4%to7 A4to7T% B3%to8 
C3%to7 D3to7% 








Note particularly No. 1307. It 
has TEXTAN sole and rein- 
forced toe. 


Style right—Price right 







No. 1278 
$7.00 







Havana Brown Kid Lace 
Goodyear Welt 
Military Heel Medium Edge 
AA4%to7 A4to7% B3%to8 
C3%to7 D3to7T% 


arme Wee a5, At, $5.00 | 
ame in Square e McKa 
Tr: Match = 











Cloth Top to 
A4%to7 B4to7% C3%to8 
D3to7% 
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One Reason 


for the popularity of Educator Shoes 


with the shoe retailer is because he 
believes in them just as he believes in 
his country or his family. 


He knows they (Educator Shoes) are 
always right, that he can always de- 
pend on them to do just what he 


believes they will. 


He knows he can introduce them to 
his customers just as confidently as 
he introduces his family to his friends. 


Distributing Houses 


The Rice & Hutchins 
The Rice & Hutchins 
The Rice & Hutchins 
The Rice & Hutchins 
The Rice & Hutchins 
The Rice & Hutchins 


New York Company 
Baltimore Company 
Atlanta Company 
Chicago Company 
Cleveland Company 
Cincinnati Company 


The Rice & Hutchins St. Louis Shoe Company 
The Atlas Shoe Company Boston, Mass. 
Joseph I. Meany & Co., Inc. Philadelphia, Pa. 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S. A. 




















